PREMIER 
SHOWING 

AT  THE 

GRAPHIC  ARTS 
EXPOSITION 


2-in-I 

MODEL  3] 


SCORE  AGAIN  for  Linotype  Ac¬ 
complishment!  This  time  it’s  one  of 
the  most  important  advances  in  a 
good  many  years.  It’s  a  Linotype 
with  72-channel  and  90-channel 
magazines  .  .  .  all  of  them  35% 
wider  than  standard.  Result:  Un¬ 
equalled  flexibility!  It  sets  both  dis¬ 
play  and  text,  but  its  90-channel 
magazines  can  carry  sizes  through 
24  point  normal  faces,  a  third  larger 
than  any  other  90-channel  maga- 


LINOTYPE 

zine,  while  the  72-channel  maga¬ 
zines  carry  full  36  point  faces.  It’s 
the  first  100%  extra  range  72-90 
machine.  This  single  distributor 
Linotyjje  incorporates  all  the  exdu- 
sive  Blue  Streak  advantages  plus 
many  new  ones.  See  it  at  the  show! 

G"“LINOTYPE““») 

Set  in  Erbar  Bold  Condensed, 

Gothic  No.  16  and  Scotch  No.  2 


Miller  Automatics — distinguished  by  design  and 
popularity  as  America’s  foremost  cylinder  presses. 


Looking  ahead  is  to-dat's  problem 


W  /V  T^VEN  today,  it  is  a  startling  reality  to 
l'  /  \  ^  ^  \  many  that  those  idle,  sheeted  presses 

will  profit  no  more.  Yet,  it  is  normal  and 
timely  that  machines  built  to  fit  production 
standards  of  ten  or  more  years  ago,  should  be  outclassed 
to-day.  Their  continued  use  must  result  in  ever-deepen¬ 
ing  loss  to  their  owners  and  operators. 

At  the  1939  Graphic  Arts  Exposition,  printers  will 
find  encouraging  support  in  Miller  Automatics — a  new 
bulwark  in  the  form  of  machines  which  are  more  than 
just  printing  presses.  These  Miller  Automatics  are  busi¬ 
ness-building  machines  with  unique  factors  of  quality  and 
efficiency  to  meet  a  new  era.  To  use  them,  no  printer  need 
abandon  his  craft  nor  is  excessive  investment  necessary. 

The  industry  is  thriving.  Three  times  as  many  cylin¬ 
der  presses  were  built  in  1937  as  in  1933.  Printing  and 
publishing  increased  44%  in  the  same  years.  During 
this  time.  Miller  Automatics  planned  for  profits,  grew 
even  more  rapidly  in  numbers  and  efficiency,  greatly 
outnumbering  other  cylinders  of  similar  size. 

It  is  a  promise  that  to-day’s  Miller  Automatics  will 
bring  a  still  greater  measure  of  value  to  America’s  press¬ 
rooms.  You  are  cordially  invited  to  inspect  them  at  the 
Miller  exhibit.  Graphic  Arts  Exposition,  New  York, 
September  25  to  October  7« 

MILLER  PRINTING  MACHINERY  CO. 

PITTSBURGH,  PA. 


Should  you  be  unable  to  attend  the  Graphic 
Arts  Exposition,  information  concerning 
Miller  equipment  shoum  there,  will  gladly  be 
given  in  detail  at  or  after  that  time—^on 
request.  No  obligation. 
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UVt  X  22  CRAFTSMAN  HEAVY  DUTY  PRESS  WITH 
IMPRESSION  CONTROL  and  continuous  feeding  attach* 
ment.The  only  automatic  press  that  does  fine  quality 
printing  and  also  does  die*cutting,  creasing,  em¬ 
bossing, etc.  Impression  Is  controlled  with  mechanical 
accuracy  without  touching  the  packing  on  platen— a 
new  feature  on  this  press 
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12X18  CYLINDER  PRESS-A  larger 

size  of  the  popular  C  6*  P  Cylinder 
heretofore  available  only  in  11x15  size. 
Provides  greatly  increased  capacity. 


You  will  want  to  study  each  of  thes 
units  in  detail  — to  learn  first  han 
all  the  advantages  that  have  beei 
incorporated  in  each  and  to  realize 
personally  how  they  can  increase 
production  and  profits  in  your  plant 
We’ll  be  expecting  you  at  th^ 
Chandler  6k  Price  display. 

i 

#  If  you  do  not  attend  the  expose 
tion,  write  for  complete  detaili 
of  this  new  equipment. 


THE  CHANDLER  &  PRICE  COMPANY  •  CLEVELAND,  OHIO 

New  York:  Grand  Central  Palace,  480  Lexington  Ave.*  Chicago:  Transportation  Bldg.,  608  S.  Dearborn  St, 

Coast-to-Coast  Sales  and  Service  through  nearly  half^a-hundred 
offices  of  American  Type  Founders  and  other  dealers. 


CAN  SAVE 

MANY  HOURS  OF 

•  time 

MANY  REAMS  OF 

•  SPOILAGE 

MANY  COLD  CASH 

•  DOLLARS 


•  Inset  view  above  shows  operator’s  hands  in 
natural  position.  Fingers  on  handy/  latch. 
Finger  pressure  shifts  table  automatically  to 
position  for  each  successive  hole  to  be  drilled. 

NYGREN-DAHLY  COMPANY 

218-Z30  North  Jefferson  Street 
Chicago,  III. 


•  Automatic  control!  Positive  I 
protection  against  the  spoilage 
gamble !  Sure-fire  safety  for  your 
profits  I  These  are  a  few  of  the 
special  exclusive  advantages  of 
the  N-D  Single  Spindle  Drill 
with  the  amazing  One  Finger 
Shift!  Finger  tip  pressure  on  the 
handy  latch  shifts  the  table  for 
each  successive  hole.  Paper,  ta¬ 
ble  and  gauges  all  move  over  to 
the  next  drilling  position.  Ac¬ 
curacy  of  each  hole  is  mechan¬ 
ically  controlled.  Think  what  this 
means!  No  more  wasted  stock. 
No  lost  profits.  And  ...  far 
greater  speed,  far  greater  pro¬ 
duction  than  ever  before.  No 
other  drill  like  this!  Write  for 
details  today. 


YOU  CAN'T  GO  WRONG  WITH  A 

N-n  filNRT.F.  SPINTIT.F.  IIFTI.T 


See  the  Ludloi/v 

at  the  show 

•  See  it  in  operation,  demonstrating  the  simplicity  and  ease  of  Ludlow 

composition  and  proving  every  claim  made  for  it. 
e  See  the  amazing  speed  of  matrix  gathering. 

•  See  how  rapidly  and  easily  spacing  and  justifying  are  accomplished, 
e  See  how  spacing  "tight-to-lift"  is  eliminated. 

•  See  how  quickly  a  change  of  size  or  face  is  made. 

•  See  the  efficiency  of  Ludlow  all-slug  make-up. 

e  See  the  simplicity  and  speed  of  Ludlow  ruleform  composition  and 
make-up. 

•  See  how  the  quality  of  Ludlow  faces  reduces  makeready. 

•  See  how  little  space  is  required  for  a  complete  Ludlow  installation. 

•  See  how  and  why  the  Ludlow  actually  cuts  operating  costs  and  in¬ 

creases  profits. 

•  See  specimens  of  the  distinguished  Ludlow  modern  and  traditional 

typefaces  which  will  build  business  for  you. 

Seeing  is  believing,  and  you'll  find  it  well  worth  while  to  see  all  these 
advantages  demonstrated  at  the  Ludlow  exhibit  in  Booth  104. 

LUDLOW  TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue  •!•  +  +  Chicago,  Illinois 

in  Ludlow  Radiant  Heavy  and  Tempo  Bold 


OPEN-END  ENVELOPES 

WE  MAKE  ONLY  THIS  ONE  TYPE...BU1 


We  concentrate  on  just  one  type  oi  envelope,  —  open-end,  ungummed! 
And  you  benefit  by  it.  First,  you  get  a  better  envelope  all  around, - 
better  quality,  better  workmanship,  better  finish!  Then,  you  get  lower 
prices!  But  that's  not  the  only  advantage  Equitable  offers.  We  own  and 
operate  our  own  paper  mill.  —  we  control  every  step  from  pulp  to  fin¬ 
ished  product.  Here  again  you  benefit,  —  by  more  uniform  quality, 
better  service! 


EQUITABLE 

"PapeA  ^<2^  CO.  Inc. 

Envelope  Division 

301  Scholes  Street,  Brooklyn,  N.Y. 
Southern  plant:  Orange,  ..Texas 


LET  US  SEND  YOU  SAMPLES  AND  PRICES 

Sii* .  Quantity .  Stock . — 

Six* .  Quantity . Stock . — 

□  Motal  Clasp  □  Button  &  String  P  PldsFIg 


Company . 

Addross . 

Attontion  of.. 
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The  Elrod  lead,  slug,  rule  and 
base  caster  produces  an  un* 
limited  supply  of  quality  strip 
material  from  1-  to  36-pt.  in 
thickness  and  in  any  height. 


Elrod  precision-cast  strip  ma¬ 
terial  is  free  from  any  brittle 
breaks  and  welds  and  stands 
up  under  the  most  severe 
stereotyping  pressures. 


See  the 

Elrod  at  the  show 


•  See  how  simple  and  easy  it  is  to  operate. 

e  See  how  simple  it  is  in  mechanism. 

e  See  how  this  one  machine  produces  strip  material  ranging  in  thickness 
from  1'pt.  to  36-pt.  in  any  desired  height  or  length. 

e  See  how  the  molten  metal  is  formed  under  pressure  into  a  continuous 
strip  as  it  passes  through  the  water-cooled  mold. 

e  See  how  and  why  Elrod-cast  strip  is  so  solid  and  free  from  brittle 
breaks  and  welds. 

e  See  why  Elrod  base  stands  up  under  the  most  severe  mat  rolling  pres¬ 
sures. 

e  See  how  Elrod  cuts  down  composing  room  costs  by  providing  an  abun¬ 
dant  supply  of  leads,  slugs,  rules,  and  base  at  all  times. 

e  See  how  the  Elrod  operates  continuously,  yet  requires  only  the  part- 
time  attention  of  one  man  to  replenish  metal  supply  and  remove 
stacked  lengths  of  strip. 

•  See  how  little  floor  space  is  required  by  the  remarkably  efficient  and 

versatile  Elrod. 

Seeing  is  believing,  and  you'll  find  it  well  worth  while  to  see  all  these 
advantages  demonstrated  at  the  Elrod  exhibit  in  Booth  104. 

LUDLOW  TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue  +  +  +  Chicago,  Illinois 

S*t  in  Ludlow  Radiant  Heavy  and  Tempo  Bold 
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THIS  CATALOG  IS  NOW  BEIII 
DISTRIOUTED  TO  THE  TItll 
WRITE  FOR  COPY.... 


CATALOG 


65 6  7'ciq-e^ 

IMITATION  LEATHER  BINDINC  BOLD  EMBOSSED 


fL  new  illustrated  catalog,  price  list  and 
sales  manual,  completely  indexed  and 
cross  referenced,  and  arranged  in  eight  sec¬ 


tions  with  thumb  cut  index.  All  merchandise 
of  our  manufacture  complete  in  one  catalog, 
written  and  compiled  to  simplify  buying 
and  aid  selling  on  a  standard  profit  scale. 


NILSON-JONES  COMPANY 

ELIZABETH,  N.J.  CHICAGO  HEW  YORK,  H.Y. 


Circulation  Audit,  Inc. 
Printed  in  U.  S.  A. 


The  ONLY  graphic  arts  publicatum 
sent  every  issue  into  every  knom 
graphic  arts  plant  in  the  country 
and  to  thousands  of  executives  el 
their  homes. 

Subscription  to  individuals,  not  ex 
ecutives,  $1.00  per  year  in  the  U.S, 
$2.00  per  year  outside  of  the  US. 


Member  Controlled 
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8«*  th«  l4t«st  proving  and  plat# 
chocking  ocjuipmont  at  tho  Graphic 
Arts  Exposition,  Now  York.  Sop* 
tombor  25  to  Octobor  7. 


Proper  proving  and  premakeready 
equipment  is  essential  to  profitable 
operation  in  the  modern  printing 
plant. 

The  speed  of  modern  production 
presses  has  been  doubled  and 
tripled  within  a  few  years.  These 
presses  are  most  profitable  when 
making  impressions. 

Vandercook  Proof  Presses  and 


Mam  Office  and  Factory 

906  N.  Kilpatrick  Ave.,  Chicago 


Hacker  Premakeready  Equipment 
help  keep  these  presses  running  by 
affording  a  double  check  on  forms 
and  reducing  press  makeready  time 
to  a  minimum.  Such  equipment 
actually  enables  you  to  quote  lower 
and  make  more  profit. 

Write  for  complete  information  on 
latest  Vandercook  Proof  Presses  and 
Hacker  Premakeready  Equipment. 


VANDERCOOK 


SONS 


Eastern  Branch 

2  1  8  E.  45th  St.,  New  York  City 


Canada.  SEARS  LIMITED.  Toronto,  Montreal.  Winnipeg,  Vancouver 


Twelve  Years  of  Progress 
in  the  Printing  Industry 


by  DOUGLAS  C.  McMURTRIE 

Director  of  Typography,  Ludlow  Typograph  Company 


★  Twelve  years  have  rolled  by  since 
the  last  printing  exposition  was  held  in 
New  York.  Because  that  show  made, 
as  this  one  will  make,  a  marked  im¬ 
pression  on  the  printing  industry  and 
the  people  engaged  in  it,  the  opening 
of  the  current  exposition  affords  us  ap¬ 
propriate  opportunity  to  review  what 
has  happened  to  us  printers  and  our 
business  during  those  seemingly  few 
intervening  years. 

The  outstanding  event  of  major  im¬ 
portance  to  all  of  us  was  long  drawn 
out:  the  business  depression  fore¬ 
shadowed  by  the  stock  market  collapse 
in  1929  and  reaching  its  never-to-be-for¬ 
gotten  low  spot  in  1932.  This  depres¬ 
sion,  it  must  be  reported  in  all  candor, 
was  responsible  for  the  collapse  of 
many  printing  businesses  which  were 
coasting  along  comfortably,  or  which 
were  playing  the  game  too  close  to  the 
line,  so  far  as  their  capital  resources 
were  concerned. 

There  is  a  bright  lining,  however,  to 
this  apparently  somber  cloud,  for  many 
of  the  plants  which  went  to  the  wall 
were  bad  competition  for  reputable 
printers,  who  operated  cost  systems 
and  endeavored  to  do  business  on 
sound  principles. 

The  depression  had  a  few  other  good 
effects.  It  turned  the  spotlight  of  at¬ 
tention  on  antiquated  equipment,  un¬ 
economical  methods,  dead  wood  among 


personnel,  and  so  forth,  with  the  result 
that  many  printers  re-studied  and  reor¬ 
ganized  their  operations,  and  made  im¬ 
provements  which  continue  to  yield 
material  benefits. 

The  outstanding  news  of  the  period 
was  the  challenge  of  letterpress  print¬ 
ing  by  offset  and  gravure.  For  a  time 
it  looked  as  though  these  competitive 
processes  might  eventually  drive  relief 
printing  out  of  the  field.  These  two 
newer  processes  have  made  undeniable 
progress.  Many  jobs  which  used  to  be 
done  by  letterpress  have  gone  over  to 
offset  or  gravure.  And  it  is  also  true 
that  equipment  in  these  two  fields  is 
far  busier  than  are  most  relief  printing 
presses. 

But  the  letterpress  printers,  and  the 
manufacturers  producing  equipment  for 
them,  have  now  gotten  their  “second 
wind”  and  are  convinced  that  letter- 
press  printing  has  merits  which  have 
not  yet  been  overshadowed.  Some  jobs 
they  lost  have  come  back  to  them,  while 
others  which  can  be  produced  most 
effectively  by  other  methods  have  gone 
for  good. 

As  is  always  the  case,  competition 
had  a  salutary  effect  on  letterpress 
printing.  The  old  line  printers  became 
jealous  of  the  rapidity  with  which  the 
offset  printers  could  get  jobs  running 
on  a  press,  and  they  began  to  realize 
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ROBERTS  NUMBERING  MACHINES 
DIRECT  DRIVE 

Developed  and  Designed 

TO  RUN  ON  ALL  TYPE  HIGH  PRESSES 

ROBERTS 

MODELS  27  AND  28 

GOOD  OLD  RELIABLES  FOR  OVER  TWO  SCORE  YEARS 

As  its  Contribution  to  the  Printing  Trade  These  Remarkable  Savings 

MODEL  27  5  wheels  $12.00  each 
MODEL  28  6  wheels  14.00  each 

IFfZC  DISCOUNT 

■l  M  19  0  ^  W  /(/  Until  Further  Notice 


YOUR  CHOICE 

Forward  or  Backward 
Roman  or  Gothic 
Solid  or 

Removable  No.  Slide 


m  12345 


Roman 


54321 


Gothic 


Roberts  Exclusive  Features 

1  Low  plumper  increases  speed,  insures  safety,  bearines  for  steel  plunger  guide  pins, 

improves  quality.  6  DIRECT  DRIVE — CORRECT  MECHANI- 

2  Large  mainspring — greater  flexibility  and  CALLY.  NO  INTERMEDIATE  PARTS, 

longer  service.  Positive  action,  consistent  service,  longer  life. 

3  Welded  steel  plunger  guide  pins  assure  rigid-  7  Patented  wire  spring  “straddling”  unit  pawl, 

ity.  Double  spring  insures  long  consistent  smrice. 

4  Steel  staple  plunger  release.  Plunger  may  be  8  Improved  drop  cipher,  with  large  bearing 

removed  for  cleaning  in  an  instant.  surface — ^always  tsrpe-high. 

5  Strong,  bronze  bearing  metal  case.  Con-  9  Removable  steel  side  plates,  snap  off  and  on 
structed  to  eliminate  buckling  in  use.  Ideal  — no  bothersome  screws. 

UNCONDITIONALLY  GUARANTEED 

THE  ROBERTS  NUMBERING  MACHINE  COMPANY 

694  Jamaica  Avenue  Brooklyn,  New  York 


Let  Roberts  save  you  money  on  your  Special  Numbering  Equipment  Also 


the  fundamental  cause  of  the  uncounted 
hours  spent  in  makeready. 

They  awoke  with  a  start  to  realize 
that  makeready  time  was  spent  to  cor> 
rect,  in  a  clumsy,  hit-or-miss  manner, 
errors  in  height  to  paper  of  type  or 
illustrations,  or  defects  in  the  press 
itself.  So  they  came  to  have  a  new 
respect  for  precision 

Even  the  best  of  the  press  manufac 
turers  discovered  that  many  of  their 
presses  were  far  from  what  they  should 
be  in  precision,  composing  machine 
manufacturers  cut  down  permissible 


variation  in  the  depth  of  matrices  in 


the  endeavor  to  give  the  printer  accu 
rately  type-high  composition,  and  print 
ers  learned  that  there  was  no  economy 


in  using  old  and  worn  types  and  then 
spending  a  fortune  in  patching  to  try 
and  make  them  print. 

Many  printers  put  in  precision  gauges 
to  test  the  accuracy  in  height  to  paper 
of  engravings  and  electrotypes,  under 
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laying  and  interlaying  them  before  ! 
inaking  them  up  for  press,  going  to  con-  * 
siderable  preliminary  expense  to  save 
later  and  greater  cost  in  the  pressroom. 

This,  of  course,  is  not  a  proper  ex¬ 
pense  for  the  printer  to  assume.  The 
industries  producing  photoengravingi 
and  electrotypes  should  take  whatever 
steps  are  necessary  to  provide  the  print¬ 
ers  with  plates  which  do  not  need  test¬ 
ing  or  correction.  This  is  a  greatly 
needed  development  which  is  bound  to 
take  place  in  the  near  future. 

One  press  manufacturer  has  insisted 
on  precision  electrotypes  as  a  pre¬ 
requisite  to  successful  operation  of  his 
presses,  and  this  has  had  a  healthy  in¬ 
fluence.  There  have  been  several  en¬ 
couraging  process  improvements  in 
electrotyping,  though  the  industry  has 
been  slow  to  take  them  up. 

Speed  was  another  feature  of  offset 
and  gravure  presses  which  was  envied 
by  the  letterpress  printer.  This  prob¬ 
lem  also  was  met  by  press  manufactur¬ 
ers.  In  the  old  days  printers  were  well 
satisfied  with  a  cylinder  press  of  mod¬ 
erate  size  which  would  produce  1,200 
impressions  net  per  hour.  Within  the 
last  twelve  years  this  production  has 
more  than  doubled. 

The  offset  printers  and  equipment 
manufacturers  have  also  been  put  on 
their  mettle  by  active  competition,  and 
offset  printing  has  improved  during 
the  twelve  years  just  past  to  a  degree 
which  is  hard  for  us  now  to  realize. 
Let  us  recall  only  the  deep-etch  process 
and  the  improvement  in  clarity  of  type. 
And  the  gloss  inks  for  lithographic 
printing  which  are  now  coming  on  the 
market  give  promise  of  beating  the 
criticism  regarding  lack  of  brilliance 
and  intensity  in  offset-printed  jobs. 

The  ink  people  have  done  well  also 
by  the  letterpress  printers  in  develop¬ 
ing  faster-drying  inks.  Between  these 
inks  and  the  new  spray  systems  which 

The  ink  manufacturers  have 
done  well  by  printers,  giving 
them  worthwhile  results  of  scU 
entific  research. 


have  been  brought  out  recently,  the  old 
bogey  of  offset  and  smudged  sheets 
bids  fair  to  pass  into  history.  At  one 
time  I  was  convinced  that  offset  (of  the 
wrong  kind)  was  responsible  for  more 
spoilage  and  rejected  work  than  all 
other  production  mishaps  put  together. 
So  the  decreased  worry  from  this  haz¬ 
ard  constitutes  another  recent  benefit 
to  our  industry,  the  like  of  which  we 
are  prone  to  forget. 

What  research  has  done  for  the  paper- 
makers  is  little  short  of  spectacular. 
No.  4  coateds  todays  are  better  sheets 
than  No.  2  coateds  were  twelve  years 
ago.  And  the  new  kind  of  coated  paper 
being  produced  in  a  continuous  process 
for  Ulustrated  magazines  of  large  cir¬ 
culation  constitutes  a  boon  to  the  print¬ 
ing  industry,  the  value  of  which  it  is  as 
yet  difficult  to  appraise. 

Consider  also  the  noteworthy  im¬ 
provements  which  have  been  made  in 
the  quality  and  appearance  of  the 
cheap  sulphite  bonds,  some  of  which 
look  surprisingly  handsome,  particu¬ 
larly  when  made  over  a  laid  dandy  roll 
or  in  special  finishes. 

And  some  beautiful  cover  papers 
are  now  offered  at  prices  which,  twelve 
years  ago,  would  have  been  considered 
incredible. 

The  printers  should,  I  think,  take 
their  hats  off  to  the  paper  industry 
which  has  made  such  progress,  without 
being  under  special  pressure  to  do  so. 

The  various  styles  of  mechanical 
binding,  with  either  wire  or  plastics, 
are  all  developments  of  the  period  un¬ 
der  review.  They  have  added  mate¬ 
rially  to  the  gayety  and  the  interest  of 
many  pieces  of  commercial  printing. 

We  also  should  not  overlook  the  radi¬ 
cal  improvements  which  have  been 
made  in  binder's  cloths.  Variety  in 
texture  and  finish  has  made  for  im¬ 
provement  in  appearance  of  many  pub¬ 
lishers*  books,  and  the  development  of 
cloths  on  which  color  illustrations  can 
be  printed  by  offset  has  repealed  the 


limitation  on 
the  embellish¬ 
ment  of  book¬ 
bindings  to  let¬ 
tering  or  simple 
ornament. 

In  typography 
the  last  print¬ 
ing  exposition 
seems  a  full 
century,  rather 
than  twelve 
fleeting  years, 
behind  us.  It  is 
hard  to  con¬ 
ceive  that  in 
1927  we  had 
heard  in  this 
country  noth¬ 
ing  of  “modern 
typography,’*  of 
modern  sans 
serif  typefaces, 
of  geometrical 
and  non  •  sym¬ 


metrical  layout, 

and  of  many  PreciMion  has  been  diM- 


fearful  and 

wonderful  preas  printing. 
things  which 
have  come  upon  us  within  the  span  of  a 
dozen  New  Year’s  eves. 

The  resulting  change  in  the  appear 
ance  of  our  printed  matter  has  been 


refreshing.  But  the  great  asset  we  have 


acquired  (or  should  have  acquired)  in 
the  understanding  and  practice  of 
“modem  typography”  is  a  new  focus¬ 
ing  of  effort  toward  planning  typogra¬ 
phy  and  printing  which  is  functionally 
successful — in  simpler  words,  to  give 
careful  thought  to  designing  printing 
which  will  perform  the  job  which  it 
is  intended  to  do. 


We  get  into  the  habit  of  doing  certain 
jobs  certain  ways.  So  any  influence 
that  jolts  us  into  asking  ourselves 
whether  a  given  job,  planned  differ¬ 
ently,  would  bring  more  successful 
sales  results,  is  a  godsend.  We  tend 


organization  are  sighted  so  high  and 
furthered  so  aggressively. 

It  is  highly  appropriate  that  thaj 
progressive  organization  whose  motto  it 
“Share  Your  Knowledge”  should  spon¬ 
sor  the  coming  exposition  which  also 
aims  to  disseminate  information  ofi 
benefit  to  the  printing  industry.  Coiwi 
currently  with  the  opening  of  the  ex 
position,  the  annual  convention  of  the 
Craftsmen  convenes  in  New  York  City. 

Printing  education,  which  is  a 
necessity  to  the  industry  has  had  many 
difficulties  during  recent  years.  Seem-) 
ing  less  essential  than  it  really  is,  it  i 
was  one  field  where  temporary  eco- ' 
nomies  could  be  effected,  and  the  cuts 
hurt.  But  the  schools  and  their  sup-f 
porters  hung  on  with  dogged  persiat4 
ence  and  survived  the  worst  of  thciil 
difficulties.  All  worthy  enterprises  for| 
printing  education  deserve  from  t^| 
industry  more  support  than  they  havei 
received.  ' 

The  N.R.A.,  with  all  its  faults, 
showed  printers  that  everyone  benefits 
and  nobody  loses  when  decent  price 
standards  can  be  maintained.  In  some 
communities  printers  have  gotten  to¬ 
gether  in  friendly  cooperation  and 
given  evidence  that  they  had  learned 
this  lesson.  The  printers  in  other  cities 
could  also  learn,  to  their  advantage, 
the  value  of  voluntary  cooperation. 

My  most  vivid  impression  of  recent 
years  is  the  wide  difference  between 
printers  in  the  volume  of  profitable 
work  they  have  been  able  to  sell.  One 
printer  with  a  plant  of  a  given  size 
will  be  singing  the  blues,  while  his 
neighbor  with  a  plant  of  like  capacity 
will  be  running  nights,  during  a  period 
when  the  total  volume  of  printing  may 
be  known  to  have  fallen  off. 

Good  luck,  or  choice  and  chance  do 
not  explain  the  widely  different  situa¬ 
tions  in  the  two  plants.  When  we  know 
the  situations  sufficiently  well,  the  an¬ 
swer  is  always  found  in  the  relative 
initiative  and  determination  of  the 
two  proprietors. 


It  it  found  policy  to  plan  typography 
thoughtfully,  in  advance  of  setting,  to 
ensure  successful  performance  of  the 
fob  for  which  it  is  intended. 


SO  easily  to  become  complacent  and 
ride  in  the  ruts  that  we  need,  every 
once  in  a  while,  a  good  shaking  up. 
Modern  typography  has  exerted  this 
kind  of  influence,  and  provided  a  tonic, 
as  it  were,  for  tired  printers. 

One  of  the  most  encouraging  devel¬ 
opments  of  the  twelve-year  period  has 
been  the  noteworthy  progress  made  by 
the  Printing  House  Craftsmen  in  mem¬ 
bership,  professional  standing,  and  in¬ 
fluence.  From  every  viewpoint  this  is 
the  one  strong  national  organization  in 
the  printing  industry  and  fortunate  it 
is  for  all  printers  that  the  aims  of  the 
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0  worries — no  losses — no  dis- 


ppointed  customers.  For  offset 
I  stopped — definitely — it's  being 
lone  every  day  with  •  •  •  . 


^otta  &lachi. 


SATISFACTION 
OR  YOUR 
MONEY  BACK 


You're  not  taking  any  chances 
with  Wotta  Blacks — not  risking  a 
penny — for  they've  got  to  make 
good  or  we'll  refund  every  cent 
you  paid  us.  Our  FREE  TRIAL 
OFFER  makes  it  easy  for  you  to 
learn  how  hundreds  of  printers 
have  licked  offset.  Just  mail  the 
coupon — TODAY. 


E.  J.  KELLY  CO.,  Kalamazoo,  Mich.  GAM  9/39 

Giye  ut  the  low-down  on  your  FREE  TRIAL  OFFER  on  Wotta 
Blacks. 


Address . 
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One  is  bemoaning  the  fact  that,  on 
top  of  a  falling-off  in  volume  of  the 
printing  bought  by  his  regular  custom¬ 
ers,  he  has  lost  several  accounts  to  cut¬ 
throat  competitors. 

The  other  says  he  lost  a  couple  of 
accounts  on  price  competition,  but  they 
were  his  poorest  accounts  and  he  is 
glad  to  be  rid  of  them.  Meanwhile  he 
has  seven  new  accounts  which  keep  his 
plant  exceedingly  active.  Several  of 
these  new  accounts  were  not  previously 
buyers  of  printing,  but  he  or  his  sales¬ 
men  showed  them  how  to  use  printing 
to  advantage.  Others,  on  which  he  had 
been  calling  for  years,  yielded  to  argu¬ 
ments  regarding  printing  more  intelli¬ 
gently  planned  and  better  executed, 
and  gave  him  their  business. 

In  short,  the  second  man  would  not 
accept  “his  share”  of  current  printing. 
He  made  some  printing  grow  where 
none  had  grown  before;  he  sold  print¬ 
ing  to  customers  of  other  printers  who 
had  become  complacent. 


When  we  enquire  further,  we  will 
find  that  the  first  man  is  still  using 
methods  of  composition  and  presswork 
that  cost  him  every  week  more  payroll 
dollars  than  production  justifies.  The 
reason:  he  cannot  afford  new  equip, 
ment.  He  can  only  afford  wasteful  ex¬ 
pense  fifty-two  times  a  year. 

We  will  find,  on  the  other  hand,  that 
his  successful  competitor  will  have 
been  ruthless  in  throwing  out  anti- 
quated  and  outmoded  equipment,  and 
quick  to  replace  it  with  modem  com¬ 
position  equipment,  faster  presses,  and  | 
the  like.  He  could  not  afford  the  terrific 
drain  of  weekly  waste. 

Hundreds  of  printers  of  this  latter 
breed  will  visit  the  coming  exposition 
to  inform  themselves  regarding  the 
newest  methods  and  equipment  for  the 
scientific  elimination  of  waste.  And 
they  will  profit  by  studying  the  exhibits 
at  this  show,  just  as  many  printers 

( Continued  on  page  124) 


Precision  of  height  to  paper  of  type  matter  and  plates  wilt 
reduce  cost  of  marking  up  and  patching  makeready  sheets 
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JUdi  inid:  no  printing  ink 
manufacturers  as  you  know  them  today, 
Huber  specialized  in  the  manufacture  of 
dry  colors  for  printers  who  mulled  their 
own  inks  by  hand. 

That  was  in  1780. 

Today,  Huber  still  manufactures  its 
own  dry  colors,  carbon 
black,  and  other  raw  ma¬ 
terials  .  .  .  controls  every 
step  in  the  production  of 
its  inks. 

Huber  has  more  than 


30,000  active  ink  formulas  for  commer¬ 
cial,  publication,  news,  carton  and  bag 
printers-  Whether  you  need  a  depend¬ 
able  stock  ink,  or  a  special  ink  made  to 
your  own  individual  requirements,  call 
on  Huber . . .  find  out  for  yourself  what  a 
difference  more  than  a  century  and  a  half 
of  experience,  and  rigid  control  of  pro¬ 
duction  from  the  ground 
up,  makes  in  the  quality 
and  performance  of  ink. 
Write  for  this  free  Huber 
Stock  Ink  Specimen  Book 
and  name  of  Authorized 
Distributor  near  you. 


J.  M.  HUBER,  INC. 

New  York,  Chicago,  St.  Louis,  Boston 
and  Authorized  Distributors  in  Principal  Cities 


VIST  US  AT  THE  GRAPHIC  ARTS  EXPOSITION  IN  NEW  YORK  -  EXHIBIT  OF  THE  NATIONAL  ASSOCIATION  PRINHNG  INK  MAKERS 
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—For  Comparison 


'k  How  do  you  find  out  if  an  ink  is  as 
good  as  the  salesman  said  it  was?  Is  it 
really  better  than  what  you’re  now 
using?  My  guess  is  that  it’s  simply 
put  on  the  press  and  paper  is  printed 
with  it.  Before  you  can  make  a  fair 
comparison  though,  a  form  has  to  be 
positioned  and  locked  up,  the  press 
has  to  be  made  ready,  the  rollers  and 
fountain  adjusted,  etc.  This  costs  a  lot 
of  money,  and  when  you  finish,  about 
all  you  really  know  is  that  it  will  print 
— under  those  conditions.  Under  differ¬ 
ent  conditions,  it  might  spoil  a  costly 
job.  If  this  happens,  a  well-intentioned 
printing  ink  buyer  is  about  ready  to 
chew  the  ears  off  the  next  equally  well- 
meaning  printing  ink  salesman  who 
sticks  his  foot  in  the  door. 

Yet  by  one  simple  little  test  a  lot  of 
this  uncertainty  and  needless  expense 
can  be  avoided.  This  test  is  none  other 
than  the  simple  drawdown,  pulldown, 
stripedown,  or  whatever  you  want  to 


Tfc«  blade  it  lawcered  parallel  toith  the  pad 
and  pulled  off  in  a  gliding  motion 


call  it,  long  used  by  the  dry  color  and 
ink  industry,  and  in  the  testing  de¬ 
partments  of  the  larger  printing  plants. 

With  a  small  ink  knife,  a  painter’s 
scraper,  a  scratch  pad,  and  a  littla  b- 
telligent  observation,  the  following 
comparisons  of  two  inks  can  be  made: 


1.  Relative 
lights  of 

2.  Relative 
solids. 

3.  Relative 

4.  Relative 
mate). 

5.  Relative 

6.  Relative 


appearance  in  the  high- 
a  halftone  screen, 
appearance  in  the  printed 

tendency  to  offset, 
color  strength  (approxi- 

tendency  to  pick, 
printability  ( sharpness) . 


Here’s  how !  First,  a  drawdown  must 
be  made,  and  all  you’ll  need  is  a  small 
ink  knife  (one  with  a  4"  tapered  blade 
is  best),  a  new  painter’s  scraper  with 
a  blade  three  or  four  inches  wide  and 
a  5"  X  7"  scratch  pad. 

Let’s  suppose  you  want  to  compare 
a  new  halftone  black  with  the  one  you 
regularly  use,  to  see  if  it’s  really  go¬ 
ing  to  be  worth  while  to  try  it  on  the 
press.  First,  a  gob  of  your  standard  is 
worked  up  a  bit  with  the  ink  knife  to 
break  down  any  false  “body”  the  ink 
may  have.  Then  a  small  dab  of  h, 
about  an  eighth  of  a  teaspoonful,  is 
picked  up  on  the  tip  of  the  knife  and 
placed  on  the  scratch  pad  about  an 
inch  down  from  the  padded  edge  and 
about  a  half  inch  left  of  the  center, 


together,  we’ll  probably  see  a  sharp 
line  of  demarcation. 

Where  the  inks  have  been  scraped, 
is  seen  what  is  called  the  undertone, 
and  this  is  where  the  comparisons  No. 
1  and  No.  4  are  made.  On  one  side  of 


by  I.  A.  BEIERWALTES 

E.  I.  Kelly  Co. 
Kalamazoo,  Mich. 


(standard  practice).  Hint:  always 
place  your  standard  on  the  same  side 
of  the  sheet  and  you’ll  save  yourself 
a  lot  of  later  confusion. 

Next,  a  small  portion  of  the  sample 
is  worked  the  same  way  and  a  similar 


cd 


dab  is  picked  up  and  placed  about  one 
half  inch  to  the  right  of  the  standard 
dab. 

Next,  the  painter’s  scraper  is  picked 
up  and  held  with  the  thumb  and  last 
two  fingers  pressing  the  handle  up 
against  the  heel  of  the  hand.  The  first 
two  fingers  are  spread  and  extended 
to  within  a  half  inch  of  the  end  of  the 
blade  and  about  a  quarter  of  an  inch 
in  from  the  sides.  The  scraper  is  then 
pressed  firmly  down  on  the  pad  just 
above  the  dal^  at  an  angle  of  approxi¬ 
mately  60°  with  the  pad.  The  scraper, 
at  this  angle,  is  then  pulled  towards 
you,  scraping  the  two  dabs  of  ink  down 
with  it.  The  dabs  should  spread  out 
and  come  together  within  a  half  or 
three  quarters  of  an  inch.  About  two 
inches  from  the  bottom,  the  pulling  mo¬ 
tion  is  stopped.  Then,  without  twist¬ 
ing  the  blade,  it  is  lowered  parallel 
with  the  pad  and  pulled  off  in  a  sliding 
motion,  smoothing  the  remaining  ink 
out  in  a  heavy  film.  That’s  a  draw¬ 
down! 

Now  for  the  comparisons  we  talked 
of  making.  The  sheet  on  which  the 
drawdown  has  been  made  is  torn  off 
and  held  up  to  the  light,  and  we  look 
through  it.  Where  the  inks  have  come 


this  line,  the  undertone  of  that  ink  will 
probably  look  blue  and  the  other  may 
seem  brown  or  greenish  by  comparison. 
The  ink  which  looks  blue  is  going  to 
be  bluer  also  in  the  highlights  and 
middletones  of  the  halftone  screen — 
imparting  greater  depth  and  contrast 
to  them.  If  both  inks  have  about  the 
same  body  or  viscosity  and  one  is  a 
noticeably  deeper  grey  than  the  other, 
then  the  lighter  one  probably  lacks 
color  strength,  which,  of  course,  makes 
it  necessary  to  run  the  color  so  heavy 
to  get  the  proper  shade  on  the  solids 
that  the  job  offsets  more,  fills  more, 
and  gives  poorer  mileage. 

Perhaps  we  should  also  add  that 
marked  differences  in  the  body  of  inks 
give  similar  results  and  must  be  borne 
in  mind  when  making  the  comparison. 
It  is  almost  impossible  to  make  an 
accurate  comparison  of  two  inks  with 
widely  differing  bodies.  So  much  for 
comparisons  No.  1  and  No.  4. 

Now  the  drawdown  is  held  so  that 
the  light  glances  off  the  thick  smooth 
film  at  the  bottom.  This  exaggerates 
any  differences  in  the  appearances  of 
the  two  inks  when  printed  on  the  sol¬ 
ids.  At  least  one  of  these  inks  will 
have  a  noticeablv  bronzv  luster  or  re- 
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flex  cast.  On  solids  this  adds  a  soft 
richness  to  the  ink  hut  also  has  a 
tendency  to  “bruise”  or  show  finger¬ 
marks  more  easily  than  the  other 
harsher,  deader  black.  Thus  endeth 
comparison  No.  2. 

For  No.  3  we  turn  over  the  drawdown 
and  notice  an  oily  stain  striking  through 
from  the  heavy  films  on  the  other  side. 
This  is  an  exaggeration  of  the  slight 
but  rapid  penetration  of  the  lighter 
oils  which  give  the  ink  its  setting 
properties.  The  quicker  an  ink  “sets” 
into  a  sheet,  the  less  the  tendency  for 
it  to  offset.  One  side  of  this  stain  is 
probably  more  pronounced  than  the 
other  indicating,  of  course,  that  one  of 
the  inks  on  this  drawdown  is  capable 
of  setting  into  the  sheet  more  quickly 
than  the  other. 

To  make  comparisons  No.  5  and  No. 
6  we  turn  back  to  the  heavy  films. 
Laying  the  sheet  on  the  table  the  sec¬ 
ond  finger  is  stuck  into  the  film  on 
the  standard  side  and  the  third  into 
the  film  on  the  sample  side.  These  inks 
are  then  smeared  out  to  films  approxi¬ 
mately  the  thickness  of  printed  films. 
Then  the  fingers  are  sharply  pulled  or 
snapped  up  off  the  films  (a  tap  out) 
and  the  resistance  offered  by  the  ink 
to  the  fingers  pulling  away  is  called 
“tack.”  Naturally,  the  tackiest  ink 
will  be  the  first  to  pick  a  weakly  sur¬ 
faced  sheet.  On  stronger  surfaces 
though,  it  also  produces  cleaner, 
sharper  printing. 

This  discussion  lias  been  limited  for 


The  draiedotcn  is  completed 


The  drawdown  with  light  behind  it 


simplicity’s  sake  to  blacks.  The  draw¬ 
down  is  even  more  useful  when  used 
in  comparing  colors  and  is  indispens¬ 
able  to  the  color  matcher.  By  printing 
a  one  inch  black  band  through  the 
center  of  the  scratch  pad  sheet  parallel 
to  the  five  inch  edge  as  shown  in  the 
foregoing  illustrations,  the  relative 
transparency  or  opacity  of  an  ink  can 
be  easily  seen  on  a  drawdown  of  color. 
The  drawdown  can  not  only  be  used 
for  checking  up  on  new  inks,  but  can 
readily  be  used  in  checking  the  uni¬ 
formity  of  your  standard  inks  from 
order  to  order — before  they  get  on  the 
press  and  a  lot  of  expensive  paper! 
This  simple  little  operation  can  really 
save  you  a  lot  of  time,  money  and 
trouble  caused  by  some  printing  inks 
if  you’re  open  to  a  suggestion.  Are 
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Phenoid  is  a  powerful,  fast-action  type 
cleaner  meant  for  tough,  hard-to-clean  jobs  .  .  .  not  for  plain,  ordi¬ 
nary  mopping  up.  Thousands  of  print  shops  and  publication  compos¬ 
ing  rooms  keep  Phenoid  handy  to  take  off  quick-drying  inks,  non- 
scratch  inks,  high-gloss  inks,  red  process  inks  —  to  clean  ink-caked 
rollers  and  parts  of  the  press,  to  quickly  penetrate  long-dried,  thick- 
encrusted  halftones,  etc. 

With  Phenoid,  there’s  no  need  for  harsh  scrubbing  that  may  injure 
plates,  rollers,  etc.  Its  action  is  practically  instantaneous,  and  it  dries 
as  quick  as  a  wink.  Harmless  to  metal,  wood,  fabric,  or  the  hands. 

Order  from  your  dealer.  Write  for  booklet. 

CHALMERS  CHEMICAL  CO.,  123  Chestnut  St.,  Newark,  N.  J. 

T\u  1  r\  INSTANTANEOUS 

tinUNUlLI  TYPE  CLEANER 


TRADE  MARK 


CUSTOMER 


JOB  NUMBER 


★  The  man  in  the  front  ofl&ce  cannot 
have  his  nose  in  the  plant  all  the  time, 
yet  he  should  have  his  finger  on  the 
pulse  of  press  work  and  know  what  is 
going  on. 

For  this  purpose  Fred  B.  Fort,  secre¬ 
tary,  treasurer  and  general  manager  of 
Gibson  Bros.,  printers  in  Washington, 
D.  C.,  devised  a  “Record  of  Job  Jackets 
in  Process,”  which  shows  the  job  num¬ 
ber,  the  customer’s  name,  the  date,  the 
quantity,  and  a  description,  such  as 
file  cards,  index  cards,  library  slips, 
placards,  envelopes,  letterheads,  and  so 
on. 

By  means  of  this  record,  he  can 
easily  check  up  on  all  work  in  process 
and  see  where  it  is.  When  he  cannot 
nose  around  the  plant,  he  can  refer  to 
this  record  and  know  exactly  what  is 
going  on.  If  the  customer  calls  up  he 
can  quickly  refer  to  it  or  find  out  by 
communicating  with  the  print  shop. 

Mr.  Fort  also  uses  this  form  to  sched¬ 
ule  the  work.  He  will  take  all  jobs  and 
write  them  down  on  this  form  before 
he  turns  the  job  loose  in  the  printing 
plant.  Then  as  the  jobs  come  through 
he  simply  checks  them  off  his  dupli¬ 
cate  copy  and  knows  what  is  left  in 
the  plant  by  the  simple  process  of 
elimination. 


This  is  not  a  numbers  racket  but  a  1 
form  for  the  purpose  of  scheduling  the  I 
work.  It  shows  just  how  to  run  the  J 
presses  and  just  what  Mr.  Fort  wantsl 
off  the  presses  each  day.  ; 

Heretofore  there  was  no  particular 
schedule  for  running  the  work  except  I 
that  urgent  jobs  came  first.  And  tb  r 
people  in  the  shop  had  to  be  told  what 
to  run  next.  In  the  telling  they  might 
slip  up  during  the  course  of  the  day 
and  forget.  So  a  printed  form,  “Press 
Schedule,”  guarantees  work  according 
to  schedule.  It  shows  the  date  and  has 
three  columns  down  the  sheet: 

Job  No.  Press  No.  1  Quantity 
1728  Jones  &  Smith  5,000 

Etc.  Etc.  Etc. 

Press  No.  2 
Etc. 

Each  job  number  is  shown  and  the 
jobs  are  listed  according  to  the  desired 
schedule. 

Thus  Mr.  Fort  schedules  his  work 
daily  by  marking  the  job  number  that 
is  to  come  off  that  press  first,  what 
comes  next  and  so  on.  Each  day  the 
pressroom  is  given  a  new  schedule. 

The  quantity  column  shows  how  many 
impressions  to  get  off  that  press  on  job 
No.  1728,  a  5,000  run;  and  what's  next, 


•  BUILT  FOR^ 

ACCURACY 


are  available  for  all  models.  Look  over 
the  complete  Challenge  line  and  select 
the  machine  that  fits  your  needs.  Mail 
the  coupon  today  for  free  catalog  and 
full  information. 

See  the  Challenge  Exhibit  at  Graphic 
Arts  Exposition,  New  York, 
Sept.  25 — Cct.  7 


CHALLENGE  PAPER  DRILLS  will 
produce  200,000  to  600,000  holes 
per  hour,  depending  on  the  kind  of 
work  and  the  model  used.  But  that's 
not  all.  The  important  point  is  that 
they  produce  such  huge  volumes  with¬ 
out  sacrificing  quality.  Every  hole  is 
precisely  positioned,  clean  cut, 
and  in  perfect  alignment.  Slot¬ 
ting  and  cornering  attachments 


The  Challenge  Machinerg  Co. 

GRAND  HAVEN,  MICHIGAN 


Without  obligation,  send  nev 
illustrated  catalog,  giving  ful 
details  on  the  Challenge  lin< 
of  Paper  Drilling  Machines. 


CHICAGO 
17  E.  Hubbard  St. 


^  NEW  YORK 
200  Hudson  St. 


NAME 


CHOOSE  A  CHALLENGE 


ADDRESS_^ 
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so  that  if  something  special  comes  in 
a  hurry  it  is  slipped  in.  Or  in  making 
up  the  daily  sch^ule  it  may  be  at  the 
top  of  the  list. 

One  takes  a  squint  at  No.  2  press 
and  he  can  tell  immediately  what  he 
can  figure  on  feeding  into  it,  and  from 
the  whole  press  schedule  one  knows 
what  he  is  getting  out  of  the  presses  for 
that  day.  If  one  cannot  finish  the  sched¬ 
ule,  he  carries  over  into  the  next  day 
and  lists  them  first  for  that  day. 

The  ofi&ce  can  turn  this  press  sched¬ 
ule  over  to  the  stone  man  and  when  he 
goes  to  lock  up  the  job  he  can  see  what 
is  the  next  thing  for  the  press.  He  has 
the  information  right  there.  He  doesn’t 
have  to  ask  or  walk  around  looking  for 
some  one  to  tell  him,  or  phone  the  front 
office  about  it. 

If  the  pressman  wants  to  see  what  is 
next,  he  goes  to  the  stone  man.  This 
saves  a  lot  of  time  and  assures  more 
production. 

Just  as  soon  as  a  job  is  landed  and 


the  job  jacket  made  out,  the  paper 
order  should  be  written  up  on  the 
“Stock  Order”  form,  which  shows  Job 
No.,  when  promised,  name  of  the  cus¬ 
tomer,  kind  of  stock,  color,  size  of  job 
size  of  stock,  and  cuts  with  data  to 
fill  in  as  to 

. sheets 

. to  sheet 

. —pieces 

or  if  a  combination  cut  that  is  detailed 
below  in  space  provided  for  that  pur¬ 
pose. 

Thus  if  the  size  of  the  job  is  8%  x 
13  and  the  size  of  stock  17  x  22 — 20 
(combination  cut)  the  diagram  is  filled 
out  on  the  form  to  show  exactly  how 
to  cut  the  paper,  that  is  into  three 
pieces.  If  it  is  a  straight  run  of  8%  x 
II,  in  size  of  17  x  22 — 20,  cuts  are 
2x2  equals  four  sheets  are  250,  four 
to  a  sheet,  or  1,000  pieces. 

The  form  is  filled  in  for  kind  of 
stock,  such  as  Hammermill  Bond,  color 
white,  size  of  job  and  size  of  stock, 
thus  giving  a  complete  picture  of  the 
desired  paper  at  a  glance.  It  shows 
the  men  at  the  cutting  machine  how  to 
cut  the  paper.  This  eliminates  guess 
work  or  bad  judgment.  And  it  works 
out  very  well  in  practice. 

This  is  done  in  the  front  office  and 
whoever  writes  it  up  steps  out  into  the 
hall  and  hangs  it  up  on  the  hook.  The 
stockman  watches  that  and  automatic¬ 
ally  picks  it  up.  It  is  a  notice  to  step 
on  that  paper  stock  and  get  it  upstairs 
as  soon  as  he  can  so  the  pressmen  can 
go  ahead  with  the  job.  The  copy  of 
the  form  is  laid  on  top  of  the  paper. 

With  this  form  the  paper  man  im¬ 
mediately  checks  over  his  paper  stock 
when  the  stock  order  gets  to  him  and 
he  knows  that  he  can  have  the  paper 
house  send  it  in  if  he  doesn’t  have 
enough  in  stock. 

Just  little  things,  but  they  make  the 
wheels  go  around  more  smoothly  with¬ 
out  stops  and  jerks. 
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SALE  or 

SURPLUS  EQUIPMENT 


Pursuant  to  orders  of  a  large  Chicago  printing  plant, 
we  are  authorized  to  sell  the  following  machinery: 


SPEC/ A I  SELLING  oE 

MODERN  EQUIPMENT  FROM 
THE  PLANT  OF  AMERICAN 
BOHEMIAN  DAILY 

SERIES  ^McMURTRIE'  LUDLOW 
MATS  14  to  72  pt.  Practirally 
new — 50%  off  list  pric*e. 

UNOTYPE  MACHINES  — Models 
8,  14  and  18.  All  have  such 
desirable  features  as  two  pitch 
distributors,  Margach  Feeders, 
Tniversal  Knife  Block,  Univer¬ 
sal  Ejector,  outside  Galley,  etc. 

CSM-3  INTERTYPE,  3  main  mag¬ 
azines,  3  auxiliaries  on  tripod, 
one  extra  upper  and  low'er  split 
main  magazines.  High  serial 
— priced  to  move  now! 

No.  2  ROUSE  BAND  SAW,  AC 

motor,  rebuilt  at  Rouse  factory. 

HAMILTON  10'  steel  ‘Clearview’ 
newspaper  makeup  unit .  $290 

REBUILT  AUTOMATIC  CYLINDER 
AND  PLATEN  PRESSES,  quota¬ 
tions  promptly  submitted  on 
request. 

2  BINDERY  BUYS! 

MODEL  6Z  SEYBOLD  40'  full  au- 

tomatic  cutter,  rebuilt  .  $1450 

MODEL  189  (19x25)  high  speed 
current  model  Baum 

Folder  .  .  $450 


MODEL  5  LINOTYPE  No.  14392  with  gas  |m>i. 
outside  galley,  Mohr  Lino-Saw,  AC  motor. 
Univ’^ersal  Knife  Block,  2  U  A  molds  .  $750 


MODEL  14  LINOTYPE  No.  25128  with  high¬ 
speed  screws,  outside  galley,  gas  pot. 
Margach  Feeder,  Mohr  Lino-Saw,  AC 
motor,  3  molds  .  .  $1350 


25  STANDARD  FULL  SIZE  MERGENTHALER 
90  Channel  Linotype  Magazines,  each  $65 
with  mats  .  .  .  90 


3  No.l  MIEHLE  PRESSES— bed  size  39''x53\ 
maximum  sheet  size  37H*'x52^'',  spiral 
gear  drive,  AC  motor.  Rouse  paper  lift, 
extension  delivery,  each  .  .  .  $750 


ONE  HUBER  HODGEMAN  PRESS— bed  size 
47''x62"',  sheet  size  43''x60*',  AC  motor, 
Rouse  lift,  extension  deliv’ery  .  $450 


COMPLETE  MONOTYPE  DEPARTMENT  con¬ 
sisting  of  composition  caster,  sorts  and 
strip  caster,  keyboard,  compressor,  molds, 
mats . Write  for  detailed  list 


SIX  STEEL  48-CASE  TYPE  CABINETS, 

each .  ....  JllO 

COLTS  ARMORY  style  5,  14x22,  excellent 
condition.  ^ 


Material  must  be  moved  at  once,  above 
prices  as  running  on  the  floor  Chicago 


TYPE  &  PRESS 
OF  ILLINOIS 

220  South  Jefferson  Street  •  CHICAGO 


M 


★  An  urge  to  multiply  the  works  of 
early  writers  brought  about  the  inven¬ 
tion  of  printing.  Printers  have  always 
numbered  scholars  among  their  ranks; 
the  very  nature  of  the  art  seems  to  de¬ 
mand  ability  to  transmit  ideas  in 
writing. 

And  yet,  perhaps  because  of  the  in¬ 
creasing  mechanization  of  the  indus¬ 
try,  many  printing  establishment  exec¬ 
utives  fall  down  on  one  of  the  most 
elemental  writing  jobs,  that  of  pre¬ 
paring  successful  selling  letters — by 
which  is  meant  letters  for  any  purpose 
that  succeed  in  putting  over  the  idea 
the  writer  had  in  mind. 

Up-and-coming  printers  really  sell 
printing  with  carefully  written,  human¬ 
sounding  letters.  No  less  important, 
they  maintain  friendly  relations  with 
customers  by  writing  informal,  man-to¬ 
man  letters  that  adjust  complaints, 
courteously  acknowledge  orders,  and 
take  care  of  other  more-or-less  routine 
situations. 

Study  this  lead-in  to  one  sales  letter 
of  a  campaign  that  brought  measurable 
results : 

Dear  Mr.  Blank: 

I  am  sending  you  this  extra  copy 
of  the  Dash  folder  we  just  com¬ 
pleted  to  show  you  the  rather  un¬ 
usual  way  in  which  two  colors 
were  manipulated  to  produce  a 
three-color  effect. 

This  letter  gets  to  the  point  at  once 


— several  of  them,  in  fact.  An  obvi¬ 
ously  satisfied  customer  is  named  (with 
his  permission,  of  course) ;  a  specific 
point  of  interest  is  used  to  focus  the 
prospect’s  attention;  there  is  an  inti¬ 
mation  that  the  job  was  produced  at 
low  cost,  effect  considered;  and  an 
actual  sample  of  the  printer’s  work  is 
placed  directly  in  the  hand  of  the  ^ 
buyer.  All  in  three  short  lines! 

Two  more,  short,  punchy  paragraphs 
complete  the  sales  story  and  ask  the 
prospect  to  phone  for  a  service  man 
to  call. 

A  salesman  MIGHT  have  done  a 
better  job  of  showing  Mr.  Blank  the 
specimen  folder,  if  he  had  been  able 
to  get  by  Mr.  Blank’s  secretary.  The 
letter  DID  get  in,  and  the  salesman 
called  by  invitation  instead  of  “cold 
turkey.”  Besides,  the  letters  “called 
on”  more  than  200  prospects  in  a  single 
day. 

Direct  selling  is  only  part  of  the  work 
good  letters  do  for  this  printer.  Real¬ 
izing  that  close,  friendly  contact  with 
customers  and  prospects  means  more 
and  better  business,  no  opportunity  is 
missed  to  keep  this  contact,  and  letters 
are  written  whenever  there  is  a  valid 
reason  for  them.  All  are  marked  by 
an  air  of  sincere  friendliness,  as  in  this 
little  note  granting  a  favor: 

Well,  Friend  Blank, 

It’s  about  time  you  let  us  repay 

in  part  the  many  favors  you  have 
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Qet  this  selling  tool... it  turns  prospects  into  customers 

Every  prospect  has  his  own  problem.  approximate.  Show  your  customer  how  to  improve 
Don’t  just  talk  the  answer.  Show  it  f  ?? 

.  wth  the  Working  Kit  of  HammermiU 

Bond.  tize  a  businen.  For  the  customer  who  wantt 

Letterheads,  envelopes,  matched  sta-  VS’fS'’,’ 

UrJiww  3*  HOW  TO  GET  MORE  SALES  from  srour  letters, 

nonery,  printed  forms,  how  and  whwe  to  Profit  opportunities  in  letterheads  and  envelopes 
use  color,  what  paper  to  choose — with  this  strong  sellinc  arfuments. 

Working  Kit  you  have  all  the  answers  at  4.  printed  FORMS.  How  to  design  •  Busines; 
your  fingertips.  Get  a  copy.  It  can  help  Form.  25  checks  on  form  efficiency.  Sample  formi 
you  turn  your  prospect  into  a  steady  and  « 

gofitable  cytomer.  The  Working  Kit  of  "  iSTt 

HammermiU  Bond  is  FREE.  Send  for  use  colored  paper  for  office  printing. 

fi.  ENVELOPES.  How  to  Mlect  them.  Styles,  siset 
colors.  Hatching  envelopis  with  letterheads, 
going  forms.  How  to  double  your  profits  by 
envelopes  with  the  flat  paper  job. 

7  SAMPLE  SWATCH  of  HammermiU  Bond.  Swatch 
shows  colors  and  finishes  of  HammermiU  Bond  for 
every  business  use.  (Full  stock  information  on 
back  of  Kit.) 


II  now. 


How  the  HammermiU  Bond 
Working  Kit  Helps  You 

1.  MATCHED  STATIONERY.  Six  sample  seu  de- 
tigned  with  popular  type  faces  you  can  match  or 


•  Name . 

Position . 

>  (Attach  to  your  business  letterhead 
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done  for  us!  We’re  mighty  glad  to 
send  you  the  sample  books  you 
asked  for  and  if  you  need  more, 
just  say  the  word. 

Believe  it  or  not,  business  men  like 
to  get  letters  like  that.  They  enjoy 
knowing,  too,  that  the  good  turns  they 
do  are  valued,  as  in  this  instance : 

Dear  Mr.  Blank — 

I  want  you  to  know  that  we  are 
very  grateful  to  you  for  recom¬ 
mending  our  firm  to  The  Leader 
Company. 

Following  a  suggestion  we  made 
on  the  basis  of  your  letter,  the 
Leader  people  have  placed  a  nice 
order  with  us.  You  can  be  sure 
we’ll  give  them  the  kind  of  service 
that  led  to  your  recommendation. 

This  friendly  act  of  yours  gives 
us  additional  proof  of  something 
we  knew  a  long  time  ago — that 
you  folks  are  “regular  fellows”  to 
do  business  with. 

Business  letters,  like  business  calls, 
can  be  business-like  without  becoming 
stiff,  formal,  or  unfriendly.  They 
should  get  to  the  point  quickly,  for  the 
man  worth  cultivating  as  a  customer 
hasn’t  time  to  wade  through  meaning¬ 
less  and  time-worn  expressions.  At 
the  same  time,  friendliness  must  be 


.  .  if  he  had  been  able  to  get  by 
Mr.  Blank's  secretary." 


evident,  for  you  can’t  hold  a  man’s 
business  unless  he  feels  friendly  to-  I 
ward  your  firm.  And  where  personal  « 
calls  are  necessarily  infrequent,  there’s 
nothing  better  calculated  to  hold 
friendship  than  good  letters.  They  can 
be  out-and-out  selling  letters  which 
offer  the  prospect  ideas  and  help,  or 
just  friendly  letters  written  when  the 
opportunity  comes.  It  was  not  abso-  j 
solutely  necessary  to  write  either  of  the  * 
last  two  letters  quoted,  but  both  helped 
to  cement  existing  friendly  relations.  : 

You  can  find  reasons  for  writing  let¬ 
ters  if  you  are  looking  for  them.  Don’t  \ 
overdo  it,of  course,  but  you’ll  find  many  \ 
occasions  when  a  letter  or  note  is  in  ! 

order.  Perhaps  a  congratulatory  one  ■ 

when  the  prospect’s  name  appears  in  I 
the  paper,  or  a  couple  of  lines  accom-  | 
panying  a  clipping  that  will  interest  ’ 
him,  and  which  you  think  he  might 
have  missed;  business  anniversaries, 
too — these  are  but  three  common  in¬ 
stances.  Just  be  sure  there  is  a  real 
bond  of  interest:  that  you  would  like 
to  keep  the  man’s  friendship  regardless 
of  business. 

Perhaps  at  present  there  are  fevf 
firms  to  which  you  can  write  intimate 
letters,  just  because  you  do  not  know 
the  principals  well  enough ;  even  so,  it 
will  pay  to  cultivate  the  few  you  can 
write  to  that  way. 

In  the  meantime,  develop  more  by 
sending  out  good  sales  letters  regu¬ 
larly:  letters  that  SAY  something  about 
what  your  methods  are  accomplishing 
for  the  other  fellow,  without  giving 
away  any  of  his  trade  secrets.  Your 
equipment  or  personnel  is  not  impor¬ 
tant  except  as  incidental  to  the  fact 
that  you  can  help  Mr.  Prospect  with 
his  sales  or  production  problems.  It 
goes  without  saying  that  your  plant  is 
equipped  and  manned  for  the  job. 

Relatively  few  printers  have  a  pros¬ 
pect  list  large  enough  to  justify  using 
processed  form  letters,  but  if  one  is 
(Continued  on  page  98) 
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Leading  the  Parade 


OF  PRINTERS  FOR 


The  New 


lAGOTlNG  PROCESS 

(  not  laminating ) 

43  years 


lo  for  you 


aTTracts  by  its  baked  enamel 
sheen;  adds  brilliance,  perma¬ 
nence,  durability;  is  water,  scuff, 
heat,  light  and  ink  proof;  at¬ 
tracts  attention  and  insures  de¬ 
mand;  is  not  a  varnish  nor  a 
spray  process;  will  not  p>eel  off 
under  any  conditions;  can  be  die 
cut,  roiled  and  wrapped;  can  be 
cleaned  with  a  damp  cloth;  offers 
you  an  added  selling  argument. 

Write  today  for  further 
information! 


OF  SERVICE 


TO  THE 


LITHOGRAPHING 
PRINTING  AND 
KINDRED  TRADES 


Gloss,  Enamel,  Varnish,^  Lac¬ 
quer,  Fish  Gluing,  Dextrine 
Gumming,  Roughing,  Stip¬ 
pling,  Tin  Mounting,  Paraf¬ 
fining. 


LAGOTlNG  is  used  on 


COVERS 

LABELS 

CARTONS 


DISPLAYS 
BOX  TOPS 
BROADSIDES 


CALENDARS 

CARDS 

HANGERS 


WRAPPERS 

INSERTS 

STREAMERS 


PACKAGES 
DIE  CUTS 
ETC. 


Solely  applied  by 

THE  AMEBICAN  FINISHING  CO. 

500  South  Peoria  Street 
Chicago,  Illinois 


n 


CAUTION:  Lacotin< 
cannot  be  applied  01 
a  printing  press  or  01 
all  paper  stock. 


STOCK  MUST  BE  TESTEI 
BEFORE  PRINTING 


Know  Your  Customers 

. . .  and  They  Won’t  "No"  You 


by  EARL  AVERY 


★  John  Maimer  took  the  hard  way  to 
find  out  that  “no”  is  the  second  short¬ 
est  word  in  the  average  printing  buy¬ 
er’s  vocabulary  and  is  awfully  easy  to 
pronounce. 

As  the  active  head  of  the  Veribest 
Printing  Company,  Maimer  had  always 
found  time  to  take  care  of  a  few  of  the 
firm’s  regular  accounts  but  recently  it 
had  been  necessary  for  everyone  to 
work  a  little  harder  to  bring  in  more 
business. 

“Go  out  and  punch  doorbells — make 
more  ‘cold  turkey’  calls”  was  what  he 
had  always  advised  his  salesmen,  and 
now  he  had  found  it  much  easier  to 
proffer  the  advice  than  it  was  to  make 
it  work.  Going  from  door  to  door  in 
either  the  manufacturing  districts  or 
I  he  downtown  business  district  had 
proved  highly  unprofitable  from  a  busi¬ 
ness  standpoint  and  extremely  distaste¬ 
ful  from  a  personal  angle.  It  was  un¬ 
doubtedly  good  advice  to  give  to  cub 
salesmen,  but  it  certainly  succeeded  in 
wasting  a  lot  of  time. 

One  night,  after  an  early  movie  with 
his  wife,  they  went  window  shopping. 
John  was  mildly  amused  with  his 
wife’s  interest  in  all  the  brightly  lighted 
windows  and  finally  asked  her  what 
fun  she  got  out  of  it. 

“Oh,  I  like  to  see  what’s  new,”  she 
replied,  “and  I  often  get  ideas  for 
making  things  at  home.” 

That’s  how  John  got  the  idea  of 
window'  shopping  for  ideas.  He  spent 


the  next  day  making  a  careful  survey 
of  all  the  shops  on  Main  Street,  pay¬ 
ing  particular  attention  to  their  show 
windows.  Among  several  other  things, 
he  found  that  most  of  them  had  poorly 
made  price  cards  and  display  cards. 

He  made  up  a  sample  line  of  window 
cards,  setting  the  word  “Price”  in  sev¬ 
eral*  type  styles,  using  four  styles  of 
borders  on  four  sizes  of  cards.  Inside 
the  border,  at  the  bottom  of  the  cards, 
he  set  the  line  “Your  Name  Here.” 
Then  he  prepared  a  brief  sales  letter, 
stating  that  he  was  prepared  to  supply 
these  cards  as  per  sample  enclosed,  and 
quoted  prices.  Further,  he  stated,  he 
would  supply  similar  cards  on  a  weekly 
contract  basis  with  the  actual  prices 
imprinted,  or  with  a  minimum  of  copy 
included,  and  quoted  approximate 
prices. 

A  business  reply  card  was  enclosed 
with  the  letter  and  sample,  urging  the 
prospect  to  either  place  his  order  or 
ask  for  a  representative  to  call.  John 
sent  this  promotion  out  to  about  250 
retail  stores  in  his  town  and  got  thir¬ 
teen  replies,  in  the  form  of  small  or¬ 
ders  or  requests  to  call. 

The  total  amount  of  business  result¬ 
ing  from  the  plan  was  hardly  enough 
to  pay  for  the  composition  and  press- 
work  on  the  original  job.  But — 

Mr.  Maltner  didn’t  stop  there.  His 
window  shopping  expeditions  had 
given  him  several  other  angles  to  fol¬ 
low.  His  eyes  were  opened  to  the  pos- 
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During  the  Graphic  Arts  Exposition  in  New  York  City — 
September  25th  to  October  7th  inclusive — we  shall 
demonstrate  these  remarkable  new  presses  continu¬ 
ously  from  9  A.M.  to  9  P.M. 

IN  OUR  OWN  SHOWROOM 

AT  228  EAST  45th  STREET,  NEW  YORK 

(between  2nd  and  3rd  Avenues) 

Just  2  Blocks  from  Grand  Central  Palace 

Don't  Take  Anything  for  Granted — Come  and  See  for 
Yourself.  Enjoy  Our  Hospitality  and  a  Thorough 
Demonstration  at  Your  Leisure 

NEW  FEATURES:  50  tons  impressional  strength,  5000  impressions 
per  hour,  and  many  other  outstanding  improvements  are  incorpo¬ 
rated  in  these  new  models. 


Heidelberg  Printing  Machinery  Corporation 

228  East  45th  Street  New  York,  N.  Y. 
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sibilities  which  might  be  developed 
into  new  business  for  his  firm,  simply 
by  learning  a  little  about  the  other 
fellow’s  business.  He  made  personal 
calls  on  each  one  of  the  stores  that 
had  ordered  the  price  cards  from  the 
Veribest  Printing  Company. 

“Look  here,”  he  would  say  after  he 
had  made  himself  known,  “why  did 
you  buy  those  price  cards  from  us?” 

Invariably  the  reply  would  be  to  the 
effect  that  the  idea  had  been  interest¬ 
ing  to  them,  and  had  been  presented 
in  an  interesting,  simple  and  convinc¬ 
ing  manner. 

“All  right,”  John  would  reply, 
“that’s  why  I  want  to  talk  to  you  about 
direct  advertising.  You  bought  my 
service  because  my  direct  mail  adver¬ 
tising  sold  you.  It  seems  reasonable 
then,  doesn’t  it,  that  1  know  something 
about  the  business  of  direct  advertis¬ 
ing.  I’ve  proved  to  you  that  1  know 
how  to  sell  my  own  products — printing 
— and  now  I’d  like  to  show  you  that  I 
can  help  you  sell  your  merchandise 
through  the  medium  of  direct  advertis- 
mg. 

Then  John  would  go  on  to  tell  them 
that  he  wasn’t  trying  to  pose  as  an  ex¬ 
pert  in  their  line  of  business  for,  as 
he  said,  if  he  was,  he’d  go  into  com¬ 
petition  with  them.  But  he  implied, 
nevertheless,  that  he  w'*.®  an  expert  in 
the  direct  advertising  business. 

And  why  shouldn’t  he  be  an  expert? 
Direct  advertising,  which  is  largely 
dependent  on  the  printing  business  for 
its  production,  is  a  very  important 
branch  of  the  printing  business,  and  is 
a  product  that  can  only  find  a  grow¬ 
ing  market  through  its  own  exploita¬ 
tion.  What  could  be  more  logical, 
Maltner  thought,  than  that  the  manu¬ 
facturer  of  a  product  should  know  all 
he  could  about  its  potential  markets. 

Which  meant,  of  course,  that  he  had 
to  have  some  knowledge  of  the  other 
fellow’s  business.  He  acquired  that 
knowledge,  and  told  these  retail  pros¬ 


pects  what  he  knew  about  their  prob-  I 
lems,  which  boiled  down  essentially  to  I 
the  same  question  in  each  case:  How  j 
to  get  more  business?  —  How  to  sell  j 
more  goods?  ] 

Maltner’s  study  of  these  retailer’s  | 
show  windows,  and  his  ability  to  learn  * 
a  few  of  their  problems  in  mercW 
dising  proved  his  idea  that  you  must 
first  discover  the  need  of  the  consumer  1 
of  your  goods,  then  proceed  to  show  | 
him  how  he  can  get  what  he  desires. 

It  had  been  done,  in  the  case  of  the  i 
window  price  tags,  by  observation,  first 
of  all,  then  by  an  idea  which  wasn’t 
entirely  unoriginal.  The  next  steps 
were  obviously  simple;  attention  and 
interest  of  his  prospects  had  been  ob¬ 
tained  by  the  sample  enclosed,  fol¬ 
lowed  by  a  simple,  explanatory  letter 
which  told  the  story  quickly  and  thor¬ 
oughly,  mentioned  prices  and  approxi¬ 
mate  costs  of  special  orders.  / 

John  felt  that  his  prospective  cus-  [ 
tomers  could  be  sold  a  similar  idea  | 
only  if  he  could  prove  to  them  that  he  I 
knew  what  their  customers  wanted.  So,  I 
instead  of  following  the  usual  trend  of  \ 
thinking  in  such  matters,  he  asked 
himself,  not  “How  can  1  make  some 
money  out  of  that  guy,”  but  “What 
have  I  got  that  that  guy  needs.” 

And  he  found  that  he  didn’t  have  a 
thing  that  any  of  those  guys  needed, 
and  couldn’t  have  until  he  knew  a  few 
of  their  problems.  His  research,  there¬ 
fore,  was  mainly  confined  to  making  a 
sort  of  one-man  consumer  survey. 

People  were  all  very  much  alike  in 
most  respects,  he  found,  and  although 
they  were  often  impressed  by  exterior 
swank  and  appearance,  the  stuff  behind 
the  stuffed  shirt  had  to  be  good  or  it 
was  discounted  or  discarded.  The  same 
rule  applied  to  people’s  reactions  to 
people,  as  to  people’s  reactions  to  di¬ 
rect  advertising.  You  had  to  have  a 
decent  appearance,  and  you  had  to 
know  what  you  w^re  talkinsr  about,  if 

(Continued  on  page  100) 


Redesigned,  modernized,  and 
streamlined,  the  NEW  Rouse  Band 
Saw  looks  as  fast  as  it  is  —  capable 
of  cutting  a  full  galley  of  slugs  to 
variable  measures  in  35  seconds. 

The  slugs  may  be  all  one  measure 
or  many  different  lengths.  The 
speed  of  cutting  is  the  same.  No 
gauges  are  set  on  the  saw.  Even  the 
clamp,  which  holds  slugs  in  posi¬ 
tion,  is  automatic.  Feed  to  the  saw 
is  mechanical. 


The  slug  lengths  are  self-deter¬ 
mined  when  setting.  The  operator 
loses  no  time,  as  no  extra  effort  is 
necessary.  Neither  is  there  any  de¬ 
lay  in  slug  delivery. 

The  Rouse  Band  Saw  is  almost 
magical  in  performance.  It  will  be 
demonstrated  at  the  Graphic  Arts 
Exhibition.  If  you  cannot  see  it  there, 
send  for  illustrated  circular  which 
describes  it  in  detail.  Your  request 
does  not  obligate  you  in  any  way. 


HOW'S  yoM  A0¥SRTISIH9 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  In  all  the  time  we’ve  been  tapping 
out  this  little  monthly  stunt  nigh  on  to 
four  years — it’s  always  been  a  job  we’ve 
enjoyed  doing.  Guess  we  never  regarded 
the  writing  of  this  pillar  as  a  chore,  be¬ 
cause  every  mail  brought  us  something 
new  and  different  and  swell  from  our 
thousands  of  printer-friends  from  Paw¬ 
tucket  to  Portland ;  something  we  know 
we  could  talk  shop  about  when  we  sat 
down  to  write.  Well,  fun  as  it  may  be 
right  along,  every  couple  of  months  or 
so,  just  gotta  toss  our  bonnets  up  in  the 
air  and  yell  “Grand!”  and  “Swell!” 
and  “Bravo!”,  or  things  just  ain’t  right. 
This  happens  to  be  one  of  those  months, 
boys  —  and  it  looks  like  we’re  all  in 
luck!  A  couple  of  guys  —  however 
widely  they  may  be  separated  geo¬ 
graphically —  are  the  cause  for  our 
September  jubilation! 

First  thing  Karl  Wehner  (Wehner 
Printing  Service,  46  Bridge  St.,  New¬ 
ark,  N.  J.)  did  was  to  find  himself  a 
darned  good  mailing  list;  this  he  kept 
small  and  select.  Next,  he  decided  his 
mailings  should  go  out  every  two  weeks, 
and  we’re  happy  to  report  that  he’s 
kept  right  on  the  schedule  with  one  of 
the  swellest  little  sustained  campaigns 
we’ve  had  the  pleasure  of  seeing  in  a 
heckuva  long  time!  Uniform  only  in 
size  and  approach,  their  layouts,  typog¬ 
raphy  and  copy  are  refreshing,  readable 


and  persuasive.  The  approach  is  a 
simple  one,  direct,  and  pointed  squarely 
at  the  reader’s  own  problems:  “Do 
You  Need  a  New  Idea?”  —  “Do  You 
Need  100,000  Booklets  in  a  Great 
Hurry?”  —  “Do  You  Need  a  Book  in 
Only  Four  Days?”  —  “Do  You  Need  a 
Wooden  Cover?” — “Do  You  Need  a  4- 
Color  Catalog?”  And  another  smart 
point  about  this  series :  the  credit  lines 
Wehner  has  given  to  paper,  type  and 
engravings  used;  advertising  people 
like  to  know  what  makes  things  tick- 
information  like  that  is  appreciated! 
{And  of  course  a  business  reply  card 
is  enclosed  with  each  mailing!) 

And  from  ’way  across  in  San  Fran¬ 
cisco,  September’s  other  prize-winner 
is  a  broadside  as  colorful  and  exciting 
as  Treasure  Island  itself!  A  master¬ 
piece  of  bold,  dramatic  layout,  this 
effective  piece  of  the  Calmar  Printing 
Co.  does  a  fine  job  of  selling  the  plant, 
its  people  and  their  product,  which, 
from  the  looks  of  this  sample,  must 
surely  be  fine  printing!  Their  address 
is  500  Sansome  St.,  San  Francisco, 
Calif.  —  be  sure  to  ask  for  a  look-see. 
{And  of  course  a  business  reply  card 
was  enclosed!) 

DEWEY  COLORPRINT,  foot  of 
Chase  Street,  Hyannis,  Mass.  Hyannis 
is  one  of  those  clean,  sparkling  Cape 
Cod  towns.  You  sorta  get  that  impres- 
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sion  of  cleanliness  and  sparkle  when 
you  look  at  the  little  printed  jobs  young 
Mr.  Dewey  has  run  off  for  himself. 
Blotters,  for  the  most  part,  these  good- 
to-look-at  pieces  have  given  this  imagi¬ 
native,  energetic  printer  a  good  foot¬ 
hold  in  Hyannis.  Another  little  idea 
of  Mr.  Dewey’s  we  liked  a  lot:  a  letter 
reading  “If  you  have  all  your  printing 
done  and  are  entirely  satisfied — forget 
us.  But  if  you  can  use  good  printing 
that  will  please  your  eye  and  your  busi¬ 
ness  —  check  and  mail  the  enclosed 
card.  Thank  you.”  (The  italics  are 
ours.) 

M.  F.  McGREW,  133  Noble  Ave., 
Grafton,  Pa.  It’s  just  a  year  since  Mac 
opened  his  little  shop.  And  taking 
Mac’s  little  “(^uote”  booklet  as  evi¬ 
dence,  it’s  been  a  darned  good  year,  at 
that.  “Quote”  is  a  very  simple  little 
mailing  piece  but  the  story  it  tells 
would  make  any  craftsman  proud  —  a 
collection  of  the  praises  Mac  has  earned 
during  his  first  year  for  the  advertising 
pieces  he’s  turned  out  for  himself,  taken 
from  this  column,  and  some  of  our  con¬ 
temporaries.  You’ve  set  a  high  stand¬ 
ard  for  yourself,  Mac — we’ll  be  expect¬ 
ing  great  things  of  you! 

J  AGGARS-CHILES-STOVALL,  Tnc., 
1306  Marilla  St.,  Dallas,  Texas.  Here’s 
a  newcomer  to  our  select  little  circle — 
and  we  like  their  first  contribution: 
“CAPS  and  lower  case” — a  clever  little 
house  organ.  Issued  monthly,  and  set 
in  short  paragraphs  that  are  very  read¬ 
able.  we’ll  wager  that  “C  &  Ic”  does  a 
good  public  relations  job  for  its  pub¬ 
lisher. 

PRODUCTION  PRESS,  Tnc.,  Jack¬ 
sonville,  Illinois.  Number  two  of  this 
plant’s  beautiful  series  of  historical 
folders  concerns  one  Joseph  Capps  Sr., 
who  deserves  his  fame,  it  seems,  for  his 
part  in  hringins  the  wool-cardins  indus¬ 
try  to  Jacksonville.  Like  the  fir.«t  folder 
in  the  series,  this  one  has  been  designed 
by  Elmer  Jacobs.  One  suggestion: 
either  put  your  folders  on  sturdier 


stock,  or  enclose  a  cardboard  stiffener* 
my  copy  arrived  wrinkled! 

COLONIAL  PRESS,  405  Penn  Ave., 
Pittsburgh,  Pa.  We  like  the  idea  be¬ 
hind  your  “COLONIAL  ImPRESSions” 
monthly  house  organ,  but  don’t  those 
stock  cuts  have  a  tendency  to  make  the 
format  look  a  bit  stilted? 

D.  ALFRED  PALMER,  Berkley-Nor- 
folk,  Va.  Your  good-looking  trade¬ 
mark  and  letterhead  design  indicate 
that  you  have  a  sense  of  layout.  Why 
not  sit  down  and  do  a  real  advertising 
job  for  yourself.  That  “$3.50-16.50’’ 
blotter  job  certainly  isn't  creditable. 

JAMES  E.  {Shrinking  Violet) 
SHAW,  45  N.  Division  St.,  Buffalo,  N. 
Y.  Free  advice:  I  think  “Right  Dress" 
would  come  off  better  in  its  Imul  with 
the  postoffice  if  it  were  folded  once 
again  and  put  in  a  smaller  envelope;  if 
you  prefer  mailing  it  as  it  is.  a  chip¬ 
board  .stiffener  would  probably  help. 
Hey!  Hot  weather  get  the  best  of  ya? 
That  long  cool  blotter  ain’t  so  h4»t! 

THE  CRAFTS  PRESS,  1605  South 
B  St.,  Elwood,  Indiana.  Welcome.  Ray 
Striker,  with  your  swell  batch  of  busi¬ 
ness-provoking  little  jobs.  We  espe¬ 
cially  like  your  bright  red  cards  for 
promoting  individual  items.  How  about 
making  ’em  double  cards,  with  the 
other  side  convenient  order  form? 

STRICKLAND  PRINTING  CO, 
2206  Pine  St.,  St.  Louis,  Mo.  Okay,  1 
give  up!  I  suppose  Strickland's  “Paper 
and  Ink”  is  bringing  ’em  all  the  busi¬ 
ness  they  can  handle,  so  naturally  they 
can  afford  to  hang  on  to  that  horrible 
1895  format! 


NEWSPAPER  PUBLISHERS: 
Mr.  Marshall  (who  ha«  h««»n  a 
member  of  The  /Veir  York  Times 
Promotion  Staff)  invites  pub¬ 
lishers  to  use  this  department 
a«  a  forum  and  elearinc  house 
for  adverti«ine.  eirrulation,  and 
editorial  promotion  ideas. 


J  -1.  _„,  "^«S8 
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CHflinPIOn  PAPER 


MORE  lasting  even  than  names  cut 
deep  in  trunks  of  trees,  are  favorable 
impressions  that  advertising  makes 
in  minds  of  men.  Where  once  he  left 
his  name  for  those  who  chanced  tc 
pass,  today  a  man  multiplies  his 
message  countless  times  and  sends 
it  out  to  fight  for  him. 

Champion  has  the  largest  line  ol 
printing  papers  anywhere  available. 
Constant  growth  over  forty- five 
years  is  evidence  of  Champion’s 
skill.  W  hatever  your  customers  re¬ 
quire,  give  them  the  most  for  theii 
money  and  bring  repeat  business  tc 
yourself,  by  using  Champion  paper 
the  foundation  for  good  printing. 


THE  CHAMPION  PAPER  AND  FIBRE  CO.,  Hamilton,  Ohio 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers'  and  Publishers'  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing —  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

new  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNAl 


A  National  Program 

to  Record  Early  American  Printing 


by  JOHN  E.  PARSONS 


★  For  the  past  three  years  there  has 
been  under  way,  without  fanfare  of  pub¬ 
licity,  the  most  extensive  program  of 
research  into  the  activities  of  the  early 
printers  of  the  United  States  that  has 
ever  been  undertaken. 

During  these  years  well  over  a  thou¬ 
sand  white  collar  relief  workers  have 
been  engaged  in  making  an  inventory 
of  the  books,  pamphlets,  and  broad¬ 
sides  produced  by  early  American 
printers,  which  have  been  preserved  in 
libraries  from  coast  to  coast. 

Two  objects  have  been  and  are  being 
accomplished  by  this  work.  First,  many 
hundreds  of  needy  and  unemployed 
printers,  proofreaders,  clerical  workers 
and  professional  people  have  been  given 
interesting  and  self-respecting  work. 
Second,  thousands  upon  thousands  of 
books  and  pamphlets,  many  of  which 
are  exceedingly  rare,  have  been  per¬ 
manently  recorded  for  the  benefit 
of  historians  and  scholars.  Not 
the  least  important  result  of  this 
work  is  that  it  provides  a  sound 
basis  for  the  history  of  the  press 
in  every  state  and  city  throughout 
the  country. 

The  enterprise  is  known  as  the 
American  Imprints  Inventory,  which 
operates  as  one  of  the  activities  of 
the  WPA’s  Historical  Records  Sur¬ 


vey.  The  program  was  conceived  and 
proposed  to  the  Works  Progress  Ad¬ 
ministration  three  years  ago  by  Douglag 
C.  McMurtrie  who  is  known  to  our 
readers  as  the  director  of  typography 
of  the  Ludlow  Typograph  Company,  as 
an  able  printer,  and  as  the  outstanding 
historian  of  American  printing.  He  was 
asked  by  Dr.  Luther  H.  Evans,  the  dis¬ 
tinguished  national  director  of  the  His¬ 
torical  Records  Survey,  who  has  admin¬ 
istered  the  actual  operation,  to  outline 
the  program,  establish  procedures  and 
standards  of  work  and  supervise  the 
professional  aspects  of  the  Inventory. 

It  was  fortunate  that  the  planning  ol 
the  nationwide  program  was  entrusted 
to  Mr.  McMurtrie,  who  had  for  years 
been  doing  similar  work  on  a  small 
scale,  for  many  errors  which  might 
easily  have  been  made  were,  by  reason 
of  his  experience,  avoided.  The  first 


Dr.  Luther  H.  Evans,  National 
Director  of  the  WPA's  His¬ 
torical  Records  Survey. 
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instructions  to  workers  on  this  project 
were  also  the  final  instructions,  and  no 
work  has  had  to  be  discarded  and  done 
over  again,  as  has  happened  so  often 
with  relief  employment  enterprises.  The 
efficiency  of  this  project  would  satisfy 
even  the  most  carping  of  critics. 

The  program  calls  for  the  record  of 
every  publication  turned  out  by  an 
American  printing  office  before  1877, 
and  for  eight  western  states  in  which 
printing  began  late,  the  period  covered 
has  been  extended  through  1890. 

An  individual  field  worker  who  is  as¬ 
signed  to  a  given  library  turns  over 
every  card  in  the  catalogue.  When  he 
encounters  cards  for  titles  printed  in 
the  United  States  within  the  specified 
date  limits  he  copies  each  such  card 
on  a  slip  of  paper.  If  a  portion  or  all 
of  the  contents  of  a  library  are  un¬ 
catalogued,  he  goes  through  all  the 
books  and  pamphlets  one  by  one.  and 
records  on  a  slip  the  title,  imprint, 
paging  and  size  of  each  one  printed 
within  the  Inventory’s  date  limits.  On 
each  slip  is  a  symbol  designating  the 
library  in  which  the  imprint  was  found. 

All  these  slips,  written  in  every  state 
of  the  union,  are  sent  in  to  a  central 
filing  office  in  Chicago,  where  they  are 
sorted  and  filed  according  to  place  of 
printing  and  date.  A  quarter  of  a 
million  of  them  are  received  every 
month  by  this  office,  in  which  dozens 
of  file  clerks  strive  to  keep  pace  with 
the  incoming  tidal  wave  of  title  slips. 

If,  for  example,  an  enquirer  is  in¬ 
terested  in  the  local  history  of  .Steuben¬ 
ville,  Ohio,  he  can  go  to  the  Ohio  sec¬ 
tion  of  the  file  and  look  for  the  sub¬ 
section  guide  card  labelled  Steuben¬ 
ville.  Here  in  chronological  sequence, 
he  will  find  recorded  every  book  and 
pamphlet  in  Steubenville  before  1877 
which  has  been  found  by  hundreds  of 
field  workers. 

The  surprisine  thing  L®  that  very  few 
books  or  pamphlets  printed  in  Steu¬ 
benville  will  be  recorded  from  libraries 
in  that  citv  or  even  from  libraries  in 


Ohio.  Of  many  imprints,  the  only  copy 
recorded  will  be  located  in  a  library 
in  Massachusetts,  or  New  York,  or 
California. 

Here  is  the  secret  of  the  Inventory’s 
value.  From  it  we  learn  that  printed 
matter  produced  fifty  or  more  years 
ago  is  far  more  rare  than  we  would 


Douglat  C.  McMurtrie  who 
conceived  program  of  the 
American  imprints  Inventory. 


imagine.  From  the  records  we  know 
that  three  thousand  copies  of  the  first 
Oregon  governor’s  message  was  printed, 
but  Oregon  historians  have  never  been 
able  to  put  their  hands  on  a  single  sur¬ 
viving  copy.  The  American  Imprints 
Inventory  found  one  among  a  file  of 
manuscript  material  in  Washington, 
D.  C. 

The  early  history  of  the  eastern 
states  has  been  studied  in  every  detail 
by  hundreds  of  careful  scholars.  Yet 
the  Imprints  Inventory  turned  up  in  an 
( Continued  on  page  124) 
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HOLIDAY  PROFITS 


Goes  Holiday  Sample  Kit  will 
help  you  f;et  MORE  hiisiness 
from  regular  arrounts,  and 
also  add  new  accounts  to  your 
books.  It  is  more  than  a  port¬ 
folio  of  samples.  It  is  a  com¬ 
plete  selling;  unit.  It  tells  you 
where  and  how  to  sell  the  beautiful  Holiday  Letterheads,  Folders, 
Calendar  Cards,  etc.  It  furnishes  you  with  nearly  100  copy  sug¬ 
gestions  for  Sales  and  Greeting  messages.  It  includes  a  splendid 
group  of  Imprinted  Specimens,  illustrating  many  applications  for 
this  Holiday  material.  Suggested  selling  prices  will  allow  you  a 
handsome  profit.  Every  one  you  meet  is  a  prospect.  Send  for  your 
Free  Portfolio  today, 

16-PAGE  FOOTBALL  CALENDAR 


FOR  PRINTERS 
WHO  SHOW  AND 
SELL  GOES  1939 
HOLIDAY  LINE 


GOES  1939  Football  Calendar,  containing  180  college  and  university  schedules 
from  coast  to  coast,  and  much  additional  information  of  lasting  value,  is  already 
a  **best  seller.”  Send  for  free  sample  and  prices.  You  can  do  business  with  this 
popular  item! 


GOES 


LITHOGRAPHING  GO. 

41  W.  6 1st  St.,  Chicago  53-B  Park  PI.,  New  York 


. . .  A  New  Hobby 


★  In  the  last  three  years,  interest  in  the 
hobhy  of  collecting  Poster  Stamps  has 
developed  to  a  point  where  the  volume 
of  the  business  produced  by  the  aver¬ 
age  printer  can  be  very  materially  in¬ 
creased.  Poster  Stamps  have  been  and 
are  being  used  successfully  by  civic  or¬ 
ganizations,  cities,  states,  communities, 
etc.,  as  an  advertising  medium,  good¬ 
will  builder,  premium,  or  as  a  means 
of  raising  money. 

Poster  Stamps  are  miniature  posters 
printed  or  lithographed  on  gummed  pa¬ 
per.  They  are  usually  drawn  in  very 
bold  style  and  reproduced  in  brilliant 
colors.  A  true  Poster  Stamp  is  approx¬ 
imately  X  2%"  in  size.  This  size 
can  vary  ^  of  an  inch.  Three  or  more 
colors  of  ink  is  the  accepted  standard, 
although  they  can  be  produced  in  two 
colors.  Poster  Stamps  must  be  perfo¬ 
rated  on  all  four  sides  and  should  be 
printed  on  a  good  grade  of  coated 
gummed  paper. 

More  than  a  million  people  in  the 
United  States  now  regularly  collect 
Poster  Stamps  and  it  has  not  been  un¬ 
usual  for  an  advertiser  to  reach  five  to 
six  million  people  with  Poster  Stamps, 
sometimes  in  as  short  a  time  as  ten 
days.  For  instance,  the  Snow  White 
series,  distributed  bv  Armour  and  Com¬ 
pany,  used  five  million  sets  of  Poster 
Stamps  in  less  than  two  weeks. 


by  BURTON  LEE  TRODSON 


Album  and  Stampt  Used  by  Jewel  Food 
Stores,  Chicago,  1939 


Poster  Stamps  have  produced  amaz¬ 
ing  results  for  advertisers,  which  in 
turn  has  meant  a  considerable  increase 
in  volume  for  the  enterprising  printer 
who  has  promoted  this  remarkable  ad¬ 
vertising  medium.  To  illustrate  the 
extraordinary  success  of  Poster  Stamps, 
the  Jewel  Food  Stores  of  Chicago,  re¬ 
ported  sales  increases  up  to  1800%  on 
staple  food  items.  The  Tidewater  Asso¬ 
ciated  Oil  Company  of  San  Francisco, 
California,  used  ninety  million  Poster 
Stamps  last  year.  The  success  of  their 
campaign  has  meant  many  new  cus- 
tbmers  in  their  service  stations  and  as 
a  result  Associated  is  now  using  Poster 
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ATF  w 


^our  years  ago  ATF  Non-Offset 
Guns  gave  printers  a  new  chance  at  more 
business  and  more  profits  by  creating 
savings  in  production.  Today,  ATF  has 
perfected  an  all -air  operated  Gun  that 
offers  you  even  greater  savings  in  pro¬ 
duction  and  a  better  chance  for  more 
business  and  more  profits ...  at  a  lower 
price  than  ever  before! 

CThe  sole  reason  for  ATF’s  switch  from 
the  highly  satisfactory  solenoid  operation 
to  all-air  operation  is  that  the  new  ATF 
Diafram  Gun  has  no  expensive  electrical 
parts  and  connections ...  therefore  costs 
less  and  is  easier  to  operate.  It’s  con- 


a  lo4Ase/i 


struction  is  simpler  and  less  expensive 
to  make  . . .  resulting  in  savings  that  are 
passed  along  to  you  in  reduced  prices. 
#  All  the  features  that  have  made  ATF 
Guns  the  leading  non-offset  spray  equip¬ 
ment  have  been  retained  ...  with  more 
added  to  give  printers  a  better  Gun  for 
less  money.  Ask  your  ATF  Salesman  for 
details  about  ATF’s  all-air  operated  Dia¬ 
fram  Gun  ...  or  write  your  nearest  ATF 
Branch  office.  See  it  at  the  National 
Graphic  Arts  Exposition  in  New  York! 


200  ELMORA  AVENUE  •  ELIZABETH,  N.  J. 
Branches  and  Selling  Agents  in  Principal  Cities 


TyDes  used:  Kaufmann  Bold,  Alternate  Gothics  and  Bernhard  Gothics 
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Stamps  again  this  year.  One  of  the 
prominent  cereal  companies  of  Canada 
used  Poster  Stamps  to  promote  an  es¬ 
tablished  line  of  breakfast  food.  Phe¬ 
nomenal  results  were  obtained  here 
also. 

As  previously  stated  Poster  Stamps 
have  been  and  are  being  successfully 
used  by  many  organizations,  cities, 
states,  communities^  etc.  The  State  of 
Connecticut  used  Poster  Stamps  to  at¬ 
tract  people  to  the  state  and  also  as  a 
means  of  raising  money  for  public  en¬ 
terprises.  The  Wildlife  series,  first  re¬ 
produced  in  1938,  as  a  means  of  raising 
funds  to  help  preserve  and  protect  our 
wild  animals  and  birds  more  than  ac¬ 
complished  its  objective.  So  great  was 
the  enthusiasm  in  these  Poster  Stamps 
that  a  new  set  was  reproduced  in  1939. 
National  Wildlife  plans  to  continue  the 
issuing  of  a  Poster  Stamp  series  annu¬ 
ally  for  the  next  few  years. 

Poster  Stamps  may  also  be  used  for 
centennials,  expositions,  fairs,  hotels, 
bus  lines,  railroads,  airlines,  as  a  tie-in 
with  radio  programs,  and  for  manufac¬ 
turers  and  dealers  using  premiums. 


Potter  Stamp  Bulletin,  publithed 
by  National  Potter  Stamp  Society 
f  Rndured  In  1/6  Site  i 


Retail  chain  stores  are  excellent  pros¬ 
pects  for  Poster  Stamps,  they 
used  in  this  case  as  a  premium  to  be 
given  away  with  purchases. 

The  success  of  Poster  Stamps  can  be 
directly  attributed  to  the  National 
Poster  Stamp  Society.  The  Society,  lo 
cated  at  2445  South  Damen  Avenue  in 
Chicago,  is  in  an  excellent  position  to 
assist  printers  and  lithographers  with 
information  and  material  on  the  sub¬ 
ject.  There  is  no  charge  for  this  sen- 
ice.  “The  Poster  Stamp  Bulletin,”  pub 
lished  by  the  Society  every  sixty  dayh 
can  also  help  the  publisher  in  the  pro¬ 
motion  of  a  campaign.  Publicity  will 
be  given  in  its  columns  to  all  interest¬ 
ing  and  worthwhile  series. 

The  Mid-States  Gummed  Paper  Com¬ 
pany  has  also  been  very  helpful  in  the 
promotion  of  Poster  Stamps.  A  large 
portfolio  containing  many  illustrated 
Poster  Stamp  Campaigns  and  other 
Poster  Stamp  information  is  available 
to  printers  through  paper  jobbers  whf. 
sell  the  Mid-States  line.  This  book  may 
be  borrowed  from  the  paper  jobber. 

Poster  Stamps  represent  a  method 
whereby  small  as  well  as  large  printers 
can  increase  their  sales  volume.  Not 
only  is  more  business  obtained  by 
printing  Poster  Stamps,  but  albums, 
store  window  streamers,  display  cards 
and  other  promotion  material  are  also 
required  with  many  campaigns.  Every 
printer  has  many  customers  which  art- 
logical  prospects  for  Poster  Stamps. 
With  the  vast  amount  of  sales  helps 
offered  by  both  the  N.  P.  S.  S.  and  Mid- 
States  Gummed  Paper  Company,  sales 
presentations  can  easily  be  made.  The 
cost  of  Poster  Stamps  is  very  low.  When 
compared  with  other  mediums  on  a  unit 
basis  Poster  Stamps  may  cost  as  little 
as  fifty  per  cent  less.  Because  of  this. 
Poster  Stamps  are  one  of  the  most  eco¬ 
nomical  advertising  mediums  of  the 
present  day. 


★  ^ 

M  &  L  TYPE  *  ’ . 
/  HELPS  YDU  SELL  * 

UP-TO-THE-MINUTE  M  &  L  type  * 

^  laces  help  you  sell  because  they 

^  are  available  when  NEW — a 

'k-  ^  single  word,  or  in  job  or  weight 

fonts  at  reasonable  prices. 

M  &  L  type  laces  help  you 
when  quoting,  too.  They  are 
made  MORE  ACCURATELY  in 
height,  and  ol  harder,  closer 
grained  metal  than  ordinary 
type.  Thus,  they  print  better 
with  minimum  makeready — and 
last  longer.  Ultimate  cost  is  less. 

Worn,  obsolete  type  is  expen¬ 
sive.  Dump  your  short  cases, 
and  replace  with  M  &  L  foun¬ 
dry  cast  laces  NOW.  Write  lor 
latest  price  list  ol  M  &  L  Type 
Faces,  or  see  your  nearest  M  &  L 
distributor  lor  newest  laces. 

MUL  TYPE  FOUNDRY 


4  0  0  1  RAVENSWOOD  AVENUE.  CHICAGO.  ILL. 
telephones  LAKEVIEW  8201-8207 
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by  MAGNUS  A.  ARNOLD 


★  The  title  word  of  this  story  is  a  term 
used  in  printing  parlance  to  indicate 
excessive  pressure. 

The  teller  of  this  story  is  but  a  hum¬ 
ble  roll  of  catalog  paper,  weighing  in 
the  neighborhood  of  1,500  pounds,  but, 
insignificant  as  this  may  seem  at  first 
glance,  there  are  many  potentialities  in 
the  background  which  might  escape 
the  attention  of  the  casual  observer. 

As  an  illustration — and  I  carry  many 
of  them  —  my  primary  business  is  to 
carry  a  message,  in  fact,  many  messages 
— messages  that  sell  goods. 

From  the  foregoing  the  average 
reader  will  no  doubt  assume  that  I  am 
entitled  to  and  receive  every  consider¬ 
ation  both  from  the  pressman  and  the 
advertiser,  as  well  as  from  the  general 
public. 

But  alas,  such  is  not  always  the  case. 
During  my  formative  period  it  is  true 
that  1  am  indeed  treated  with  great 
consideration.  And  let  me  say  that  I 
appreciate  this  consideration  despite 
the  fact  that  I  know  in  my  inmost  soul 
that  such  consideration  is  motivated 
from  selfish  reasons  only  —  perhaps 
mercenary  would  be  the  better  word. 
Because,  in  my  finished  form,  I  am  a 
salable  article,  valued  at  so  much  a 
pound. 

Those  who  are  responsible  for  my 
being  are  loud  in  their  praises  when 
extolling  my  superior  finish,  my  light 
weight,  my  opaqueness  and  my  general 
fitness  to  carry  high  class  illustrations 


in  a  manner  to  attract  favorable  at¬ 
tention  from  the  buying  public.  ' 

The  advertiser  and  the  printer  alike 
are  attracted  by  my  super  excellent 
qualities  and  my  sponsors  find  a  ready 
market  for  my  kind. 

The  intelligent  pressman  knows  and 
appreciates  my  finer  qualities  and  he 
knows  that  under  proper  treatment  1 
am  capable  of  showing  results  of  which 
he  as  a  craftsman  may  be  justly  proud. 
He  knows  that  I  can  do  credit  to  half¬ 
tones  of  various  degrees  of  fineness— 
for  the  average  up  to  133  line — for  the 
expert  up  to  150  line.  And  this  despite 
the  fact  that  my  price  is  comparatively 
low.  You  will  note  that  I  do  not  say 
cheap  —  I  despise  the  word  —  because 
no  piece  of  printing  need  look  cheap 
if  the  pressman  is  a  true  craftsman.  1 
say  this  in  justice  to  my  brothers  who 
are  in  the  lower  price  brackets,  those 
worthy  and  hard  worked  brothers  whose 
sponsors  have  produced  them  from  me¬ 
chanically  cleaned  wood  pulp  with  but 
a  small  amount  of  sulphite.  But  I  di¬ 
gress.  My  real  purpose  in  coming  be¬ 
fore  the  printers  of  America  is  to  regis¬ 
ter  an  emphatic  protest  at  the  way  1 
am  treated  by  certain  pressmen  whose 
knowledge  of  pressure  requirements 
leaves  much  to  be  desired;  especially 
so  when  dealing  with  such  a  sensitive 
and  refined  product  as  I  may  justly 
claim  to  be.  I  make  this  protest  not 
only  because  of  the  agony  I  suffer  when 
under  excessive  pressure,  but  also  be¬ 
cause  of  the  distortion  which  naturally 
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•  Shown  above  is  the  second  ad¬ 
vertisement  in  the  Miehle  National 
Advertising  Campaign.  It  appears 
in  Fortune  Magazine  for  Septem¬ 
ber  1939. 

Beyond  the  fact  that  this  is 
Miehle’s  advertising,  it  is  also  ad¬ 
vertising  for  the  printer  . . .  for  the 
printer  who  is  shrewd  enough,  wise 


enough,  quick  enough  to  tie  into  it 
and  make  it  his  own.  This  is  not 
ordinary  promotional  sop  tossed 
out  with  an  eye  to  its  effect  on  the 
printer.  It  is  a  sane,  sound,  con¬ 
vincing  and  moving  campaign  that 
shows  results  for  the  printer  who  is 
also  a  good  business  man.  Write  if 
you  want  full  details. 


MIEHLE  PRINTING  PRESS  &  MFG.  CO. 

World*g  Largest  Builder  of  Printing  Presses 
14th  Street  and  Damen  Avenue  Chicago,  Illinois 


Printers  Can  Capitalize 
this  National  "Profits  for  Printers  ”  Campaign 
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follows  as  a  result.  And  all  due  to  a 
lack  of  real  understanding  as  to  the 
actual  requirements  which  would  en¬ 
able  me  to  present  a  clean  sharp  print 
of  the  illustrations  and  of  the  type 
whose  message  I  am  made  to  carry. 
This  lack  of  understanding  has  caused 
me  many  a  heartache  as  1  have  listened 
to  the  complaints  of  the  customer  who 
received  me  as  a  finbhed  product.  How 
often  have  I  been  blamed  for  muddy 
middle  tones  and  dark  highlights  when 
all  along  1  knew  myself  to  be  blame¬ 
less,  because  1  knew  1  had  the  texture 
and  the  Anish  necessary  to  do  justice 
to  the  Anest  cuts.  It  has  been  small 
satisfaction  to  me  that  my  sponsors 
have  defended  me  most  loyally  and 
have  tried  to  place  the  blame  for  the 
bad  appearance  of  the  Anished  product 
on  the  cuts  or  the  ink.  I  knew  better, 
but  it  was  not  for  me  to  say,  so  1  kept 
silent  until  now.  But  I  have  almost 
reached  the  breaking  point  and  am 
forced  in  self  defense  to  tell  the  facts. 

“Sock”  is  the  cause  of  most  of  my 
trouble  when  1  fail  to  present  an  ac¬ 
ceptable  print  of  halftones.  Ink  and 
rollers  are  sometimes  contributory 
causes;  plates  are  seldom  at  fault.  Ink 
can  be  changed  and  usually  is  when  not 
suited  to  my  particular  Anish,  but  all 
too  often  rollers  are  not  properly  set  to 
cover  the  form  whose  message  I  am  to 
carry.  Tn  this  case  some  pressman  will 
consider  that  the  form  needs  more  pres¬ 
sure,  or  as  he  would  say:  more  sock  in 
order  to  smooth  over  the  grey  places. 
Sometimes  this  is  done  by  putting  on 
an  extra  sheet  over  all  and  sometimes 
by  patching  up  individual  light  spots. 
In  either  case  too  much  impression  is 
used  to  secure  a  well  balanced  clean 
print,  because  in  the  main,  the  average 
form  is  made  ready  with  too  much  sock 
to  begin  with.  Excessive  pressure  on 
solids  and  middle  tones  means  an  un¬ 
balanced  form  and  causes  quick  wear, 
as  well  as  a  muddy  looking  print.  My 
observation  convinces  me  that  the  use 
of  two  sided  chalks  is  usually  to  blame 


for  excess  pressure,  the  more  so  as  this 
pressure  does  not  show  on  the  back  of  a 
cut  and  the  pressman  is  apt  to  carbon 
the  solids  and  middle  tones,  adding  still 
further  to  an  already  excessive  pressure. 

Experience  has  proven  that  one  sided 
chalks  which  give  .004  pressure  on  the 
solids  above  the  type,  and  a  highlight 
sheet  which  lowers  the  highlights  and 
light  faced  rules  .004  below  the  type, 
provides  a  well  balanced  impression 
ideally  suited  to  my  texture  and  Anish. 
To  be  fully  effective  such  an  overlay 
should  not  be  buried  more  than  .025, 
including  top  sheet.  With  this  on,  a 
light  spot  up  sheet  to  take  care  of  the 
type  and  a  few  possible  weak  spots  on 
the  cuts  usually  is  sufficient  to  produce 
a  clean  sharp  print  provided  the  rollers 
are  right  and  the  ink  is  suited  to  my 
particular  Anish;  yes  indeed,  it  is  as 
simple  as  all  that. 
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W€  urns  GIANT 

aGiO  pAOjfU-maJie^! 


Kesr.  U.  S 
I’at.  Offipt* 


America's 

Lovrest-priced 

Cylinder 

Press/ 

See  what  the  Little  Giant 
can  do  for  you ! 

See  it  demonstrated  at  ATFs 
exhibit  at  National  Graphic 
Arts  Exposition,  Grand  Cen* 
tral  Palace,  New  York  City, 
September  27  to  October  7. 


Eats  up  profitable,  run-oi-the-hook  work 
that  must  be  produced  at  high  speed  and 
sold  at  low  cost.  Versatile  .  .  .  prints  any 
thing  from  onionskin  to  4 -ply  cardboard 
.  .  .  produces  quality  black  and  white  or 
color  work  on  3^x5^  to  12x18  inch  sheets. 


mmCAH  TYPS  FOUMOSKS 


weteMooKFFH^wnis  oivisiom 

Branches  and  Dealers  Everywhere 


200  ELMORA  AVENUE 
ELIZABETH,  NEW  JERSEY 


Type*  used:  ATF’s  Stymies,  Kaufmann  Bold,  Balloon  Bold  and  Balloon  Extrabold 
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Every  printer  uses: 


WOOD  Buy  serfs  or  fonts  from  stock! 
TYPE  New  styles  to  10”  high.  Citaloq. 


WOOD  ^  2*4C  yd.  2  pict  if  5c  yd. 

l_[T  y** 

IS  pt.  af  J'jc  yd.  4  pica  ar  8c  yd. 


ZINCPLATE  z  Inc  surface.  No  nailt.  Type  high. 
PIJIF 

24pt.jt$.55  4*pt..t$l.00 

36  pt.  at  .75  60  pt.  at  1 .20 


TINT  No  nails!  Shiny  xinc  surface.  Type 
PLATES  high.  Any  size  to  24x36"  for  40c 
plus  SVzc  sq.  in.  Easily  sawed. 


CUTTING  All  sixes  at  lowest  prices. 
STICKS  Made  of  hard,  rock  maple. 


ST  AF  AST  Mount  cuts  without  nails  or  an- 
C E MENT  chors.  $T.OO  a  tube.  3  for  %1.10. 


American  Wood  Type  Mfg.  Co. 

270  Lafayette  St.  618  S.  Dearborn  St. 

N.  Y.  C.  Chicago 


GfllPHIC  ARTS  EAPOSITION  K 

EXHIBITOR 


NTIAI  TORI  5gTj.i.;ii/ 1333  M 


A  Kni£e 
Grinder 


FOR 


17 


50 


Pat.  Apd.  For 


Why  go  to  the 
trouble  and  in¬ 
convenience  of 
sending  your 
knife  out  to  be 
sharpened  when 
you  can  put  a 
keen  lasting 
edge  on  your 
knife  in  your 
own  shop  in  5 
minutes.  Easy 
to  operate.  Does 
not  change 
bevel.  Many 
satisfied  cus¬ 
tomers. 


Price  1755  Complete 

10  DAY  FREE  TRIAL 

Cse  this  grinder  for  10  days,  if  satisfactory  send 
us  $17.50.  if  not  return  to  us  at  our  expense. 
State  size  of  knife,  and  if  hollow  ground  or  not. 


SWIGART  KNIFE  GRINDER 

1148  Wabash  Ave.  Chicago,  III. 


Mr.  H.  R.  Timken  of  the  Timken  Founda¬ 
tion  of  the  Timken  Roller  Bearing  Co.,  of 
this  city,  has  given  to  our  School  Board 
the  building  and  equipment  for  a  new 
Vocational  High  School,  which  totals  in 
money  value  over  a  million  and  a  half 
dollars.  We  are  fortunate  in  having  a 
new  print  shop  of  total  value  of  $25,000 
included  in  the  new  program.  We  will 
have  all  automatic  machinery  equipment 
of  the  latest  type,  as  well  as  the  latest 
type  faces,  cabinets,  etc.  We  are  estab¬ 
lishing  the  first  vocational  course  in  print¬ 
ing  in  Canton — and  feel  assured  we  not 
only  will  have  one  of  the  finest  equipp(^ 
school  print  shops  in  the  country,  but  also 
will  have  an  equally  strong  vocational 
printing  course.  Your  interest  and  that  of 
our  other  many  friends  of  .the  industry, 
has  helped  to  make  our  school  print  shop 
course  grow  and  I  know  you  will  take  in¬ 
terest  in  watching  our  progress  for  greater 
opportunity  and  better  results  both  for 
the  student  and  the  printing  trade. 

Chester  A.  Lyle 
Canton,  Ohio 
*  *  * 

Received  your  copy  of  The  Graphic  Arts 
Monthly,  to  my  opinion,  the  greatest  little 
magazine  contributed  for  the  printer. 
After  reading  your  magazine  thoroughly 
from  cover  to  cover,  I  came  to  the  con¬ 
clusion  that  I  had  learned  many  useful 
things  about  printing.  Your  method  of  ad¬ 
vertising  is  perfect,  in  which  practically 
every  article  used  in  the  printing  shop  is 
represented  by  some  firm.  In  closing  I 
wish  to  thank  you  for  sending  me  The 
Graphic  Arts  Monthly,  which  I  appreciate 
very  much. 

Vasco  Marraccini,  Pres. 

M-M-M  Publishing  Company 

New  Eagle,  Pa. 

#  #  # 

After  reading  several  Graphic  Arts  Monthly 
magazines,  I  find  it  most  simple  for  prob¬ 
lems  to  be  solved  in  any  pressroom,  also 
very  handy  for  those  wno  wish  to  know 
our  advertisers,  which,  of  course,  helps 
keep  this  monthly  magazine  in  circulation. 
Edward  Bartelt 
Assistant  Foreman 
C.  B.  Henschel  Mfg.  Co. 
Milwaukee,  Wisconsin 


The  a.  B.  C.  of  good  printing  service  demands  that  you  have  always  on 
hand  appropriate  papers  for  whatever  kind  of  work  your  customer  may 
require.  As  prompt  service  is  the  life-blood  of  printing  success  the  delay  in 
searching  for  suitable  stock  loses  many  a  printing  order.  Sometimes  it  results 
in  the  substitution  of  a  paper  that  is  “  nearly  as  good.” 

The  Beckett  Perpetual  Auto-File,  with  its  300  dummy  sheets,  12  x  18  (before 
folding)  and  the  permanent  free  service  which  goes  with  it,  insures  prompt 
service,  makes  easy  the  job  of  selling  and  prevents  painful  “  kick-backs.” 

The  dummies  include  a  great  variety  of  cover,  text,  offset  and  opaque  stocks 
— all  of  the  famous  Beckett  name.  It  is  offered  to  members  of  the  graphic  arts 
at  the  nominal  price  of  $.'S.00,  and  your  money  will  be  refunded  if  not  pleased. 

THE  BECKETT  PAPER  COMPANY 


makers  of  good  PAPER  IN  HAMILTON,  OHIO,  SINCE  1848 
Copyright,  1939,  by  The  Beckett  Paper  Co. 
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OLD  TIMERS  . . . 


of  twenty-five  years  (and  more!) 
are  some  of  the  Redington  Counters 
still  in  use  on  printing  presses. 
Their  remarkable  efficiency  and 
accuracy  after  over  two  decades  of 
use  is  a  tribute  to  their  fundamen¬ 
tally  sound  construction. 

Today  new,  1939  model  Redingtons 
are  built  to  stand  even  harder  use 
on  high-speed  presses.  Because  of 
their  husky  mechanism,  these  coun¬ 
ters  are  100%  accurate — save  their 
original  cost  many  times  over. 
Kluge  and  Chandler  &  Price  presses 
reqxiire  .  .  . 


Model  "D"  .  .  .  $6.75 

Other  models,  $6.25  to  $9.75 


F.  B.  REDINGTON  CO. 

Makers  of  Counters  Since  1906 
no  8.  Sangamon  St.  Chicago,  III. 


COMMUNICATIONS  ' 

Very  helping  in  trying  occasions.  I  am 
very  glad  to  receive  this  publication. 

Russell  A.  Weilenman 
Asst.  Foreman 
Thos.  D.  Murphy  Co. 

Red  Oak,  Iowa 
:3c  o  o 

Would  hate  to  miss  a  single  issue  of  your 
splendid  magazine.  It  is  certainly  appre¬ 
ciated. 

F.  L.  McNair 
Foreman  Job  Dept. 
News  Printing  Co. 
Newton,  Iowa 

4c  4i  4c 

This  is  a  very  worthwhile  and  interesting 
mag.  and  is  passed  on  every  month  to  our 
print  shop  and  kept. 

F.  A.  Dunn,  Buyer  &  Supt. 
Newton  Mfg.  Co. 

Newton,  Iowa 

*  4c  # 

Like  the  maoazine  very  much.  Get  a  lot 
out  of  It,  both  from  the  articles  and  the 
advertisements.  Wish  it  were  possible  to 
have  It  come  oftener,  but  perhaps  that 
would  be  overdoing  it. 

William  H.  Buist,  Foreman 
The  Maoleton  Press 
Mapleton,  Iowa 
4c  4c  4 

It  is  a  fine  source  of  information,  both  in 
the  reading  and  the  display  and  classified 
advertisements.  I  look  forward  to  Its  ar¬ 
rival  each  month. 

G.  S.  Carver,  Mech.  Supt. 
The  Gate  City  Pub.  Co. 
Keokuk,  Iowa 

4c  4c  ck 

I  look  forward  each  month  for  G.A.M.  and 
often  get  some  very  helpful  suggestions. 
Thank  you  for  It. 

Bert  Thompson,  Foreman 
The  Anthon  Herald 
Anthon,  Iowa 

4c  4c  4> 

Here  is  one  reader  of  your  wonderful  little 
mine  of  worthwhile  thoughts,  suggestioru 
and  workable  ideas.  It's  the  magazine  of 
Tomorrow  for  Today's  advancement  and 
profits. 

J.  Harry  Drechsler 
Baltimore,  Md. 

*  * 

Your  magazine  is  without  doubt  the  best 
read  trade  publication  in  the  printing 
offices  today.  You  are  to  be  commended 
on  the  service  you  are  rendering  the  print 
ing  industry, 

William  J.  Sage 
Editor  and  Business  Mgr. 
Kansas  Typographical  News 
Newton.  Kansas 


I 

I 


THESE 

PICTURES 

^ve  you  an  idea  of 
the  bigness  and 
completeness  of  _  our 
newly  modernized 


r,i  , 


;  '  iin,  *  ' 

•  VtSWI^WW 


I 


.  .  .  YOU  ARE  GOING  TO  WANI 


•  That’s  why  we  urge  that  you  give  AMERICAN 
ROLLERS  a  trial  now  and  see  for  yourself  ho^ 
very  definitely  they  influence  fine  printing.  Thil 
superior  ability  is  built  right  into  them  here  i 
our  splendidly  modernized  factory.  The  finest  ra 
materials  are  processed  in  the  best  of  mechanic 
equipment.  Finally  each  roller  gets  regulatei- 
treatment  in  our  Scientific  Storage  Room  unde 
temperature  positively  controlled  by  the  mos 
modem  scientific  apparatus.  That’s  why  thes 
rollers  retain  their  high  quality.  Try  them  am 
see  for  yourself.  AMERICAN  ROLLER  CO 
1342  N.  Halsted  St.,  Chicago  . .  .  735  E.  Ohio  St 


Indianapolis,  Ind. 


ftSL 


AMERICAN 

ROLLERS 
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AlWRT  H.  HiemON 


END  CUTTING 
EDGE  WORRIES 

102  years  metallurgical  ex¬ 
perience  built  into  this  high- 
production,  long  service  paper 
knife.  Preferred  by  thousands 
of  printers.  Specify  it  for  your 
own  equipment. 

Simonds  Worden  White  Co. 
Dayton,  Ohio 


CORNERDOUNDED 

Vi  SHiAH'ACTiON  l\  Sli.P-»nAll^iNIN«|% 

LEVER  ^  “DoUx-up”  your  work 
^  EARNS  extra 
MODEL  W  PROFITS  for  you!  A 
^|C  few  jobs  will  pay  for  It  I 

^  I  ?  50.000  comers  per  hour. 

Easy  to  operate.  No  Kuide 
adjustments.  Thousands 
■UnpL^^haTe  been  sold.  Price  in* 
c^u^e^  w 

%  "  extra  dies  at 
$5.  Straight  or  re- 
Terse  comers  also 
arailable. 

Foot  Power  Model  50 

CORNER  ROUNDER 

Cabinet  Design  mtaa 

S4«/i''  high  53/  50 
15''  X  15"  Ubie  •  JW 

Price  includes  one  "plug  in"  interchange¬ 
able  Cutting  Unit  up  to  Vi ".  Other  dies 
to  1  Vi  "  radius^ _ 

PAPER  DRILL 

17"  X  18"  table  ^ 

Gravity  Chip  Disposal  5n7  SCI 
FAST — POSITIVE  ae^V 

Send  for  folder  No.  227 

V  LASSCO  PRODUCTS.  Ino.  I 

485-495  Hague  St.  Rochester.  N.  Y.^ 


PAPER  DRILL 


T.  W.  A.,  Williamsport,  Pa.,  queries: 
“What  are  the  rules  governing  the  use 
of  the  possessive  apostrophe  s?  I  have 
plurals  particularly  in  mind. 

Simply  add  to  singular  nouns  an  s  or 
es  followed  by  an  apostrophe.  A  few 
nouns  ending  in  n,  however,  take  the 
apostrophe  before  the  5,  as  men’s  cloth¬ 
ing,  women's  wear. 

It  is  interesting  to  note  that  in 
singular  nouns  which  end  in  an  s,  espe¬ 
cially  when  followed  by  a  word  begin¬ 
ning  with  a  sibilant,  the  rule  is  general 
to  omit  the  possessive  s  for  the  sake  of 
euphony  and  simply  add  the  apos¬ 
trophe;  as  Columbus'  ships;  fox'  sl^in. 
»  <c 

E.  E.  C.,  San  Francisco,  Calif.,  re¬ 
quests  the  correct  form  of  the  sen¬ 
tences: 

I  am  greener  than  him  or  he. 

He  is  better  than  I  or  me. 

I  am  older  than  her  or  she. 

They  are  better  than  me  or  I. 

The  correct  sentences  are: 

I  am  greener  than  he. 

He  is  better  than  I. 

1  am  older  than  she. 

They  are  better  than  I. 

»  <c 

L.  B.,  Pine  Bluff,  Ark.,  writes :  “I  am 
told  that  double  negatives  are  com¬ 
monly  used  in  the  Spanish  language. 
Is  the  practice  in  accord  with  good 
grammar?” 

According  to  Spanish  grammar  a 
double  negative  emphasizes  negation. 
In  English,  by  contrast,  a  double  nega¬ 
tive  expresses  affirmation. 


Setting  the  Stage 

★  When  the  doors  of  Grand  Central 
Palace  open  on  September  25  for  the 
two-weeks  run  of  the  Fifth  Educational 
Graphic  Arts  Exposition,  the  greatest 
throng  of  person*  ever  assembled  in  the 
graphic  arts  will  find  ready  for  their 
inspection,  the  greatest  display  of  mod¬ 
em  equipment  ever  placed  on  exhibi¬ 
tion. 

As  this  is  written,  executives  of  the 
nearly  200  exhibitors,  representing  the 
leading  firms  of  the  graphic  arts  ma¬ 
chinery  and  supply  field,  are  busily  en¬ 
gaged  in  final  preparations  for  the  great 
event.  In  factories  throughout  the  coun¬ 
try,  machines  are  being  assembled  for 
shipment  to  the  big  show  where  they 
will  be  in  continuous  operation  during 
the  two  weeks  of  the  Exposition;  deco¬ 
rators  are  busy  at  their  jobs,  seeing  to 
it  that  the  displays  are  placed  in  the 
most  attractive  setting.  At  the  head¬ 
quarters  of  the  National  Graphic  Arts 
Exposition,  telephones  are  ringing  con¬ 
stantly. 

There  is  nothing  casual  about  the 
way  the  exhibitors  are  preparing  for 
this  greatest  show  of  their  industry — 
the  first  event  of  its  kind  in  twelve 
years,  their  first  opportunity  after  all 
these  years  to  show  their  important  de¬ 
velopments  to  this  great  audience  of 
persons  vitally  interested  in  what  they 
have  done.  And  it  will  be  a  great 
audience. 

As  a  nucleus,  there  will  he  the  visi¬ 
tors  to  the  important  annual  conven¬ 
tions  being  held  in  the  City  during 
Exposition  Days — International  Asso¬ 
ciation  of  Printing  House  Craftsmen, 


United  Typothetae  of  America,  Na¬ 
tional  Printing  Equipment  Association. 
International  Printers  Supply  Sales¬ 
men’s  Guild,  National  Association  of 
Photo-Lithographers,  Advertising  Ty¬ 
pographers  Assn,  of  America,  Printers 
National  Association,  International 
Trade  Composition  Association,  Book 
Manufacturers  Institute,  Direct  Mail 
Advertising  Association,  Graphic  Arts 
Trade  Association  Executives  and 
Young  Executives  of  the  Graphic  Arts. 
Then  there  will  be  printers  not  con¬ 
nected  with  any  of  the  Associations  in 
convention,  as  well  as  visitors  from 
other  lands.  Attendance  of  100,000  in¬ 
terested  visitors  is  a  conservative  esti¬ 
mate,  according  to  Exposition  Manager 
Fred  W.  Hoch. 

When  the  visitor  enters  the  Grand 
Central  Palace  he  will  he  impressed 
with  the  striking  decorative  scheme 
which  sets  forth  the  displays.  Giant 
murals  will  depict  the  greatness  of  the 
Graphic  Arts  Industry,  while  huge 
signs  will  give  statistical  proof  of  its 
magnitude.  Seals  of  all  of  the  States 
and  Territories  as  well  as  of  the  Cana¬ 
dian  Provinces,  draped  in  flags,  will 
demonstrate  the  wide  scope  of  the  Ex¬ 
position.  Walls  and  giant  columns  will 
he  draped  with  the  Exposition  colors  of 
maroon  and  buff. 

Action  will  be  the  keynote  of  the 
Exposition;  for  at  least  75  per  cent  of 
the  displays  will  feature  machinery  in 
motion — the  latest  devices  for  the  most 
modern  lithographic  and  letterpress 
production,  modem  bindery  equip¬ 
ment;  in  fact,  machinery,  devices  and 
gadgets  for  every  department  of  the 
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complete  plant,  even  the  business  ofl&ce. 

In  charge  of  the  millions  of  dollars 
worth  of  the  finest  equipment  manufac¬ 
tured  in  America  which  will  be  shown, 
will  be  hundreds  of  key  representatives 
of  the  manufacturers  prepared  to  an¬ 
swer  all  questions  and  to  prove  their 
answers  by  demonstrations  on  their  ma¬ 
chines.  Grand  Central  Palace,  during 
the  two  weeks  of  the  Exposition  will  be 
THE  Printing  Center  of  the  world. 

Not  only  will  the  great  displays  of  the 
larger  exhibitors  feature  new  and  strik¬ 
ing  developments  in  their  machines  and 
products,  but  even  the  smallest  booths 
will  have  plenty  to  offer  the  plant  owner 
or  executive  on  the  lookout  for  ways  to 
improve  efficiency. 

An  exhibit  which  is  certain  to  attract 
and  hold  a  large  audience  will  be 
the  Stephen  H.  Horgan  Collection  of 
Photomechanical  Prints.  Mr.  Horgan 
will  be  in  personal  charge  of  the  exhibit 
which  will  include  some  priceless  speci¬ 
mens  of  the  photoengraving  art  never 
before  displayed. 

Permission  has  been  secured  from 
the  Vermont  Historical  Society  to  bring 
the  famous  Stephen  Daye  Press,  the 
first  press  to  produce  printing  in  the 
American  Colonies, and  tl>e  press  shown 
on  the  front  cover  of  this  issue,  for  dis¬ 
play.  There  is  not  a  person  in  the  in¬ 
dustry  who  will  not  welcome  the  op¬ 
portunity  to  see  this  historic  hand  press 
which  was  the  forerunner  of  the  mar¬ 
velous  machines  which  have  made  our 
industry  what  it  is  today. 

In  view  of  the  issuance  by  the  United 
States  Government  of  the  special  3-cent 
postage  stamp  commemorating  three 
hundred  years  of  printing  progress  in 
this  country,  the  Stephen  Daye  Press, 
which  forms  the  design  for  the  stamp, 
is  of  unusual  interest  at  this  time.  A 
special  postal  sub-station  has  been  au¬ 
thorized  for  the  Main  Floor  of  the  Ex¬ 
position  where  the  commemorative 
stamps  may  be  purchased. 

The  Exposition  will  be  formally 
opened  at  2  P.M.,  Monday,  September 


25,  with  simple,  impressive  exercises.  ■ 
On  each  succeeding  day  of  the  two  I 
weeks  the  doors  will  open  at  1  P.M.  I 
and  the  Exposition  will  be  in  continu-  ■ 
ous  operation  until  11  P.M.  The  Expo-  I 
sition  will  not  be  open  on  Sunday,  B 
October  1,  in  order  to  give  the  exhibit  I 
tors  a  breathing  space  to  prepare  for  I 
the  second  week  of  the  showing.  So 
much  is  to  be  seen  in  the  nearly  50,000  I 
square  feet  of  display  space  that  the  1 
management  is  urging  repeated  visits.  I 
The  show  simply  cannot  be  covered  k 
adequately  in  a  single  visit.  k 

Although  the  exhibitors  are  planning  ■ 
a  “surprise”  showing  of  new  machines  ■ 
and  are  reluctant  to  have  any  advance  I 
announcement  made,  the  following  K 
companies  have  written  us,  telling  of  s 
their  plans.  1 

AMERICAN  TYPE  FOUNDERS  I 

★  American  Type  Founders  has  decided 
that  its  exhibit  at  the  National  Graphic 
Arts  Exhibition  should  not  be  just  an¬ 
other  machinery  show.  i 

“The  Exhibition  this  year,”  states 
President  Thomas  Roy  Jones,  “will  he, 
without  question,  the  finest  exhibition 
of  its  kind  ever  held  in  this  country.  It  | 
is  an  opportunity  for  the  printing  equip-  | 
ment  industry  to  demonstrate  unequiv¬ 
ocally  the  constructive  contribution  » 
which  it  has  made  to  progress  in  the  ' 
graphic  arts.”  ; 

The  largest  single  exhibitor  at  the 
Exhibition,  ATF  will  present  a  highly 
dramatized  display  of  “The  Equipment 
of  Tomorrow — Today!”  The  high-lights 
of  the  show  will  be  the  new  Kelly 
“Clipper”  operating  at  better  than 
4,500  impressions  an  hour  and  a  Weben- 
dorfer  newspaper  press  actually  turn 
ing  out  an  offset  newspaper  at  the  rate 
of  some  30,000  copies  an  hour.  The  ^ 
seven  thousand  square  feet  of  floor  j 
space  occupied  by  the  company’s  ex-  | 
hibit,  situated  on  the  main  floor,  will  | 
be  decorated  with  modern  brilliance  of 
light  and  color  according  to  special  r 
plans.  i 
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The  ATF  Precision  Rubber  Plate  ! 
Machine,  although  already  on  the  mar¬ 
ket,  will  still  be  news  to  a  great  many 
printers  who  have  not  had  an  oppor¬ 
tunity  to  see  this  equipment  in  opera¬ 
tion.  A  complete  unit  will  be  erected  at 
the  Exhibition  and  plates  made  on  the 
machine  will  be  used  for  printing  on 
several  of  the  presses. 

In  the  Type  Division,  leading  typo¬ 
graphic  experts  are  preparing  a  variety 
of  original  layouts  demonstrating  the 
use  of  ATF  type  faces.  A  number  of 
well-known  American  type  designers 
will  be  present  in  person  at  the  exhibit 
The  process  of  type  manufacture  will 
be  shown  in  an  animated  display. 

In  addition  to  these  major  features, 
ATF  will  have  special  displays  covering 
the  company’s  activities  in  the  field  of 
education,  its  engineering  facilities  and 
a  department  devoted  to  the  export 
trade  where  foreign  visitors  will  be 
received. 

The  company  is  making  every  effort 
to  extend  a  royal  welcome  to  the  many 
out-of-town  visitors  and  local  execu¬ 
tives  who  will  attend  the  Exhibition. 
These  visitors  will  be  given  an  oppor¬ 
tunity  to  inspect  the  ATF  plant  at  Eliza¬ 
beth  and  to  study  at  first  hand  the  intri¬ 
cate  assembly  of  Kelly  presses  and  the 
almost  unbelievable  precision  of  type 
manufacture.  ATF  will  also  hand  out 
at  the  Exhibition  cards  of  admission  to 
the  famous  ATF  Library  and  Museum, 
now  housed  at  Columbia  University. 
For  the  benefit  of  visiting  executives, 
ATF  will  provide  at  the  Exhibition  tel^ 
phone  and  stenographic  facilities,  as 
well  as  convenient  conference  space. 

B.  H.  BUNN  COMPANY 

★  This  company  will  demonstrate  in 
Booth  238  its  new  Manual-Cross-Tie 
Bunn  Tying  Machine.  The  company’s 
tying  machines  are  used  by  printers  for 
tying  booklets,  circulars,  forms,  maga¬ 
zines,  labels,  mail  and  other  printed 
matter. 


Because  of  the  wide  diversity  of  prod¬ 
ucts  offered  by  ATF,  the  company’s  ex¬ 
hibition  area  will  be  divided  into  sev¬ 
eral  sections. 

In  the  Kelly  Press  Division,  in  addi¬ 
tion  to  the  “Clipper,”  there  will  be 
shown  the  No.  1  Kelly,  the  No.  2  Kelly 
and  the  17  x  22  Kelly,  not  to  mention 
the  highly  eflficient  “Little  Giant.”  It 
is  rumored  that  ATF  has  a  surprise  in 
store  for  the  trade  in  connection  with 
its  Kelly  line,  although  no  official  an¬ 
nouncement  of  a  new  model  has  as  yet 
been  made. 

The  ATF  display  will,  of  course,  in¬ 
clude  this  year  the  complete  Weben- 
dorfer  offset  line.  Both  sheet-fed  and 
web  offset  presses  will  be  shown. 
Webendorfer,  it  is  said,  has  also  been 
active  in  its  New  Products  Department 
and  will  have  an  announcement  to  make 
at  the  Exhibition. 

A  complete  offset  plate-making  unit, 
including  cameras,  dark  room,  vacuum 
printing  frame,  stripping  and  opaquing 
table  and  all  the  other  equipment  re¬ 
quired  in  a  modern  off.«et  plant,  will 
be  available  for  inspection. 
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Lhinqton  Avt. 

fNTPANCE 

Graphic  Arts  Exposition 

September  25  to  October  7 
NEW  YORK  CITY 

Turn  left  as  you  enter  Grand  Central  Palace  from  the  Lexington 
Entrance  .  .  .  and  you  enter  Booth  No.  108...  the  display  of 
the  Hamilton  Manufacturing  Co.  Here  you  will  see  modern 
cost-saving  cabinets  that  transform  old-style  composing  rooms 
Into  profitable  departments.  It  will  be  well  worth  your  time 
to  investigate  the  new  Hamilton  designs. 


HAMILTON  MANUFACTURING  CO. 

TWO  RIVERS,  WISCONSIN 
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THE  CHALLENGE  MACHINERY  CO. 

★  Word  from  the  plant  of  The  Chal¬ 
lenge  Machinery  Co.,  Grand  Haven, 
Mich.,  indicates  that  this  firm  is  spar¬ 
ing  no  effort  or  expense  to  make  its 
exhibit  at  the  Graphic  Arts  Exposition 
one  of  interest  and  lasting  importance 
to  all  members  of  the  industry. 

One  of  the  main  features  of  the  dis¬ 
play  will  be  the  complete  line  of  Chal¬ 
lenge  Paper  Drilling  Machines,  includ¬ 
ing  hand  lever,  foot-power,  and  hydrau¬ 
lic  models.  A  full  range  of  accessories 
for  these  versatile  machines  will  also 
be  shown. 

The  exclusive  Challenge  fully  auto¬ 
matic  back-gage,  available  as  an  extra 
on  Challenge  Paper  Drills,  will  be  dis¬ 
played  and  demonstrated.  Maximum 
production  is  claimed  for  this  device, 
which  moves  the  side  guide  from  sta¬ 
tion  to  station  and  return,  automati¬ 
cally,  leaving  the  operator’s  entire  at¬ 
tention  on  handling  the  stock. 

The  Diamond  Power  Paper  Cutter  is 
another  important  member  of  the  Chal¬ 
lenge  exhibit  family.  A  complete  ma¬ 
chine,  operating  under  power  and 
equipped  with  standard  safety  devices, 
will  form  the  nucleus  of  the  cutter 
group.  Separate  displays  will  show  the 
positive-locking  Challenge  back-gage 
mechanism,  as  well  as  various  starting 
and  non-repeat  safeguards  devised  to 
meet  requirements  of  state  safety 
boards. 

Of  special  interest  to  newspaper  men 
and  others  who  use  stereotyped  forms 
for  printing,  will  be  the  Challenge  Kut- 
Lox  System  for  holding  cuts  to  news¬ 
paper  bases  during  the  proving  and 
stereotyping  operations. 

The  exhibit  will  include  a  number 
of  other  Challenge  aids  to  efficiency, 
among  them  Challenge  Proof  Presses, 
Ink  Distributors,  Sta-Rite  Newspaper 
Bases,  Labor-Saving  and  Mammoth 
Iron  Furniture,  and  Challenge  Hi- 
Speed  Quoins. 


CHANDLER  &  PRICE  CO. 

★  The  display  of  The  Chandler  &  Price  j 
Company,  Clevv'^land,  will  involve  the 
shipment  of  a  carload  of  C&P  equip,  i 
ment.  All  Chandler  &  Price  power- 
driven  machinery  will  be  in  operation 

at  the  exposition.  ' 

Included  in  the  display  will  be  three  i 
new  Chandler  &  Price  units,  shown  for  ’ 
the  first  time  at  the  Exposition.  These 
include  two  new  presses  and  a  new 
cutter. 

A  feature  of  the  exhibit  is  a  prize 
contest  for  the  naming  of  one  of  the 
new  presses.  For  the  most  suitable 
name  suggested,  a  substantial  reward 
will  be  paid.  Chandler  &  Price  execu¬ 
tives  say  that  there  are  no  strings  to 
the  contest — any  visitor  may  submit  his 
suggested  name  on  a  blank  that  will 
be  provided  at  the  C&P  booth. 

CHRISTENSEN  MACHINE  CO. 

★  The  Christensen  Machine  Company 
will  exhibit  its  latest  type  Christensen 
Gathering  and  Stitching  Machine  to¬ 
gether  with  its  High  Speed  Bronzer 
and  new  Continuous  Stream  Feeder.  ] 

The  Continuous  Suction  Stream 
Feeder  is  said  to  be  the  first  continuous 
stream  feeder  ever  built,  and  is  being 
shown  for  the  first  time  at  the  New 
York  show.  In  this  machine  the  com¬ 
pany  has  combined  the  advantages  of 
both  pile  suction  and  continuous  feed¬ 
ers,  and  offers  a  machine  which  it  be¬ 
lieves  is  the  closest  approach  to  100% 
troubleproof  operation  and  a  unit  cap¬ 
able  of  operating  at  any  speed  at  which 
unit  fed  can  operate.  The  machine  will 
be  in  operation  at  the  show. 

CRAFTSMAN  LINE-UP  TABLE 

★  The  Craftsman  Line-up  Table  Corp. 
plans  to  exhibit  its  Craftsman  Precision 
2-way  Form  Liner  and  the  Craftsman 
Geared  Line-up  and  Register  Table. 

It  plans  to  exhibit  also  a  new  ma¬ 
chine — the  Craftsman  Precision  Offset 
Machine.  This  machine  is  built  around 
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ypu  ate  jhnifited 

to  travel  with  the  Craftsmen  on  their  special 
train  over  the  New  York  Central,  leaving 
from  the  La  Salle  Street  Station,  Chicago, 
on  Saturday,  September  23  at  3:05  P.M., 
Chicago  Daylight  Saving  Time  and  arriv¬ 
ing  in  New  York  City,  September  24  at 
8:05  A.M.,  Eastern  Standard  Time 


To  Attend  the 

CBAFTSMEN  CONVENTION 

September  25  to  27.  inclusive 
and 

The  Fifth  Educational 

GRAPHIC  ARTS  EXPOSITION 

September  25  to  October  7 
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an  “Automatic  Eye”  and  an  “Automatic 
Hand”  to  improve  the  quality  of  work 
and  to  reduce  costs  of  copy  prepara¬ 
tions  previous  to  plate-making.  Preci¬ 
sion  spacing,  spacing  fine  as  a  point, 
automatically  repeated  if  desired,  is 
permitted  by  means  of  the  “Automatic 
Eye.”  Precision  ruling  is  assured  by 
means  of  the  “Automatic  Hand.”  The 
machine  is  designed  to  aid  in  register¬ 
ing,  ruling,  masking,  stripping,  opaqu- 
ing  and  retouching  preparatory  to  plate 
making.  The  framework  of  the  table  is 
made  of  sheet  steel,  reinforced  and 
welded  for  rigidity.  An  improved  fea¬ 
ture,  in  addition  to  vertical  and  hori¬ 
zontal  straight  edges  for  precision  spac¬ 
ing,  is  the  fact  that  the  ruling  mecha¬ 
nism,  which  is  designed  for  pen  and 
ink,  negative  and  direct  plate  ruling, 
etc.,  is  interchangeable  on  each  straight 
edge.  Two  carboloy-tipped  steel  points 
and  one  ruling  fountain  pen  are  fur¬ 
nished.  The  table  is  also  equipped  with 
a  complete  illumination  compartment 
providing  strong  indirect  light. 

EMBOSSOGRAPH  PROCESS  CO. 

★  The  Embossograph  Process  Co.,  Inc., 
which  manufactures  hand  and  auto¬ 
matic  raised  printing  machinery,  and 
compounds  and  inks  for  producing 
Ijard,  flexible  and  permanent  raised 
printing  effects  without  the  use  of  dies 


or  plates,  plans  to  exhibit,  among  other 
things,  its  latest  model  “Cascade”  Auto¬ 
matic  Embossographer.  There  will  be 
a  press  operating  in  connection  with 
the  “Cascade.”  There  also  will  be  a 
hand  operated  machine. 

Visitors  will  be  provided  with  ham¬ 
mers  to  test  the  flexibility  and  perma¬ 
nency  of  Embossography  raised  print¬ 
ing. 

HAMILTON  MANUFACTURING  CO. 

★  One  of  the  interesting  features  of  the 
exhibit  of  the  Hamilton  Manufacturing 
Company  will  be  an  operating  unit 
from  their  Wood  Type  Department  in 
Two  Rivers,  Wis.,  which  will  give  many 
people  their  first  opportunity  to  see  the 
process  of  making  wood  type. 

In  addition  there  will  be  on  display  a 
selected  list  of  the  most  recent  and 
most  popular  designs  of  job  and  news¬ 
paper  cabinets,  imposing  tables,  dump¬ 
ing  and  newspaper  makeup  tables. 
Some  new  ideas  in  storage  cabinets  will 
be  shown — important  items  in  any  com¬ 
posing  room — intended  to  help  solve 
the  increasingly  diflBcult  problems  of 
properly  handling  reserve  materials  and 
standing  forms,  cuts  and  mats.  The 
application  of  this  equipment  to  mod¬ 
ern  plants  will  be  illustrated  in  en¬ 
larged  views  of  important  installations 
throughout  the  country. 


LSR  26"  *  40"  Two-color  Harri$  Offtet 
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You  are  invited 

to  see  our  exhibit  at  The  National  Graphic  Arts 
Exposition,  Grand  Central  Palace,  New  York, 
September  25th  to  October  7th.  Our  exhibit  will 
be  at  Booths  266  -  267  -  268,  Mezzanine  Floor. 


1.  The  Craftsman  Geared  Line-Up  and  Register  Table 

The  NEW  Craftsman  is  the  most  complete  instrument  of  its  kind  ever  de¬ 
signed.  It  has  two  precision  geared  straightedges  equipped  with  automatic 
self-inking  marking  devices,  an  illuminating  compartment  for  registering, 
combination  guides  and  clamps.  It  will  make  layouts,  strike  sheets,  line  up 
pressproofs  with  blueprint  accuracy.  It  is  designed  for  every  class  of  printed 
matter — books,  catalogs,  magazines,  color  work,  ruled  forms  and  every  job 
requiring  accuracy  of  position. 

2.  The  Craftsman  Precision  2- Way  Form  Liner 

A  geared  two-way  line-up  device  for  quickly  and  accurately  positioning  type 
and  plate  forms  on  the  stone  before  going  to  press.  The  straightedge  is  equipped 
with  a  scale  graduated  to  16ths  and  eight  6"  fingers  for  simultaneous  line-up 
of  horizontal  and  vertical  margins.  Bowed  chases  and  cross-bars  are  squared 
before  line-up  begins.  Simple,  accurate  and  easily  operated.  Will  eliminate 
90%  of  presswaiting  time  "shifting'^  on  the  press.  Production  is  speeded  up 
from  composing  room  to  bindery. 


3.  The  Craftsman  Precision  Offset  Table 

This  remarkable  offset  device  has  proven  a  sensational  success  for  Offset 
Printers,  Photo-lithographers,  Planographers  and  Photo-Engravers.  It  will 
make  with  absolute  accuracy  pencil,  pen  and  ink  layouts,  ruled  negatives,  ruled 
plates  and  multiple  layouts.  Equipped  with  verniers  and  automatic  spacing 
device,  interchangeable  marking  instrument  for  paper,  negative  and  plate 
ruling,  illumination  compartment,  adjustable  surface  and  many  other  notable 
time  and  labor-saving  devices.  A  self-contained  instrument  for  precision 
register,  precision  line-up,  copy  layout,  masking,  stripping,  opaquing  and 
retouching. 

Admission  Tickets  Sent  on  Request 

Craftsman  Line-up  Table  Corporation 

49  -  59  Rhrer  Street,  Waltham,  Mass.,  U.S.A. 
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HARRIS-SEYBOLD-POTTER  CO. 

★  Adequate  lounge  space  and  the  shov¬ 
ing  of  their  latest  developments  will 
feature  the  exhibit  of  the  Harris-Sey- 
bold-Potter  Co. 

A  single-color  21x28"  Harris  L  S  N. 
and  a  two-color  26x40"  Harris  L  S  R 
will  be  shown  in  operation.  The  latter 
press  is  one  of  the  latest  developments 
of  the  company. 

The  Harris  Chemical  Division  of  the 
company  will  display  chemicals  which 
it  has  developed  for  the  lithographic 
industry. 

The  Seybold  Division  will  display  the 
Seybold  Precision  Automatic  Clamp 
Paper  Cutter,  demonstrating  the  elec¬ 
tric  spacer,  the  quick  space  mechanism 
and  the  power  back  gauge.  This  divi¬ 
sion  will  show  also  a  single  head  round 
corner  cutter,  single  and  multiple  spin¬ 
dle  drills  and  a  Seybold  Morrison  Wire 
Stitcher. 

H.  H.  HEINRICH,  INC. 

★  Precision  Rubber  Printing  Plate 
Equipment  will  be  exhibited  in  Booth 
233,  the  space  of  H.  H.  Heinrich,  Inc. 
Visitors  will  be  shown  the  ease  and  sim¬ 
plicity  with  which  rubber  printing 
plates  may  be  made. 


LESTER  AND  WASLEY  CO.,  INC. 

★  The  Lester  and  Wasley  Co.,  Inc.  1 

plans  to  exhibit  its  new  motor  driven 
Bench  Deckler  and  a  Rotary  Perforator  ■ 
that  it  has  recently  developed.  ! 

The  company  announces  that  the  per¬ 
forator  is  a  well  designed,  light  weight,  j 
efficient  perforating  machine  for  con-  ' 
tinuous  dash  line  perforation.  The 
novel  feature  of  the  machine  is  that 
the  shear  method  is  used  so  that  the 
slits  are  actually  cut  and  not  pressed 
or  punched. 

LUDLOW  TYPOGRAPH  COMPANY  \ 

★  The  Ludlow  Typograph  Company  ! 
will  feature  in  its  exhibit  the  Ludlow  | 
and  Elrod  equipments  in  operation,  and  ^ 
will  show,  among  other  things,  the  Lud-  1 
low  Supersurfacer  and  the  Ludlow  \ 
Shell-Hi  Slug  Shear. 

MERGENTHALER  LINOTYPE  CO. 

★  This  company  will  be  represented  by 
a  working  exhibit,  which  will  include 
models  of  the  latest  Blue  Streak  Lino¬ 
types  in  operation,  together  with  other 
models  of  accessories  and  attachments 
which  have  been  recent  developments. 

MIEHLE  PRINTING  PRESS 

★  Two  Verticals,  one  Horizontal,  one 
No.  41  Two-Color  Unit  with  Dexter  , 
Stream  Feeder,  one  No.  56  Single  Color  . 
Unit  with  Dexter  Stream  Feeder  and 
one  No.  44  Single  Color  Gravure  Press  t 
with  Dexter  Stream  Feeder  will  feature 
the  exhibit  of  the  Miehle  Printing 
Press  &  Manufacturing  Company. 

MILLER  PRINTING  MACHINERY  CO. 

★  The  Miller  Exhibit  at  the  1939  i 

Graphic  Arts  Exhibition  will  be  more  I 

than  a  display  of  new  printing  presses.  i 
The  company  feels  certain  that  pro¬ 
gressive  printers  have  realized  that  a  1 
printing  press  should  deliver  more  than  i 
a  nicely  printed  sheet.  “There  was  a 
time  when  a  hand-fed  press  or  a  hand- 
fed  press  with  feeder  and  delivery  at¬ 
tachments  were  of  very  little  differenw 

in  productive  costs,  but  increases  in 
taxes,  labor,  materials,  accessories,  sup- 
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of  ''Equipment  of  Tomorrow 
. . .  Today!" 


lurn  right  as  you  come  into  the  Grand  Central  Palace. 
You  can’t  miss  it.  The  largest  display  at  the  show. . .  6000 
square  feet  devoted  to  everything  for  the  printer.  See  the 
latest  type  designs . . .  demonstrations  of  the  Kelly  Clipper, 
17x22,  No.  1  and  No.  2  Kellys.  Inspect  the  new  all-air 
operated  Diafram  Gun.  See  the  Little  Giant  in  operation 
. . .  ATF  Precision  Rubber  Plate  Machine.  Watch  an  8-page 
tabloid  newspaper  being  printed  on  the  Webendorfer 
newspaper  offset  press  . . .  see  the  ATF  Camera,  complete 
dark  room  and  plate  making  equipment.  Make  ATF’s 
exhibit  your  headquarters  .  .  .  meet  your  friends  there. 


for  ^  American  Type  Founders 

Branches  and  Selling  Agents  in  Principal  Cities 


Letterpress  D/i75/o»;Eli2abeth,N.  J.»  Offset  D/i’/i/o«;Mt.Vernon.N.Y, 
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plies  and  other  operating  costs  have 
made  themselves  felt  hy  decreasing  the 
printer’s  profit  margin.  Other  reducing 
factors  were  the  deep  depressions 
which  lessened  the  amount  of  printing ; 
competitive  processes,  which  for  a  time 
increased  productive  speeds  in  greater 
proportions  than  that  of  letterpress; 
and,  finally,  printing  specialization 
which  distributed  certain  kinds  of 
printing  to  especially  designed  presses.” 

To  counteract  these  things,  the  com¬ 
pany  became  convinced  that  it  was 
necessary  not  only  to  have  presses 
which  maintained  the  unapproachable 
qualities  of  fine  letterpress  but  which 
could  also  produce  that  fine  work  both 
quicker  and  with  lower  cost.  Miller 
Automatics  were  therefore  designed, 
according  to  the  company,  to  enable 
printers  to  obtain  just  these  results. 

The  company  points  out  that  the 
Miller  Automatics  to  be  exhibited  at 
the  Graphic  Arts  Exposition  will  pro¬ 
vide  great  measures  of  the  factors  nec¬ 
essary  for  successful  pressroom  opera¬ 
tion  today.  There  will  be  high  speed, 
compactness,  accessibility,  time  saving 
devices,  and  durability  assured  by  the 
latest  metals  and  alloys,  many  mechan¬ 
ical  refinements  and  devices. 

The  Miller  exhibit  will  occupy  the 
center  of  the  main  floor  running  from 
in  back  up  to  the  main  entrance.  Here 
will  be  prominently  shown  all  the  latest 
Miller  Automatic  Printing  Presses  in 
addition  to  the  Miller  Cutter  and 
Greaser  with  Muti-Pile  Delivery.  Miller 
Saw-Trimmers  will  be  shown  as  will 
various  other  interesting  displays. 

MILWAUKEE  SAW  TRIMMER 

★  This  company  will  occupy  space  with 
the  Margach  Manufacturing  Company 
and  will  show  the  Sawliner,  the  C  &  G 
Model  3-A  Saw  Trimmer  and  the  C  & 
G  Router.  Jigsaw  and  Typehi  machine. 
PAASCHE  AIRBRUSH  CO. 

★  The  latest  and  most  complete  line  of 
fully  airoperated  “No-Offset”  units  will 
be  exhibited  in  Booth  241  by  the 


Paasche  Airbrush  Co.  Many  advanced 
operating  features  which  are  exclu¬ 
sively  Paasche  developments  will  be 
shown  for  the  first  time  at  a  public 
showing. 

THE  PRINTING  MACHINERY  CO. 

★  A  modernistic  design  for  demonstrat¬ 
ing  its  equipment  and  for  the  conven¬ 
ience  of  visitors  is  being  planned  for 
Booth  212  by  The  Printing  Machinery 
Co. 

The  company  plans  to  show  the  ad¬ 
vantages  of  the  long-life  material  it 
uses  in  the  manufacture  of  the  Sterling 
Toggle  Hook  and  Semi-Steel  Metd 
Base  System,  and  the  PMC  Wamock 
Malleable  Iron  Diagonal  Block  and 
Register  Hook  System.  It  will  show 
also,  for  the  first  time,  the  new  Sheet 
Register  Gauges,  which  are  available 
for  use  with  either  one  of  the  above 
metal  bases.  These  sheet  register 
gauges  are  said  to  facilitate  the  posi¬ 
tioning  of  plates  on  a  form  of  metal 
base;  and  they  have  already  been 
adopted  by  some  of  the  leading  printers 
in  the  country.  Other  products  of  the 
company  will  be  on  display. 

F.  P.  ROSBACK  COMPANY 

★  The  entire  Rosback  line,  including 
the  Rosback  Pony  Rotary  Perforator, 
the  Rosback  Power  and  Foot  Power  Hi- 
Pro  Paper  Drilling  and  Slotting  Ma¬ 
chines,  the  Rosback  Single  Head 
Stitcher  and  Feeder  with  Multiple  Sta¬ 
tions  and  the  Rosback  Multiple  Punch¬ 
ing  Machine  for  modem  bindings  will 
be  exhibited  by  the  F.  P.  Rosback 
Company. 

H.  B.  ROUSE  fr  COMPANY 

★  There  will  be  continuous  demonstra¬ 
tions  of  equipment  of  interest  to  the 
smallest  commercial  printer  or  the  larg¬ 
est  publisher  at  the  H.  B.  Rouse  & 
Company  booths. 

Of  prime  interest  to  the  smaller 
printer  is  the  Economy  Model  Rouse 
Vertical  Rotary  Miterer.  This  machine 
has  a  speed  of  seven  hundred  miters  an 
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OFFSET 

RUBBER 

GRAINING 

COMPOSITION 

ROTOGRAVURE 

NON-MELTABLE 

FABRIC-COVERED 

VARNISH  &  LACQUER 

ROLLERS 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

-■  CHICAGO 

ATLANTA  HOUSTON  PITTSBURGH 

DALLAS  MINNEAPOLIS  DES  MOINES 

ST.  LOUIS  NASHVILLE  KALAMAZOO 

CLEVELAND  INDIANAPOLIS  SPRINGFIELD.  O. 


DETROIT 
KANSAS  CITY 
OKLAHOMA  CITY 
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hour,  with  the  same  accuracy  of  per¬ 
formance  as  the  Master  Model  Vertical 
Rotary  Miterer. 

A  new  model  of  the  Vertical  Rotary 
Miterer,  available  now  for  the  first 
time,  which  will  miter  material  up  to 
thirty-six  points  in  thickness,  will  also 
be  shown. 

Of  particular  interest  to  larger  print¬ 
ers,  publishers  and  trade  compositors 
will  be  a  new  Cabinet  Model  Band  Saw, 
the  most  recent  Rouse  development. 
The  Rouse  Plate  Mortiser  Equipment, 
which  is  used  for  making  changes  and 
corrections  on  stereotypes  and  electro¬ 
types,  will  be  demonstrated. 

Many  other  Rouse  time  saving  items 
and  their  most  efficient  method  of  op¬ 
eration  will  be  shown. 

VANDERCOOK  &  SONS 

★  Representative  equipment  for  every 
proving  and  premakeready  requirement 
will  be  on  display  at  the  Vandercook 
section. 

The  No.  4T  Vandercook  Proving  Ma¬ 
chine  for  making  Transparent  Impres¬ 
sions  will  be  demonstrated.  This  is  the 
process  which  occasioned  so  much  com¬ 
ment  earlier  in  the  year. 

The  No.  317  Vandercook  Power 
Proof  Press,  with  an  impression  speed 
of  25  fine  proofs  a  minute,  will  be  on 
the  floor.  Even  faster  are  the  No.  22 
and  No.  23  Vandercook  Proof  Presses 
with  a  speed  of  40  proofs  a  minute. 

The  newest  No.  1  Vandercook,  a  low 
cost  precision  machine  with  grippers,  is 
well  worth  the  attention  of  the  smaller 
printer. 

For  newspapers  and  commercial 
plants  requiring  large  proofs,  there  will 
be  the  No.  325C  Vandercook  Power 
Proof  Press.  It  will  be  equipped  with 
slitter  and  split  fountain,  so  that  two 
tabloid  newspaper  pages  or  two  maga¬ 
zine  pages  may  be  proved  at  a  single 
impression,  the  sheet  being  slit  and  de¬ 
livered  as  two  separate  proofs. 

For  photoengravers  and  printers  re¬ 
quiring  fine  color  proofs,  the  No.  223P 


Vandercook  Power  Proving  Machine 
will  be  shown.  This  will  be  equipped  for 
printing  two  colors  at  one  impression. 

For  premakeready,  the  No.  9  Hacker 
Plate  Gauge  and  the  No.  4  Hacker 
Block  Leveller  will  be  shown. 

All  equipment  will  be  demonstrated. 

B.  VERNER  fir  CO. 

★  The  Model  C  Multipress,  equipped 
with  the  Knudsen  &)ntinuous  Feeder, 
and  running  at  a  speed  of  6500  per  hour 
will  be  demonstrated  by  B.  Verner  & 
Company. 

This  machine  is  designed  principally 
to  print  envelopes  and  imprint  on  other 
bulky  stock  such  as  booklets,  tags,  post¬ 
cards,  etc.  It  may  be  used  also  to  ad¬ 
vantage  in  printing  other  matter  such 
as  statements  and  other  commercial 
forms. 

Flat  bed  and  cylinder  construction 
makes  it  possible  to  use  standard  type 
and  electros,  no  curved  plates  being 
required. 

HAMMOND  MACHINERY  BUILDERS 

★  Lee  Hammond,  vice-president,  and 
W.  J.  Holtmeier,  eastern  manager  of 
the  Hammond  Machinery  Builders, 
will  be  in  charge  of  Booth  No.  260, 
where  equipment  manufactured  by  the 
Hammond  company  will  be  shown  in 
actual  operation.  The  following  ma¬ 
chines  will  be  on  exhibit:  Model  EK8- 
P  Hammond  EasyKaster  “8”;  Model 
No.  1  Hammond  EasyKaster;  Model 
G-3  Hammond  Glider  TrimOsaw  with 
135-pica  Micrometer  Gauge;  Model  G- 
2F  Glider  TrimOsaw  with  78-pica  Mi¬ 
crometer  Gauge;  Model  BG-60  Bench 
Ben  Franklin  TrimOsaw  mounted  on 
Steel  Cabinet;  Model  No.  11  Hammond 
RouterPlaner  with  Straight-Line  De¬ 
vice;  Model  R-3  Hammond  Radial 
Arm  Router  with  Straight-Line  Device; 
and  the  new  Model  M-5  Mercury  Trim¬ 
Osaw. 

The  Mercury  TrimOsaw  is  the  new 
addition  to  the  TrimO«aw  Fsrnily  and 
incorporates  many  of  the  Glider’s  ex¬ 
clusive  features. 
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The  auto  was  a  buggy  . .  . 


back  in  the  early  1900*8.  Only  great  specialization  evolved  the 
modern  motor  car  from  that  early  makeshift  combination  of 
buggy  and  gas  engine.  During  this  same  span  of  time  Kimble 
Motors,  Specialized  for  Graphic  Arts  needs,  have  made  the 
makeshift  use  of  electric  motors  in  printing  plants  as  outmoded, 
wasteful  and  doys^nright  silly  as  a  1904.  chugger  in  your  garage. 
Kimble  Electric  Co.,  2011  W.  Hastings  St.,  Chicago,  Ill. 


Kimble 


MOYORS^ 


g 


Distributeo  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  In  Twenty-Fire  CItIns 
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ifRlENDS  AT  THE  SEYBOLD  SIGN 


•  WHEN  YOU  WALK  into 
Booth  135  at  the  Graphic 
Arts  Exposition  in  H[PP 
New  York,  September 
25th  to  October  7th, 
you’ll  see  a  lot  of  old 
friends — friends  that 
have  been  helping  you 
for  years  to  turn  out 
a  better  product  at 
lower  cost. 


Seybold  Cutters,  Mor¬ 
rison  Stitchers,  Wright 
Drills — all  will  be 
there  in  their  newest 
dress  to  greet  you. 
Radical  departures 
from  basic  design 
principles  are  still 


conspicuous  by  their  absence — 
because  Seybold  years  ago 
worked  out  this  prob¬ 
lem — then  added  the 
reserve  strength  that 
gives  long  life  and 
lasting  accuracy  with 
low  maintenance  costs. 
But  refinements  have 
been  added  where  ex¬ 
perience  proved  they 
would  benefit  you. 

So  drop  in  and  see 
them.  To  say  "a  cordial 
welcome  awaits  you’* 
is  superfluous  —  our 
happy  relations  with 
the  Graphic  Arts  for 
59  years  makes  it  so. 


SEYBOLD 

HARRIS*SEYBOLD*POTTER  COMPANY  •  Dayton,  Ohio 
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Precision  is  the  key  to  progress  in 
letterpress  printing,  as  has  been 
pointed  out  in  the  leading  article  in 
this  issue.  We  regret  to  learn  from 
many  printers,  however,  that  this  word 
is  almost  unknown  in  two  branches  of 
the  industry:  photoengraving  and  elec¬ 
trotyping. 


The  average  halftone,  when  it  is  handed 
the  composing  room  foreman  by  the  • 
engraver’s  messenger,  is  far  from  accu-  * 
rate  in  height  to  paper.  And  worse  yet,  ^ 
an  accurate  gauge  will  show  a  half  i 
dozen  varying  heights  at  different 
points  over  its  area.  And  the  inaccu-  * 
racy  increases  hourly,  with  variations 
in  humidity. 

Blocked  electrotypes  delivered  by  some  * 
of  the  better  firms  in  the  industry  ' 
often  vary  five-thousandths  in  height 
between  two  opposite  corners  of  the  , 
block.  Most  plates  are  never  proofed  ' 
to  test  their  perfection  of  face  and 
height  to  paper.  And  the  method  of 
finishing,  battering  away  hit  or  miss 
without  even  a  proof  to  guide  the  fin¬ 
isher,  can  only  be  characterized  as  ♦ 
medieval. 

Both  employees  and  employers  in  these 
fields  should  get  together  to  improve 
methods  and  materials,  reduce  final 
costs  (without  reducing  wages)  and 
better  serve  the  letterpress  industry. 
For  it  is  only  through  increased  volume 
of  letterpress  printing  and  the  pros¬ 
perity  of  the  printers  that  these  two  j 
specialties  can  prosper  in  the  long  run.  i 


Perhaps  some  gentle  persuasion  on  the 
part  of  the  printers  would  help.  Sup¬ 
pose  hundreds  of  good  printers  made  it  , 
a  practice  to  check  every  halftone  or 
electrotype  for  height  at  various  points, 
as  it  was  delivered.  If  it  was  off  enough 
to  require  consequential  underlays,  they 
would  mark  the  heights  at  various  ’ 
points,  call  for  a  messenger,  and  send 
it  back  to  be  re-blocked. 

If  delivery  costs  were  doubled  and  a 
consequential  percentage  of  plates  be¬ 
gan  coming  back,  some  means  would  be  ^ 
found  to  supply  plates  of  accurate 
height. 

This  is  our  helpful  hint  for  the  month! 
We  invite  correspondence  on  this  point 
from  printers,  photoengravers  and  elec¬ 
trotypers. 


Aea4'S  ^faih! 
NEW  MERCURY  TRDHOSAW 

Priced  So  Low  You  Can  Afford  to  Trade  in 
Your  Old  Saw  Now! 


1612  Douglas  Ave. 


The  Mercury  is  a  qual¬ 
ity  saw -trimmer  incor- 
-  porating 

•  NEW  roller  bearing  gauge 

•  NEW  single-action  8  pt. 
clamp 

•  NEW  faster  saw  raising 

•  NEW  cut  and  slug  line-up 
gauge 

•  NEW  cabinet  base  and 
chip  buggy 

•  NEW  heavier  precision 
construction 

•  NEW  speed,  ease,  accu¬ 
racy  and  safety 

HAMMOND  EASYKASTER 


The  Hammond 
EasyKaster  will 
reduce  your 
casting  time 
as  much  as 
50%. 

3  Sizes:  5  col. 
18",  5  col.  24" 
and  6  col.  24". 


Write  for 
descriptive 
circulars 


EA8Y-KA8TKR 


Graphic  Arts  Oddities 


So  clever  were  some  of  the  French 
prisoners  of  war,  captured  by  British 
troops  during  early  19th  century  Napo¬ 
leonic  Wars  and  immured  in  Scottish 
jails,  that,  althouoh  under  constant 
guard,  they  were  able,  successfully,  to 
counterf?it  Bank  of  Scotland  banknotes. 
They  forged  lettering  by  the  use  of 
smuggled  crow-guills  and  shaped  dies 
of  seals  and  watermarks  out  of  bones 
they  stole  from  prison  food. 


Half  a  century  before  Gutenberg, 
religious  institutions  of  the  Neth¬ 
erlands  were  purchasing  from 
wood  carvers,  wood  block  en¬ 
gravings  of  religious  subjects 
with  which  they  printed  up  tracts 
to  be  sold  to  wandering  pilgrims. 
Popular  with  clerics  for  use  when 
calling  on  sick  persons  were  a 
series  of  block-prints  depicting 
ways  to  overcome  temptations  to 
which  the  ailing  were  especially 
subject.  In  the  Netherlands  of 
that  day,  any  one  with  the  price 
of  a  set  of  wood  engravings  could 
set  up  as  a  printer. 


Waking  steadily  all  day.  It  appears  to  have  taken  six  men  six  years  to 
turn  out  100  copies  of  the  famous  Gutenberg  bible.  This  work,  begun  in 
1450  was  finally  finished  at  the  end  of  1455. 
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The  ''Double  O"  Cleveland  Folder 

4  X  6" — 22  X  28''  Sheets — Nine  Folding  Plates 


This  medium  size  machine  folds  the  work  from  the  thousands  of  job  and 

job-cylinder  presses  in  full  size  i  _ 

sheets  up  to  22  x  28",  and 

half-size  sheets  from  presses  ^ 

with  size  range  up  to  28  X  44 

These  classes  of  work  include  j 

erature — the  ^  most  desirable  | 

Step  with  the  Times”.  It  con-  ^ 

tains  much  valuable  folding 

DEXTER  FOLDER  COMPANY  •  Pearl  River,  New  York 


Call  upon  us  for 
dummies^  recommen¬ 
dations  and  estimates. 


Always  in  step  with  the  needs  of  printers  . . .  our 
modem  equipment  .  .  .  experienced  operators 
.  .  .  daily  capacity  of  40,000  case  bound  books  give 
you  the  utmost  in  quality,  economy  and  service  .  .  . 
that  has  proved  a  business  builder  for  so  many  prog¬ 
ressive  printers.  BROCK  &  RANKIN  books  are 
bound  to  be  the  best. 


BROCK  &  RAIVK1]\ 

019  SOL'TH  LA  SALLE  STREET  •  CHICAGO 
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CUSTOMERS 


.  .  .  and  our  cus¬ 
tomers  are  our  best 
salesmen. 

Superior  design,  de¬ 
pendable  operation 
and  precision  work 
are  their  reasons 
for  using  the  Cost 
Cutter. 

We  can  prove  how 
you  can 
profit! 


[Tcost  i 

^CUTTER) 

yAWSjj 


MORTISING 

BLOCKING 

MITERING 


TRIMMING 


SAWING 


MODEL 


Both  the  floor  and  the  bench  models  have  these 
features  of  suTieriority: 

•  Simplified  mitering  attachments. 

•  Quick-set  accurate  gauges. 

•  Self-aligning  saw  table. 

•  Flexible  lighting  fixture. 

•  Adjustable  saw  head. 

•  New  Departure  oil-less  bearings  on  saw 
head. 

•  Patented  method  of  grinding  and  setting 
trimming  knives. 

•  The  most  positive  work-holding  clamp 
ever  made. 


Write  for  complete  description  and  prices 


Sold  on  a  30-day 
MONEY-BACK  GUARANTEE 


irrrrrrrrrrrrrrrr 

Writt  for  complofv  description  and  prices. 

C.  B.  NELSON  &  COMPANY 

720  S,  Dearborn  Street  Chicago 


Typesetting 

Questions 


answered  by 

H.  C.  ROCKWELL  | 

Eliminate  ‘‘Leaded” 

Molds  and  Stuck  Slugs 

QI  enjoy  reading  your  column  on  ^ 
•  ^^Typesetting  Questions'*  in  Tk  - 
Graphic  Arts  Monthly  and  as  a  rule  I  I 
looh  for  it  first.  /  have  a  problem,  hot-  I 
ever,  which  I’ve  never  seen  answerti 
and  that  is  a  leaded  mold.  Aboiu 
every  tenth  slug  will  stick,  which  slwi  ; 
production  considerably.  * 

Is  there  any  remedy?  Buying  a  net 
mold  is  out  of  the  question  and  Fi 
do  almost  anything  in  order  to  be  abh 
to  sit  dotvn  and  set  a  stick  of  type 
without  ONE  stuck  slug.  Our  machm 
is  a  Model  Z  Intertype  and  has  seen  o 
lot  of  service. 

I’ve  been  looking  for  some  time  for 
a  book  or  booklet  setting  out  the  vari¬ 
ous  adjustments  on  a  linotype  and  ei 
plaining  the  reason  for  making  tfm. 
If  you  know  of  any  such  book  I  would 
appreciate  very  much  to  know  where] 
can  get  one. 

W .  E.  S.,  Roachdale,  Ind. 

A  Stuck  slugs  in  old,  warped  and 
•  “leaded”  molds  with  roughened 
and  worn  surfaces  is  a  grievous  prob 
lem  justifying  analysis.  Not  all  details 
listed  below  may  apply  to  your  cast, 
but  their  elimination  is  essential: 

Liners  should  be  .003"  thicker  at  top 
of  slug.  An  intertype  liner  hit  withi 
longer  ejector  blade  will  show  i 
swelled  thickness  at  the  stud  hole 
which  if  not  corrected  will  warp  the 
cap  face  at  that  point  as  the  swivel 
bolt  tightens,  and  the  slug  taper  result¬ 
ing  may  be  anything  or  nothing,  as  the 
mold  cap  is  not  bedded  upon  the  liner 
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MOLD  DISKS 

REBUILT  SUPERIOR  TO  NEW 

This  patented  rebuilding  process  consists  in  removing 
the  old  cast  iron  teeth  and  mounting  by  an  exclusive 
process  a 


f  m  D  II  nin  WELDING,  NO  BRAZING,  NO 

JLJbJb  BnlW  warping  by  this  process 

steel  will  not  crack  or  break  in  use  as  the  original  cast  iron  disks  so  often  do.  The 
screw  holes  will  not  wear  out  easily  in  use.  The  central  casting  will  not  again 
warp  —  years  of  use  have  seasoned  it  perfectly.  We  correct  warped  and  sprung 
disks  during  the  rebuilding  so  that  the  rebuilt  steel-ring  disks  give  uniform  trim  to 
all  molds.  We  welcome  opportunity  to  send  rebuilt  disks  on  approval  basis.  Disks 
loaned,  exchanged,  bought  and  sold.  Charge  for  rebuilding  is  only  $30.  Full 
guarantee  of  course. 

New  Magazines  for  All  Standard  Linotypes 

Improved  design  —  top  plate  of  duralumin  and  bottom  plate  of  brass.  Light,  yet 
strong  and  accurate.  Liberal  terms  and  low  in  price. 

FREE  CATALOG  of  106  pages  of  other  bargains  in  parts,  accessories  and  repairs,  is 
yours  for  the  asking. 

MATERIAL  WANTED:  Good  fonts,  molds,  motors,  magazines,  escapements,  cradles, 
etc.,  always  wanted.  If  you  have  surplus  typesetting  machine  equipment,  tell  us. 

MONTGOMERY  &  BACON  TOWANDA,  PENNA. 


TOWANDA,  PENNA. 


Of  Course  You're  Interested  In 

SUPERIOR  RESULTS 


PrintinfT  profits  accumulate  from  satisfied  customers.  You  can 
please  yourself  and  your  most  exactini;  customers  when  you 
use  Mid-States  Really  Flat  Gummed  Papers.  Mid-States'  line 
includes  a  paper  for  every  printing  requirement  and  a  gumming 
for  every  purpose. 

New  Portfolio  of  Printed  Samples 

If  you  haven’t  received  your  copy,  send  for  Mid-States’  Port¬ 
folio  of  Printed  Samples.  Contains  many  printed  samples  of 
the  popular  grades  of  Mid-States  Really  Flat  Gummed  Papers. 
Real  proof  that  it  can  be  done. 

- POSTER  STAMPS _ 

Poster  stamps  are  the  new  advertising  medium  of  the  day.  In  the 
spare  of  a  few  years  they  have  captured  the  imagination  of  the 
American  Public  and  are  now  eagerly  collected  by  hundreds  of 
thousands  of  men.  women,  and  children.  Write  for  complete  infoi^ 
mation  on  this  new  colntfiil,  inexpensive,  and  edneational  method 
of  increasing  the  sales  of  your  product  or  your  customer’s  product. 


MID-STATES  GUMMED  PAPER  COMPANY 

2515  South  Damen  Avenue,  Chicago,  III. 

New  York  Cleveland  St.  Louis  San  Francisco 


For  MORE  BUSINESS 
at  BIGG€R  PROFITS 


UUelleR  NUMBERING  MACHINES 

sold  tt  ALL  D(AlCRS  and  BQANCMCS 

American  Type  Founders 

<wANUr  ACTUPEO  BY 

WETTER  NUMBERING  MACHINE  CO. 
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body  to  produce  proper  taper  for  fre* 
ejection. 

Ejector  blades  should  be  the  thick¬ 
ness  of  the  slug  ejected,  on  old  ma. 
chines  with  worn  molds,  where  stuck 
slugs  persist.  The  ejector  face  con¬ 
tacting  the  slug  base  should  be  square 
— not  rounded — and  parallel  to  the  slug 
to  avoid  liner  bind  at  the  ends.  Thin 
blades  expand  the  hot  metal  in  rapid 
casting  to  produce  a  friction  bind 
against  both  side  walls  of  the  mold  cell 
at  the  base  of  the  slug,  roughening 
them,  wearing  away  their  proper  sur¬ 
face  level,  eventually  producing  the 
“leaded”  chronic  condition  complained 
of. 

Mold  cap  warp  and  wear  play  their 
part  also.  Much  of  the  warp  (center 
crown)  may  be  reduced  by  dressing 
their  ends  with  valve  grinding  com¬ 
pound  upon  a  lapping  block  or  other 
true  milled  surface.  But  if  the  operator 
has  added  to  the  natural  wear  at  the 
slug  base  by  using  emery  cloth  or  other 
abrasive  material  to  smooth  up  the 
roughened  surface,  perhaps  eliminating 
entirely  the  proper  ejection  taper  in 
that  area,  on  the  mold  body  face  also, 
usually,  the  only  solution  is  a  com¬ 
plete  re-grinding  of  the  mold  faces  to 
restore  original  accuracy  and  polish. 
Loan  molds  are  available  usually  in 
such  cases. 

Rounded  edges  of  both  mold  cap  and 
mold  body  at  the  slug  base  increase 
resistance  in  ejection,  as  the  metal  fol¬ 
lows  the  curves  and  increases  slug 
body  thickness  there  correspondingly. 
Mold  angle  corners  should  all  be  kept 
sharp  especially  at  the  slug  base,  to 
eliminate  feathers  as  well  as  ejection 
load. 

Added  resistance  is  often  found  in 
the  large  flat  non-taper  ribs  of  adv. 
fig.  thick  lip  mold  caps,  especially 
when  used  at  histh  speed  for  straight 
matter.  A  very  slight  increase  in  liner 
taper  relieves  ejection — but  such  caps 
were  not  designed  primarily  for  this 
use,  and  require  more  attention. 


Numbering  de¬ 
serves  first  place. 
For  86  ways  to  de¬ 
velop  profitable 
new  accounts 
through  typographic 
numbering,  write 
for  "Numbering  for 
Profit" — a  novel, 
useful  booklet 


BLACK  &  WUITE 

MATRIX  CONTRAST 


greatly  reduces  errors  in  machine  compo¬ 
sition,  prevents  eyestrain,  and  effects 
substantial  savings  of  time  and  money. 

For  large  plants  in  all  parts  of  the  East  and 
Middle  West,  and  for  all  plants  in  the  prin¬ 
cipal  printing  centers,^  Matrix  Contrast 
Service  offers  substantial  savings.  When 
writing,  please  state  how  many  line  com¬ 
posing  machines  you  are  using. 

Matrix  Contrast  Corporation 

Empire  State  Bnildinp  New  York  City 


!  These  Proposals  iiielude  a  Monotype  Type-&-Rule 
Caster  with  Automatic  Cutter  equipped  with  20 
Fonts  of  Matrices  of  your  own  selection;  Molds  to  cast 
tViJirintni  T  ype  in  14, 18, 24,  30  and  36  point  sizes;  Molds  to  cast 

PROPOSALS  2,  6  and  12  point  Rules,  Leads  and  Slugs;  Motor,  Gas 

^  Pot,  and  Heat  Regulator  (electric  pot  if  desired). 

U  rite  for  Special  Proposal  and  Folder  Describing  the  Monotype  Type-&-Rule  Faster 

LANSTON  MONOTYPE  MACHINE  COMPANY 

Monotype  Building,  24th  at  Locust  St.,  Philadelphia,  Penna. 

Set  in  Monotype  Bodoni,  Monotype  20th  Century  and  Monotype  Flash 


NEW  and  fully  guaranteed  FACTORY  RECONDITIONED  MACHINES 


MONOTYPE  TYPE4 


TYPE  ...  4  to  36  Point 

4(M)  series  of  faces;  thousands 
of  Ornanieiits  and  Borders, 
Special  Figures,  etc.;  Quads 
and  Spaces  in  all  sizes. 

RULES  .  .  2  to  12  Point 
Rules  in  all  sizes,  many  com* 
binations  and  weights;  cast  in 
2.5-in.  strips  or  automatically 
delivered  cut  to  any  desired 


LEADS  .  .  2  to  12  Point 
Leads  and  Slugs  in  all  sizes; 
cast  in  2.5-in.  strips  or  auto¬ 
matically  delivered  cut  to  any 
desired  measures. 


-RULE  CASTiR 
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Metal  temperature  \i  excessive  causes 
many  hollow  slugs  to  stick  in  ejection, 
the  mold  side  walls  roughening  and  i 
“leading”  excessively  as  a  result 
Keep  pot  heat  about  550  Fahr.  and 
mouthpiece  just  hot  enough  to  flow 
a  smooth  face  and  solid  slug  base. 

Accessory  treatment:  A  small  piece 
of  hardwood  furniture  saturated  will 
gasoline,  held  flatwise,  will  clean  and 
semi-polish  the  mold  faces.  Follow 
this  with  a  smooth  graphited  block  and 
apply  graphite.  Rub  uniformly  and  not 
excessively,  all  over  the  mold  faces- 
avoid  heavy  “spot”  rubbing.  Repeat 
as  necessary. 

Both  linotype  and  intertype  com-  f 
panies  furnish  illustrated  textbooks  on  i 
application.  The  “Intertype  Hand-  1 
book,”  a  condensed  service  manual 
published  some  years  ago,  may  still  be 
available,  covering  older  and  standard 
model  machines. 


Read  the  advertising  pages  of 
GAM  for  announcements  of  machin¬ 
ery  and  equipment  to  be  shown  at 
the  Graphic  Arts  Exposition. 


'll  tlnp$  that  everytime  I  pres*  the  keytl 
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five  YEAKS’  supply 

of 

FR  AXCOIVl  A 


Would  you  pay  fifty  cents  a  month  mure  for 
Franconia  watermarked  Bond? 

That’s  about  all  it  would  cost  if  you  buy  4 

carton  lots  each  month  instead  of  4  single  ^ 

cartons  of  mongrel  bond.  I 

Then  no  chiselling  competitor  can  under-  .  .  :  I 

mine  your  repeat  jobs  by  using  cheaper  I 

mongrel  bonds.  . -  * 

Ask  your  nearest  Franconia  agent  for  the  new 
Franconia  sample  book  showing  the  new  bright 
white  and  12  brilliant  colors. 

Sales  Office  Mills  at 

BOSTON.  MASS.  LINCOLN.  N.  H. 

Also  Manufacturers  of 

Franconia  Ledger  -  Pressman's  Bond  and  Mystic 


PARKER 

YOUNG 

COMPANY 


THE  TAYLOR  REGISTEBSCOPE 


kj 


The  outstanding  achieve¬ 
ment  for  registering  flat¬ 
bed  and  rotary  press  forms 
will  be  exhibited  at  Space 
283  at  the  Graphic  Arts 
Exposition. 


A  revolutionary  development  in  make-up  practice 

DON'T  FAIL  TO  SEE  IT 

TAYLOR  MACHINE  COMPANY 

210  Guilford  Avenue  Baltimore,  Md. 
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COMPO 

STRIPMATERIAL 


The  Finest  Stripmaterial 
Vve  Ever  Used** 


1 


Saj*  O.  B.  Martin  of  Campus  Printers,  in 
Champaign.  Illinois.  Mr.  Martin  goes  on 
to  tell  ni.  "Thanks  for  splendid  quality  and 
_  fine  serrice.”  Order  a  trial  100  lb.  shipment 
today  and  prore  to  yoursdf  that  Compo’s  strip- 
matt^ala  are  more  durable,  dependable  and 
economical. 

THESE  LOW  PRICES  ARE  SUBJECT  TO 
CHANCE  WITHOUT  NOTICE 


HANDFINISHED 

RULE 

15!/2cK; 


LEADS  AND 
SLUGS 

lOVic 


All  nilr  faces  in  stock.  3  to 
36  pt.  Wall  chart  on  request. 

Rule  and  spacing  material  can  be  assorted  to 
make  100  lb.  minimum  shipment.  Immediate 
delivery.  These  low  prices  compel  us  to  request 
check  with  order  to  eliminate  bookkeeping. 


COMPO  RULE  CO. 

^  SS  E.  Wocker  Drive  CkIcagOi  III. 


Business  Cards 


are  profitable  if  done  mi 
Wiggins  Book  Form  8to<±. 

Per f  met  troring .  Flatclmtt 
color  .  Vnoarytng  temight 

Almost  no  makeready.  and 
unbelievable  impressions. 
Decks  of  25  fit  in  lever 
binder  case  without  bind¬ 
ing.  Each  card  detaches 
from  tab  crisp  and  fresh, 
and  once  yon  sell  them,  re¬ 
peat  orders  are  certain. 

You  eon  get  the  maxi¬ 
mum  for  Wiggina  Buai- 
neaa  Card*. 


Ask  any  of  these 
paper  merchants — 
or  ns — for  samples 
and  prices. 

New  York  City 
Richard  G.  Loesch 
Co. 

Pittsburgh 

Ghatfield  &  Woods 
Co. 

Cincinnati 
The  Chatfield 
Paper  Co. 

Detroit 

Seaman-Patrick 
Paper  Co. 
Grand  Rapids 
Carpenter  Paper 
Co. 

Houston 
L.  8.  Bosworth 
Co.  Inc. 

8t.  Louis 

Tobey  B^ne  Papers, 
Inc. 


WIGG 


1161  Fullerton  Av. 


CHICAGO 


Book  Form  Cmrdt 
Compmet  Bindera 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Photo-Composing 

QTo  what  extent  is  the  camera 
■  being  put  to  practical  use  in 
typography  in  this  country?  I  have  read 
of  several  of  the  photo-composing  ma¬ 
chines  which  have  been  developed  and 
are  being  perfected  in  Europe,  but  havt 
not  come  in  contact  with  such  machinet 
being  actually  used  in  the  United  States 
or  Canada.  Do  you  know  of  any  such 
machines  being  used  in  this  country 
for  straight  matter — other  than  the 
usual  slug  and  single-type  casting  and 
composing  machines?  Of  course,  /  re¬ 
fer  to  machines  being  used  in  practical, 
commercial  ways,  not  for  experimental 
purposes. 

Boston,  Mass. 

A  Present  indications  are  that  the 
•  camera  is  going  to  be  called  more 
and  more  into  the  typographic  picture, 
Right  now  the  Rutherford  Photo-Letter 
Composing  Machine  is  being  used  in 
some  of  the  largest  lithographic  label 
plants.  Given  the  same  master  alpha¬ 
bet  plate,  it  is  possible  to  condense  or 
extend  the  type — or  to  increase  or  de¬ 
crease  its  height  (leaving  the  width  the 
same)  at  will.  Naturally,  this  machine 
cuts  down  on  art  work  which  was  previ¬ 
ously  depended  on  for  much  of  this  form 
of  lettering.  By  changing  the  focus, 
the  same  master  alphabet  can  be  made 
to  produce  a  range  of  sizes  from  2  to 
192  points.  Martin  J.  Weber  in  New 
York  is  also  doing  unbelievable  things 
with  the  camera — shading,  outlining, 
condensing,  expanding,  making  letters 
either  bolder  or  lighter — even  chang¬ 
ing  the  slope  of  the  letter.  We  have  to 
take  Mr.  Weber’s  word  and  examples 
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STEREOQUIP 

ydurT^Cant 

^  ^  CompCeteCtf^ 


RELIABLE  MAT  MOLDING  PRESS 
M0DEL’’A" 


MODEL  X" 


M0DEL^:B’' 


CUT 

COMPOSITION 

COSTS 

Duplicate  Forms 
Cuts — Ornaments 

with 

THE  RELIABLE 
MAT  MOLDING 
and 

CASTING  UNITS 
for 

WET  or  DRY  MATS 
Made  in  all  sizes 
Sold  by 

American  Type 
Founders 

and  all  responsible 
dealers 

Time  payments  to  fit 
your  budget 


RELIABLE  HYDRAULIC 
DIRECT  PRESSURE 
MAT  MOLDER 


SCORCHER 


M0DEL"D" 


RELIABl 

STEREO 


RELIABL 

BENCH 


2815-21  Irving  Park  Road  Chicago.  III. 

PIONEER  BUILDERS  OF  MODERN  STEREOTYPE  EQUIPMENT 
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NEW 

PRODUCTSlSf 

For  Newtpaper  Compoting  Rooms 
Sta-Put  Zinc  Cut  Cement.  Efficient  and 
quick-setting  cement  to  fasten  zinc, 
copper,  electros,  steros,  shell  casts, 
and  plastic  plates  either  to  wood  or 
metal  bases.  Full  Pint  $.75. 

Refinalloy  Cartridges  (U.  S.  Pat.  No. 
2138286)  for  type  metal  control,  give 
you  Sharper  Type  Faces,  Better  Slugs, 
Cleaner  Pot  Throats,  Greater  Produc¬ 
tion.  The  only  product  of  its  kind  on 
the  market. 

Metal  Refining  Compound.  An  effi¬ 
cient  metal  cleaner  that  saves  time  and 
labor,  and  earns  many  times  its  cost 
in  money  saved. 

These  are  all  Horseshoe  Brand  Prod¬ 
ucts,  and  are  fully  guaranteed. 

Write  today  for  samples  and 
complete  information 

Kansas  City  Smelting  Company 
Guinotte  and  Park  Avenues 
Kansas  City,  Missouri 

KITCHENETTE  APTS. 

For  a  Day — a  Month — or  a  Year 


UJELLINGTON 

ARMS 

2970  Sheridan  Rd.,  CHICAGO 
On  the  Drive  e  MODERATE  RATES 


of  work  as  proof-positive,  since  he  doe* 
not  tell  us  just  how  he  goes  about  the 
technique  of  his  work. 

The  body-type  photo-composing  ma¬ 
chines  can  scarcely  be  called  economic¬ 
ally  practical  yet,  but  much  thought  and 
work  is  being  done  along  these  lines,  so 
that  we  cannot  sit  serenely  in  our  arm¬ 
chairs  and  scoff  at  these  efforts.  The 
improved  typewriter  is  being  used  in 
creasingly  for  the  preparation  of  copy 
for  the  camera — especially  for  photo¬ 
offset  work.  The  Vari-Typer  is  the  old 
Hammond  typewriter  with  a  university 
education.  Tt  is  operated  by  electricity 
and  prints  from  carbon  paper  ribbon- 
eliminating  the  fabric  pattern  usually 
associated  with  typewriting.  Still  an¬ 
other  typewriter — using  the  Hammond 
as  a  starting  point — has  been  patented 
by  a  San  Francisco  printer.  This  ma¬ 
chine  has  variable  spacing  of  thick  and 
thin  characters.  The  escapement  al¬ 
lows  about  13  different  thicknesses  ol 
characters,  so  that  the  capital  W  does 
not  have  to  be  unduly  compressed,  nor 
does  the  lower  case  i  and  I  have  to  stand 
alone  with  undue  space  on  either  side. 
However,  this  machine  is  not  likely  to 
come  into  general  use,  because  the  skill 
of  a  printer  is  necessary.  In  order  to 
square  up  and  justify  lines  of  type  a 
double  operation  is  necessary — first 
making  a  rough  draught  of  the  work, 
then  going  over  again  for  justification 
and  spacing  of  lines.  It  is  the  first  type¬ 
writer  that  I  know  of  which  has  been 
designed  to  preserve  the  true  propor¬ 
tions  of  our  alphabet. 

We  do  not  personally  know  of  any 
photo-composing  machine  being  used  in 
this  country  for  straight  composition, 
but  the  camera  has  been  developed  to 
such  a  licgice  iii  iiie  lasi  lew  jcais  mat 
one  would  be  very  rash  to  suggest  that 
there  would  be  no  practical  machme 
I  developed  with  photography  as  its  basic 
principle. 


The  Climax  of 

YEARS  OF 
VALUE  GIVING 


Smashing  bargains — outstanding  values — in  new  and  rebuilt 
printing  equipment.  Here  is  your  opportunity  to  get  that  ma 
chine  you  need  at  a  distinct  saving.  Every  rebuilt  machine 
has  been  thoroughly  modernized  and  reconditioned  in  our 
own  shops  and  is  positively  guaranteed  to  run  like  new 
Now  is  the  time  to  buy 


WRITE  FOR 


NEW 


LOW 


PRICES 


SUPER  SPECIAL!  Late  style.  No. — ‘i — ^  Koi 
type  bed) — High  Serial  No. 

•  COMPOSING  ROOM 

Models  5-8-14  Linotypes. 

I  Cost  Cutter  Saw.  Style  C.  New. 

I  Clider  Saw. 

Miller  Heavy  Duty  Saw, 

Hamilton  Tj-pe  Cabinets.  Imposing  Tables. 

•  PROOF  PRESSES 

All  sizes.  Vandercook  and  Challenge. 

Send  us  your  requirements. 

•  CYLINDER  PRESSES 

REDUCED  PRICES 

No.  3  Miehle.  33  x4R  Bed.  Spiral  Drive. 

No.  4  Jfirhle.  29x41  Bed. 

No.  4  Miehle  Unit.  31x41  Bed.  with  Dexter  Suc¬ 
tion  rile  Feeder,  late  style. 

1  Pony  Miehle,  26x34  Bed. 

2/0  Miehle.  43x56  Bed.  like  new. 

1  No.  1  Miehle  with  Spiral  Gear  Drive.  39x53  Bed, 
like  new. 

1  4/0  ^liehle,  46x62  Bed.  with  Dexter  Pile  Feeder 
and  Extension  Delivery. 

•  AUTOMATIC  PRESSES 

Miehle  Vertical.  13^x20  sheet. 

Style  B  Kelly  Special.  17x22  sheet,  Extension 
Delivery.  Auxiliary  Attachment,  complete,  late 
style. 

Miller  Simplex  Automatic.  20x26  sheet. 

12x18  Craftsman.  Kluge  Unit. 

10x15  Kluge  Unit.  New  Series,  almost  new. 

C  &  P  Job  Press,  all  sizes. 

•  LEVER  PAPER  CUTTERS 

('hallenge  -  Diamond  -  Chandler  &  Price  and 
,4dvance. 


Roller  Miehle  Automatic  Unit  Complete  (31x41 


•  FOR  THE  BINDERY 

1  Model  B  Cleveland  Polder,  size  25x38.  with  32- 
Page  Attachment. 

1  Challenge  I’aper  Drill  and  Slotting  Attachment. 

1  Rosback  28"  Round  Hole  Foot  Power  Perfor¬ 
ator. 

1  Morrison  Stitcher.  H"  capacity.  No,  6. 

1  Burton  28"  Power  Round  Hole  Perforator. 

1  Latham  Stitcher.  % "  capacity. 

1  No.  2  Boston  Stitcher.  %  "  capacity. 

1  Berry  Multiple  Paper  Drilling  Machine,  3 
Heads. 

•  POWER  PAPER  CUTTERS 

44"  Seybold.  Fully  Automatic. 

38"  Seybold  Automatic  Clamp  Cutter. 

50"  Oswego  Fully  Automatic. 

44"  New  Model  Sheridan  Automatic  Clamp  Cut¬ 
ter.  Late  Style. 

64"  Seybold  Cutter.  FHilly  Automatic. 

30-32-34"  Diamond  Power  Cutters. 

•  CUTTERS  AND  GREASERS 

26x38  Thomson. 

14x22  Colts  &  Laureate. 

No.  12  Babcock  Cylinder  Cutter  and  Creaser, 
47"x66"  Bed. 

•  MISCELLANEOUS 

Quoins,  Quoin  Keys.  Mallets,  Planers.  Tweezers, 
Gas  Cans.  Furniture.  Cabinets.  Reglets,  Mitering 
Machines,  Lead  and  Rule  Cutters.  Numbering 
Machines.  Electric  Welded  Chases.  Instantype 
Cleaners,  etc. 

CASH  OR  TRADE 

FOR  YOUR  SURPLUS  EQUIPMENT 


VISIT  OUR  DISPLAY  ROOMS — These  are  just  a  few  of  the  many  bargains 
from  our  complete  line  of  printing  machinery  and  equipment  on  the  door 
for  your  inspection.  We  represent  leading  manufacturers  of  new  machinery 
and  equipment.  Our  list  continually  changing — tell  us  your  requirementa 
Write,  ’phone  or  wire.  Cable  address- — CHIPRINT.  We  carry  a  large  assort¬ 
ment  of  type — ready  for  prompt  shipment — write  for  latest  catalog. 

CHICAGO  PRINTERS  MACHINERY  WORKS 

Everything  for  the  Printer 

Str^t  Chicago^llinois^^^^lQ^ 

All 'phones  MONroe  1 814 
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NEW  ERA  PRESS 


Fastest’  Roll  Fed  Flat-Bed 
Platen  Press 

7,500  Impressions  per  hour 


EXHIBIT  No.  102 


Assembled  to  print  one  or  more  colors 
on  one  or  both  sides  of  the  paper,  cloth, 
or  cardboard. 

Attachments  to  slit,  punch,  perforate, 
cut,  score,  number,  re-enforce  and 
eyelet  tags  in  one  operation,  delivering 
the  finished  product  cut-off,  rewound 
or  zig  zag  folded. 

ROLL-FED  OFFSET  PRESS— Built  to 
customer's  specifications,  10,000  to 
1 5,000  cylinder  impressions  per  hour. 

COLLATING  MACHINE— For  assem¬ 
bling  snap-outs  and  continuous  forms. 

CARBON  PAPER  PROCESSING  MA¬ 
CHINE — For  punching,  slitting,  per¬ 
forating  and  folding  carbon  paper  from 
roll. 

TABULATING  CARD  PRESS 

• 

THE  NEW  ERA 

MANUFACTURING  CO.,  Inc. 

379  -  11th  Avenue  Paterson,  N.  J. 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Gloss  Ink  Problem 

QAm  enclosing  a  copy  of  a  broai 
•  side  which  is  my  first  experiem 
with  gloss  ink.  W ould  be  very  thankji 
for  full  criticism  as  we  may  have  re¬ 
peat  orders. 

It  was  run  on  a  No.  2  Kelly  press,  k 
four  days,  making  the  last  red  and 
black  run  in  one  day  ( 8  hrs.)  and  6J 
hrs.  overtime.  The  whole  time  /or 
presswork,  oiling,  washup,  loadup, 
type  highing  cuts  which  were  iiflod 
mounted,  running,  etc.  —  not  countinf 
register  was  40.2  hrs.  Total  imp.  28M 
Had  some  trouble  making  the  shtti 
deliver  on  first  run  of  red,  due  to  shea 
curling  down  and  sticking  during  ik 
delivery  transfer.  Is  there  a  remedy  jo; 
preventing  this  curl  where  solid  pkli 
is  on  gripper  edge?  Also  had  pknl) 
trouble  with  ink  drying  on  the  press 
first  washup  after  2  hrs.  running  woj 
O.K.  but  second  one  after  about  2  hrs. 
was  dried  hard  and  took  a  lot  of  rui- 
bing  to  remove.  I  put  machine  oil  os 
ends  of  rollers,  also  compound  ini 
didn't  seem  to  help  at  all.  We 
A.  T.  F.  no-offset  gun  for  the  first  time. 

The  job  seems  to  have  lost  its  gloss 
except  where  overprinting,  especiaHj 
the  yellow.  Is  this  due  to  stock  or  oiA 
enough  color?  This  sheet  is  tnka 
from  the  last  oi  run  causing  the  fdl-ias 
on  captions.  The  inks,  including  blad 
were  specified  by  customer.  Does  ih 
spray  cause  the  cuts  to  fill  in? 

I  haven't  had  much  experience  wili 
nice  halftone  work  and  time  left  for 
presswork  didn't  leave  enough  time  fc 
do  good  work  in  my  estimation.  I^het 
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would  be  reasonable  time  for  the  make- 
ready  on  these  five  forms? 

Los  AngeleSy  Cal. 

A  The  sheet  submitted  indicates 
/\#  very  good  presswork,  although  the 
gloss  effect  is  not  up  to  expectations, 
as  you,  yourself,  state.  However,  do 
not  let  this  discourage  you,  as  gloss  ink 
printing  is  still  more  or  less  in  the  ex¬ 
perimental  stage. 

Gloss  inks  are  rather  temperamental 
and  pressroom  conditions,  such  as 
humidity  and  temperature,  have  a  very 
definite  effect  on  the  finished  result. 
Paper  used  should  be  of  casein  content 
as  regular  stocks  have  no  affinity  for 
gloss  inks. 

Makeready  and  running  time  is 
rather  high  but  some  of  this  time  may 
be  charged  to  difficulty  in  delivering 
sheet  due  to  sticking.  There  is  no 
remedy  for  this  except  where  space 
permits  of  one  or  two  reels  to  carry 
sheet  forward  from  cylinder  to  delivery 
tapes. 

Ink  drying  on  press  is  a  problem  for 
the  ink  maker  and  you  are  entitled  to 
his  services  when  running  such  a  type 
of  job. 


i 


ROTARY  CYLINDER 
HOOKS 

Adaptable  to  YOUR  press 


'  Soy,  u)hat  kind  of  a  fountain  did  you 
put  on  thii  preatf  anyvoayf** 


Automatic  locking 
Stronger  and  more  versatile 
For  different  plate  heights 
Solves  Close  Margin  Problems 


WRITE  for  CATALOG  and  PRICES 

GRAPHIC  ARTS  EXPOSITION  EXHIBITOR 
New  York,  Sept.  25  to  Oct.  7,  1939 
Booth  212 

•ujflRnocK^,gii6si;sT€RLi  no* 

4br4  MITAk  SLOCKS  TOCCLC  OASBS 


THE  PRINTING  MACHINERY  COMPANY 

416  COMMERCIAL  SQUARE  ....  CINCINNATI  •  OHIO 


23  E.  26th  St.,  New  York  City 
608  S.  Dearborn  St.,  Chicago 
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'ALL  STEEL' 


Cylinder  Engrovings 


.  .  .  and  now  the  LINO- 
TONE  “All  Steel”  Roto¬ 
gravure  printing  cylinders. 
Operators  of  Rotary  presses 
know  the  value  of  all  steel 
engraved  printing  cylinders 
and  its  major  advantages. 


All  steel  Rotogravure  en¬ 
graved  printing  cylinders 


srive: 


1 —  Long  production  life 

2 —  Cleaner,  sharper  type 

3 —  Elimination  of  "creep'' 
and  design  distortion  due 
to  pressure  of  doctor 
knife 

4 —  More  economical  in  cost 


We  are  prepared  to  engrave 
your  designs  on  these 
LINOTONE  “All  Steel” 
printing  cylinders.  Write 
for  particulars  and  quota¬ 
tions. 


LIHOTONE  CORPORATION 


<4  Diviaion  of 

Mf-rnenthater  Linotype  Company 


1911  ParkAve.  NewYork,N.Y. 


Photomechanical 
Questions  ,  [ 


answered  by 
I.  S.  MERTLE.  AJLP.S. 


Photomechanical  Inks 


★  Under  this  classification  may  be  in¬ 
cluded  those  resinous  or  waxy  compo¬ 
sitions,  used  either  as  acid  resists,  or  as 
ink-attracting  bodies,  such  as  are  re¬ 
quired  in  lithography.  Commercial 
preparations  for  every  purpose  have 
long  been  articles  of  trade,  so  that  their 
individual  manufacture  is  hardly  to  be 
recommended,  particularly  when  one 
considers  the  danger  of  fires  or  acci¬ 
dental  explosions  always  contingent 
with  heating  of  the  inflammable  or  ex¬ 
plosive  ingredients  comprising  such 
inks. 

The  formulae  here  given  are  not  to 
be  considered  as  possibly  superior  to 
the  corresponding  commercial  product; 
they  are  given  to  acquaint  the  reader 
with  the  general  constituency  of  the 
inks  used  in  various  phases  of  photo 
mechanics. 

The  list  is  commenced  with  com¬ 
pounds  used  in  lithography  for  creation 
of  images  or  designs  by  drawing  them 
directly  on  stone  or  metal  plates. 
Strictly  considered,  such  inks  (auto¬ 
graphic  transfer,  tusche)  are  not  pho 
tomechanical  in  basic  U'^e,  although 
they  may  be  employed  for  the  intro¬ 
duction  of  work  or  the  correction  and 
augmentation  of  existing  work  on  pho 
tolithographic  printing  surfaces. 


Autographic  Transfer  Ink 

This  is  used  for  writing  upon  plain 
paper  with  a  pen,  said  writing  later 
transferred  to  a  litho  stone  or  metal 
plate: 

Marseilles  soap  _  10  parts 

Shellac _ _ —  12  parts 

Tallow . . . 10  parts 


RIS 


tlldt  re  fleets  Craft 


smansJ 


The  only  kind  of  modern  Offset  that  brings  profits  into  your 
plant  is  the  kind  your  customer  needs  for  his  own  profits. 

That  leading  lithographers  choose  Harris  Presses  is  not  through  accident. 
Harris  Presses  provide  the  means  of  producing  the  kind  of  modern 
Offset  that  adequately  serves  your  customer’s  needs.  Precision  register, 
smooth  running  and  sturdy  mechanism,  distribution  of  ink,  stream 
feeding  and  long  life  — these  are  qualities  that  make  Harris  Performance 
the  kind  you  need  for  profitable  ownership. 


I  I  T  1 1  /  .  /  Through  research  Harris  has  developed  and 

standardized  new  chemicals  for  both  deep 
etch  and  surface  plate  making  processes.  Full 
details  upon  request.  Write  us  with  reference  to  your  lithographic  problems. 


HAR  R  1  S  1/  BO  LD 

POTTb  R  \.  c.  ...  p  «  .. 

Pmieer  Buifden^  of. 

^  Offset  Equipment  . 

Gtnnal  Offices:  4510  East  71st  Street,  Cleveland,  Ohio  •  Harris  Sales  Offices:  New 
Chicago,  343  South  Dearborn  Street;  Dayton,  819  Washington  Street;  Atlanta,  |E 

Y( 

larr 

)rk,  330  West  42nd  Street; 
is  •  Seybold  •  Potter  Service 

WORLDS  FAIR«# 
VALUE 


152  East  26th  St. 


New  York,  N.  Y. 


Yellow  wax 


Asphaltum 
Vinesoot  . 


Tusche 

This  is  another  lithographic  dra 
ing  material,  intended  for  use  m 
pen  or  brush  on  either  stone  or  metd 
surfaces.  Tusche  must  be  soluble  iij 
water,  and  should  flow  fine  and  clei^ 
from  the  pen.  Commercially,  the  ma-' 
terial  is  supplied  in  both  solid  and. 
liquid  form,  the  following  formuld 
being  a  typical  one  for  the  solid  va¬ 
riety  : 


Yellow  wax _ 

-  2  parts 

Mutton  tallow _ 

2  parts 

Marseilles  soap  _ 

—  6  parts 

Shellae 

3  parts 

Lampblack  — - _ _ 

.-iy2  parts 

Benday Ink 

This  is  really  a  form  of  transfer  ink, 

used  in  conjunction  with  shading  me- 

diums  (stippling  films)  in  the  process 

known  as  “bendaying.” 

Ink  for  this 

purpose  may  consist  of: 

Tallow  _ 

_ _ 1  part 

Wax _ _ 

-  3  parts 

Shellac  _ 

....  4  parts 

Soap  - _ _ _ _ 

_ _ 2  parts 

Asphaltum  _ 

_  4  parts 

Canada  balsam  _ 

_ 1  part 

Carbon  black _ 

_  1  part 

For  use,  reduce  with  castor  oil  to  a 
working  consistency. 


Developing  Inks 

By  this  is  indicated  those  inks  ap¬ 
plied  to  exposed  bichromated  albumen 
images,  either  in  photoengraving  or 
photolithography.  The  purpose  of  the 
ink  in  both  processes  is  to  render  tte 
developed  colloid  image  plainly  vi 
ible ;  in  photoengraving,  the  ink  sen 
the  further  purpose  of  creating  an  ad 
resist  (augmented  by  application  of 


INiLUDINO/ATURDAY 


fiA^3lSCN  5Cb2  14 
MA331SON  5031-2 


prCNES 


NORTHWESTERN  PhOTO  EnGRAVING  C 

-  Wht-ui  PHOTO  ENGRAVING  Lion  ART 

cuid  SPEED  a  CERTAINTY 

-  ■ini  S.  LA  SALLE  STREET 


No  worry,  not  a  care.  We're  doing 
his  work.  In  the  morning  it'll 
be  there  . . .  Finished,  when  and 
where,  he  wants  and  needs  it. 


/ERVUE 
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The  BOLTON  KNIFE 


Good  letterpress  ink _ 1  pound 

Beeswax -  1  pound 

Thin  litho  varnish _ 4  ounces 

Inks  for  “developing”  bichromatcd 
albumen  images  in  photolithogra^ 
are  fluid  in  nature,  and  provide  the  3 
grease  foundation  necessary  in  litho  I 
printing.  They  are  employed  by  swab¬ 
bing  the  solution  on  the  exposed  im¬ 
age  with  a  rag  or  sponge,  avoiding  the’ 
application  of  excess  ink: 

Transfer  ink  _ %  pound 

Black  litho  ink _ %  pound 

Engraver’s  etching  ink _ 1  pound  j 

The  above  should  be  ground  in  about 
32  ounces  of  oil  of  turpentin.  to  whidi 
is  added  40  drops  of  oil  of  lavender. 
For  use,  thin  to  the  consistency  of 
cream  with  rectified  turpentin. 

Photo! ilho  Transfer  Ink 

For  inking  up  images  on  photolitho¬ 
graphic  transfer  paper,  the  following 
has  been  recommended: 

Palm  oil  _  1  part 

Beeswax  _  1  part 

Asphaltum  _  2  parts 

Burgundy  pitch _  2  parts 

Black  litho  ink _  8  parts 

Litho  varnish  _ 21^  parts 


Know  Its  rocortf  of  Hnexcollod  quality 
and  aarvice 

John  W.  Bolton  &  Sons,  Inc. 

Lawrance,  Mass. 


Attar  Ona  or  Two  Days  at  tha  Naw 
York  Worid's  Fair  Visit  Atlantic  City 
for  Real  Rast  and  Relaxation.  For 
Interesting,  Moderate  Rates  Address 


Kentucky  Avenue  Just  Off  Boardwalk 

ATLANTIC  CITY,  N.  J. 


European  Plan- 
Special  Weekly  Rates 


All  Outside  Rooms,  Most  of 
Which  Have  Ocean  View 


AMPLE  LOBBIES  AND  PARLORS 
IN  A  SPIRIT  OF  HOMELIKE 
REFINEMENT 


Writ*  for  Utmrmturo  rmd  Kolos 


Well  have  to  do  this  joh  over! 

LOOK  AT  IT  . . .  THIS  PAPER 
.  DOESN'T  MATCH  OUR  PREVIOUS  j 

DELIVERY  IN  COLOR  OR  FINISH!"  d 


%  wouldn’t  GBT  IHOSe  **UGm.,MCNiSl  ITSXi 
REJECTIONS  ON  LOW-COST  WATERMARKED,  UNI »RM 
JOBS  IF  HE  STANDARDIZED  HE  COULD  MATCH  BOTH 
ON  MANAGEMENT  BONOr  COLOR  AND  FINISH.** 


Management  Bond  is  watermarked. 
You  can  identify  it  instantly.  It*s  uni¬ 
form.  You  can  match  any  previous  job 
in  co^or,  weight  or  finish.  In  your  shop 
Management  Bond  prints  fast,  clean, 
profitably.  In  your  customer’s  office  it’s 
a  sturdy,  dependable  paper  for  scores 
of  jobs. 

Managcement  Bond  comes  in  white  and  10 
colors,  in  a  standard  range  of  weights  and  sizes. 
You  can  get  it  quickly  through  Hammermill 
Agents. 


COMPLAINTS  .  .  .  rejections  .  .  .  ex¬ 
pense.  That’s  what  you  let  yourself 
in  for  when  you  run  low-cost  jobs  on 
unknown,  untried  paper.  If  a  re-order 
comes  in,  you’ll  find  it’s  hard  to  match 
the  original  job  in  color,  finish  or  print¬ 
ing.  Often  you  can’t  even  identify  the 
paper  you  used  before. 

Avoid  rejections.  Keep  your  customer 
happy  by  putting  his  work  on  a  known, 
reliable  paper.  Use  Management  Bond 
—a  Hammermill  product  especially 
made  for  low-cost  jobs. 


MANAGEMENT  BOND 


Hammermill  Paper  Company 
Erie.  Pa.  cam-m-sk. 

Please  send  me  the  193f 
Manazement  Bond  Portfolio  of 
printed  forms. 


HERE'S  A  SALES  ASSISTANT  TO 
I  HELP  YOU  LAND  ORDERS 

The  1939  MaiiaKemetii  Knmt  Purtf«)li' 
tvniiiMs  speeiinens  of  17  d  ITerent  busi 
,EK3  fonns  adaptable  to  most  orgatiiza 
■HoM,  Inriudes  sets  of  fonn>«  f(»r  youi 
.tnstomer  to  try  in  his  own  olDce.  'Telia 
>0*  to  desto  a  printed  foim,  what 


Name. 


Position . 

( Please  attach  to  your  bust  ness  letterhead  1  i 


to  use  for  economy.  Send  for  copy, 
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Hard  Etching  Ink 

As  its  name  implies,  this  is  a  hard, 
strong  ink,  used  where  exceptional 
acid  resistance  is  desired : 

Litho  ink  (black) _  1  pound 

Beeswax  _  7  ounces 

Powdered  asphaltum _  5  ounces 

Rosin _ _ _ _ -  5  ounces 

Black  wax _  Bounces 

The  black  wax  specified  in  the  above, 
formula  consists  of: 

Asphaltum _  2  ounces 

White  wax _  5  ounces 

Stearic  acid _  5  ounces 

Spermaceti _ 10  ounces 

Or,  equal  quantities  of  beeswax,  resin 
and  tar  may  be  melted  and  thoroughly 
mixed,  then  used  as  a  substitute  for 
“black  wax.” 

Soft  Etching  Ink 

Preferred  for  delicate  work  and  used 
in  the  French  etching  process  (gillo- 
tage),  this  comprises: 

Russian  tallow  _  6  ounces 

Yellow  beeswax _  5  ounces 

Asphaltum _  2  ounces 

Black  litho  ink -  1  pound 

Thin  litho  varnish -  1  pound 

Finishing  Ink 

An  ink  sometimes  used  by  etchers  in 
cleaning  up  the  plate  (removal  of 
shoulder)  in  the  last  stage  of  etching: 
Black  litho  ink _ 2  pounds 


Beeswax  — - - -  1  pound 

Resin  - - - 10  ounces 

Add  sufficient  turpentin  to  give  the  de¬ 
sired  consistency.  The  ink  is  apply 
to  the  warm  plate  with  a  composity 
roller,  which  is  manipulated  over  the 
plate  in  all  directions  until  the  surface 
of  the  etched  relief  design  is  thinly  but 
thoroughly  covered  with  ink. 

Rolling  Up  Ink 

As  originally  used  in  the  French 
etching  process,  this  was  employed  b 
conjunction  with  the  use  of  etching 
powders,  and  the  plate  first  moistaied 
with  gum  arabic  solution  before  ap¬ 
plication  of  the  rolling  up  ink.  Mod¬ 
em  practice  dispenses  with  the  etch¬ 
ing  powder  and  gum  treatment  in  favor 
of  direct  application  of  ink  to  the  par¬ 
tially  etched  images,  the  ink  acting  as 
an  acid  resist  in  the  process  of  attain¬ 
ing  additional  depth  in  halftone  etch¬ 
ing.  The  aim  is  to  obtain  pyramid- 
shaped  dots  in  the  halftone  etching, 
thus  facilitating  stereotyping  or  elec¬ 
trotyping.  The  following  formula  is  a 
representative  one  for  rolling  up  ink: 


Letterpress  ink _ 1  pound 

Asphaltum _ 4  ounces 

Resin _ 3  ounces 

Beeswax  _  3  ounces 

Turpentin _ 10  ounces 


Before  application  of  the  ink,  heat  the 
plate,  and  use  a  composition  roller  in 
applying  a  smooth  film  of  ink  to  the 
plate. 


Machinery,  Accessories,  Chemicals — Everything  for  Rotogravure  Printen 
Rotogravure  and  Multigravure  Presses  and  Accessories 
Patent  Permanently  Etched  Glass  Screens 
Retouching  Colors  and  Dyes 

INTERNATIONAL  INTAGLIO  CORPORATION 

Telephone  MUrray  Hill  2-5890 

17  East  45  th  Street  New  York,  N.  Y. 

Controlling  Merten's,  Rolfe  and  Other  Patents 
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T^ont  miss  the  KiDDER 


o  s  I T I O  N 

_  «UE  GRAPR*^  ^  A(tsExpos‘«°“5'°ft  d 

’"“Tr: ... — '£-;sx"'S'. 

®  .  J  cee  us.  A  warm  weicu 

Be  sure  to  drop  .n  and  see 


KIDDER  PRESS  COMPANY,  INC. 


.ilHHlL 


Main  OfFic*:  DOVER,  NEW  HAMPSHIRE 
Chrysler  Building,  New  York  Fisher  Building,  Chicago 

Toronto,  Ontario  On  Pacific  Coasti  Harry  W.  Brintnall  Company 


EE 
IT! 


the  “UTILITY”  STRIPPER 

STRIPS  1,600  SHEETS  OR  BOOKS  AN  HOUR 


•  Get  our  new  folder. 

See  all  details  on 
amazing  new  single 
head  stripper.  New 
capacity.  New  longer 
stripper  head  pro¬ 
duces  tighter  work  at 
higher  speeds.  Six 
speeds  for  wider 
range.  Two  girls  run 
it.  A  REAL  money¬ 
maker  for  you. 

BRACKETT  Write  us  today  for  full  details 

STRIPPING  MACHINE  COMPANY 

(08  $.  Dearborn  St.,  Chicago  o  330  W.  42nd  St.,  New  York 


Men  of  Letters 

( Continued  from  page  30) 

used,  be  sure  it  is  VERY  well  done. 
An  out-and-out  circular  letter  with  a 
good  catch-line  will  do  a  better  job  of 
selling  than  a  poorly  filled-in  one  that 
wouldn’t  fool  a  grammar  school  stu¬ 
dent. 

The  text  of  a  letter  to  all  of  your 
prospects  may  be  the  same,  carefully 
prepared  by  a  member  of  your  staff  or 
an  outside  writer  of  sales  letters,  but 
where  a  small  list  is  involved,  one  of 
the  most  practical  ways  of  sending  the 
letters  out  is  to  have  a  few  typed  each 
day.  In  that  way,  if  one  happens  to 
pull  better  than  expected,  sales  leads 
can  be  followed  promptly,  even  with  a 
small  sales  force.  It’s  useless  to  let  a 
man  wait  for  a  week  or  two  after  he 
has  asked  to  have  a  service  man  call 
on  him. 

Be  sure  your  letters  are  addressed  to 
the  individuals  who  can  do  you  some 
good,  that  they  are  addressed  correctly, 
with  the  names  spelled  right.  Send 
them  to  the  prospects’  business  offices, 
of  course.  Care  used  on  these  points 
will  result  in  practically  all  of  your 
letters  reaching  the  man  they  were 
intended  for.  Then,  if  they  are  well- 
thought-out,  well-prepared,  and  you 
have  something  to  sell  that  your  pros¬ 
pect  can  use,  you’ll  get  results. 

You  might  boil  it  all  down  to  this: 
Write  the  kind  of  letters  you  like  to 
get,  and  keep  it  up.  It  pays  other  print¬ 
ers — why  not  you? 

»  « 

Photo-Engravers  Convention 

★  The  American  Photo-Engravers  As¬ 
sociation  will  hold  its  43rd  annual 
convention  at  the  Hotel  Bellevue-Strat- 
ford,  Philadelphia.  October  23  to  25. 
During  the  convention  there  will  be  an 
exhibition  of  machinery,  equipment 
and  supplies  for  photoengraving. 


KNEE  ACTli 
MANUFACTUiljl 


From  Coast  to  Coast 

M.  L.  ABRAMS  CO..  INC. 

1639  Superior  Ave.,  N.E.,  Cleveland,  Ohii 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 

CRAFTSMEN  MACHINERY  CO. 

307  Atlantic  Ave.,  Boston,  Mass. 

DAMON  &  PEETS.  INC. 

56  Beekman  St.,  New  York,  N.  Y. 

DIXIE  TYPE  &  SUPPLY  CO. 

1712  Warrior  Road,  Birmingham,  Ala. 

ECONOMY  PRINTERS  PRODUCTS  CO. 
609  So.  La  Salle  St.,  Chicago,  III. 

EMPIRE  TYPE  FOUNDRY  CO. 
Main  Street,  Delavan,  N.  Y. 

FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 

GRANUM  AND  CO.,  INC. 

2615  La  Branch,  Houston,  Texas 

HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh, Pa. 

THOMAS  W.  HALL  CO.,  INC. 
Stamford,  Conn. 

R.  J.  HEUSLEIN  CO. 

IIS.  Meridian  St.,  Indianapolis,  Ind. 

INDEPENDENT  PRINTERS  SUPPLY  CO. 
2234  Atlantic  Blvd.,  Jacksonville,  Fla. 

INDIANA  PRINTERS  SUPPLY  CO. 
109  Kentucky  Ave.,  Indianapolis,  Ind. 

OTTO  LUDWIG  PRINTERS  SUPPLY,  INt 
106  Ann  St.,  Hartford,  Conn. 

MIDWEST  PRINTERS  SUPPLY,  INC. 
139-141  E.  Third  St.,  Cincinnati,  Ohio. 

NESSLER  &  WAGNER  CO. 
209-215  East  6th  St.,  Cincinnati,  Ohi« 


MCIPLE  tDOPTED  BY 
r  COMPOSING  BOOM  EDOIPMENT 


1  "PHIS  full  page  form  truck  or  Turtle 
JCj  1  —has  the  weight  and  rigid  strength 
to  withstand  heavy  duty  service— yet 
fine  workmanship  and  design  make  it 
,  OtM  receptive  to  easy  handling. 

CO,  Four  Swivel  Double  Rubber  tired 
li.ieel  ball  bearing  wheels  finely  ma¬ 
chined  and  finished.  Adjustable  for 
height  and  leveling.  See  it  at  the  Ex¬ 
position.  Ask  your  nearest  dealer  about 
the  Thompson  line. 


J.  C.  NINER  CO. 

26  S.  Gay  St.,  Baltimore,  Md. 

OMAHA  PRINTERS  SUPPLY  CO. 

1122  Harney  St.,  Omaha,  Nebr. 

P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 

PERFECTION  TYPE,  INC. 

141  E.  5th  St.,  St.  Paul,  Minn. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 

THE  TEXAS  TYPE  FOUNDRY 
230  N.  Medina  St.,  San  Antonio,  Tex. 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago,  III. 

TYPE  &  PRESS  OF  ILLINOIS 
220  S.  Jefferson  St.,  Chicago,  III. 

I  E.  H.  WALKER  SUPPLY  CO. 

1315  -  14th  St.,  N.W.,  Washington,  D.  C. 


THOMPSON  DESIGNEO 
BEST  OF  ITS  KIND 


GHIPHIC IRTS  ElPDSITIDN 

EXHIBITOR 

NEW  YORK  IIUrI/ 1939 


THOMPSON  CABINET  COMPANY 

IttlNeTON  •  MICHietM 
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CIRCULATION! 

Increase  reader  interest  with  pic¬ 
tures  of  timely  events . . .  newsworthy 
people  . . .  reproduced  in  beautiful, 
soft  photographic  effects  by  Web- 
endorfer  web  or  sheet  fed  offset  at 
low  cost.  Ask  your  ATF  Salesman 
or  Offset  Selling  Agent  for  details 
...  or  write 

American  Type  Founders 

Offset  Division  •  Mt.  Vernon,  N.Y. 


PROTECT  PLANT  &  MEN 
. .  CUT  INSURANCE  COSTS 


I  ^  Can-1  pint  W) 

1  Joetrite 

V^te  Can-^.  \ 


8.  W.  1* 


Know  Your  Customers 

( Continued  from  page  34) 

you  wanted  to  make  an  impression,  no 
matter  whether  you  were  a  house-to- 
house  salesman  or  a  folder  that  came 
through  the  mail.  And  if  you  wanted 
to  make  yourself  known  you  had  to  not 
only  make  a  good  first  impression,  but 
you  had  to  keep  in  touch  with  your 
new  acquaintance  —  either  as  a  sales¬ 
man  or  a  piece  of  mail. 

Then,  if  you  were  selling  dishes  or 
neckties  or  cameras,  you  had  to  know 
why  people  bought  those  things.  If 
they  bought  at  all,  it  was  always  be¬ 
cause  they  needed,  or  thought  they 
needed,  the  article.  And  if  the  right 
arguments  were  used  by  a  decently 
dressed  salesman  who  didn’t  beat 
around  the  bush  with  all  the  words  in 
the  dictionary,  most  people  could  be 
counted  on  to  buy  the  article  because 
they  needed  it.  Not  at  first,  perhaps, 
but  the  more  often  that  article  was 
brought  to  their  attention,  along  with 
reasons  as  to  why  they  needed  it,  their 
ambition  or  desire  for  ownership  could 
be  turned  into  a  definite  want. 

So  John  Maltner  actually  sold,  from 
the  arguments  he  advanced  to  those 
thirteen  buyers  of  his  price  cards,  thir¬ 
teen  ideas  for  direct  advertising  as  it 
applied  to  their  individual  businesses. 
Thirteen  ideas?  Well,  perhaps.  Ac¬ 
tually  there  was  one  idea  with  thirteen 
different  applications. 

“We  have  only  so  much  equipment, 
our  prices  are  little  different  than  those 
of  other  printers  and  their  service  is 
probably  just  as  good  as  ours,”  is  the 
way  John  Maltner  sums  it  up.  “There 
isn’t  a  world  of  difference  in  the  qual¬ 
ity  of  our  work  and  that  of  our  com¬ 
petitors.  But  the  one  thing  that  keeps 
our  plant  going  full  blast  is  —  ideas. 
It  doesn’t  cost  money  to  use  your  head 
and  there’s  no  limit.  In  fact,  the  more 
you  learn  about  the  other  fellow’s  busi¬ 
ness,  the  more  you  have  to  offer  him. 


September 
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TRICKS 


To  Prevent  Slurring 

★  Recently  when  running  a  large  cross- 
rule  form  which  ran  lengthwise  of  the 
cylinder  we  noticed  a  bad  slurring  of 
the  last  three  rules  at  the  bottom  of  the 
sheet.  To  avoid  this  we  drove  in  sev¬ 
eral  brads  starting  at  either  end  of  the 
last  rule  and  continuing  the  length  of 
the  last  rule,  each  brad  being  about  an 
inch  apart.  These  brads  gave  best  re¬ 
sults  when  driven  about  a  pica  below 
the  last  rule  and  just  low  enough  so 
as  to  avoid  any  impression. 

Willard  Covieo 
Bethel,  Vt. 

»  <€ 

Uses  a  Shotgun  Shell 

★  I  recently  devised  a  handy  method  of 
putting  new  rubber  keyboard  cam  roll¬ 
ers  on  the  shafts.  Have  heretofore 
tried  to  work  them  on  laboriously  or 
to  shut  off  air  by  placing  a  thumb  in 
the  roller.  I  find  that  a  twelve-guage 
shotgun  shell  is  just  right  to  fit  the  end 
of  the  roller  tightly  and  causes  it  to 
pop  on  to  the  shaft  with  a  light  push. 
I  used  a  loaded  shell  but  an  empty  will 
do  just  as  well. 

John  0.  Roberts 
Clarksville,  Mo. 


Feeding  Sheets 

★  On  our  Style  B  Kelly  I  had  iroublt 
getting  the  sheets  fed  to  the  guides. 
After  they  left  the  feeder  each  sheei 
would  turn  one  way  or  the  other, 
enough  to  make  the  one  side  late  in 
reaching  the  guide.  I  found  the  con 
veyor  belts  to  be  worn  rather  smooth 
from  the  rolls  and  balls  riding  on  them. 

I  took  a  coarse  file  and  rubbed  it  over 
lightly,  just  enough  to  roughen  them. 
After  many  attempts  to  overcome  the 
trouble,  this  was  the  only  one  that  wa^ 
successful. 

L.  C.  Rollman 

Manheim,  Pa. 

»  « 

For  Machine  Operators 

it  In  setting  tabular  matter  on  the  Lino 
type,  where  there  is  considerable  dif¬ 
ference  in  the  widths  of  the  columns  of 
figures,  it  is  often  difiicult  for  the  op 
erator  to  keep  the  respective  sizes  of 
the  columns  in  mind,  especially  if  there 
is  much  variation  in  the  number  of 
figures  used  in  a  given  column,  neces¬ 
sitating  the  use  of  space  matrices.  To 
overcome  some  of  this  difficulty,  I  pre¬ 
pare  a  reference  slip  of  stiff  paper  or 
cardboard  which  is  fastened  to  the 


Sove  hm«.  t«mp«r  and  mon«y  with 
(his  rsady  •  cut  a,nd  scotsd  topshsst 
of  ths  finest  trsatsd  juts.  Sold  by 
A  loading  paper  merchonts 

in  sheet  sises  for  high- 
■  speed  presses  only. 


w 


SIEGEL’S 
DRUMHEAD  TYMPAIll 
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tongue  of  the  copy-holder  with  a  small 
spring  paper  clip.  This  remains  di¬ 
rectly  over  the  copy  at  all  times  and  is 
easily  referred  to.  On  this  slip,  above 
each  column  of  figures  on  the  copy,  are 
written  numbers  which  represent  the 
maximum  width  of  the  columns.  These 
numbers  are  arrived  at  by  counting  the 
number  of  thin  spaces  to  the  column — 
1  for  a  comma  or  period,  2  for  a  figure 
or  dollar  mark,  etc.  In  this  way  no 
fractions  are  used  and  it  is  much  easier 
to  make  the  necessary  mental  subtrac¬ 
tion  when  dropping  in  spaces.  An  em 
space  would  be  4,  en  space  2,  thin  space 
1.  And  of  course  the  reference  slip 
obviates  the  necessity  of  the  operator 
remembering  the  widths  of  the  various 
columns. 

Spencer  McCall 

Gaffney,  S.  C. 


More  on  Rubber  Rolls 

After  reading  August’s  issue  of  the 
“Tricks  of  the  Trade”  on  how  to  put 
on  rubber  rollers,  I  have  a  system  that 
is  much  easier  and  faster. 

Take  a  new  rubber  roller  and  double 
it.  Then  put  your  thumb  in  one  end 
and  pour  talcum  powder  in  the  other 
end.  Keep  your  thumb  in  the  end  and 
start  the  other  end  on  the  roller.  Do 
not  let  the  powder  out  of  the  roller 
when  you  start  it  on.  The  air  pressure 
caused  from  holding  your  thumb  in  the 
other  end  will  blow  it  out.  Do  not  take 
your  thumb  out  until  you  hit  the  roller. 
Then  push  down  from  the  open  end.  It 
will  slide  the  rest  of  the  way  very 
easily. 

Hope  this  idea  will  save  somebody 
some  blisters  as  it  has  me. 


George  Fritch 
Sabetha,  Kans. 


More  than  6.000.000  copies  of  The 
Craphie  Artt  Monthly  hare  been  printed 
•ince  ita  inception  in  1 029.  The  6,000,> 
OOOth  copy  is  in  this  issue’s  ran. 


AT  THE  SHOW 

visit  Booth  274  to  too 
the  New  Ball  Bearing 

AMSCO  Zephyr  Sow 

and  Other  AMSCO 
Chases  and  Equipment 


American  Steel  Chose  Co. 

31-31  Forty-eighth  Avenue 
Long  Island  City,  N.  Y. 


Government  has  honored  an  industry 
through  the  issuance  of  a  special  post- 
age  stamp.  First  day  sale  of  the  stamp 
has  been  requested  for  New  York  Gty. 
A  special  Post  Office  sub-station  has 
been  authorized  for  the  Fifth  Educa¬ 
tional  Graphic  Arts  Exposition  in 
Grand  Central  Palace.  On  the  day 
after  the  first-day  sale  the  stamps  wU 
be  available  in  every  post  office  in  the 
country. 

Plant  owners  of  graphic  arts  estab¬ 
lishments  throughout  the  entire  nation 
are  being  asked  to  cooperate  in  promot¬ 
ing  the  general  observance  of  “Print¬ 
ing  Industry  Week.”  Letters  are  being 
sent  to  the  heads  of  every  printing  es¬ 
tablishment  in  the  country,  requesting 
that  they  hold  Open  House  during  the 
week  so  that  customers  and  potential 
buyers  of  printing  may  visit  their  plants 
and  get  a  better  idea  of  how  printing 
is  done  and  what  it  can  accomplish. 
Generous  mailings  during  the  week,  us¬ 
ing  the  special  commemorative  stamp, 
will  be  urged  upon  all  persons  con¬ 
nected  with  the  graphic  arts.  It  is  ex¬ 
pected  the  original  issue  of  65,000,000 
of  the  stamps,  which  are  now  in  pro¬ 
duction,  will  be  speedily  exhausted 
by  the  immediate  demands  of  the 
graphic  arts  industry.  Since  re-issues 
of  designs  of  U.  S.  postage  stamps  are 
made  as  long  as  the  demand  continues, 
it  is  expected  that  the  members  of  the 
graphic  arts  industry  in  ordering 
stamps  for  their  future  mailings  will 


“Printing  Industry  Week” 

★  A  movement  to  bring  about  a  nation¬ 
wide  observance  of  “Printing  Industry 
Week” — September  25  to  30 — has  been 
launched  by  National  Graphic  Arts  Ex¬ 
positions,  Inc.  Support  of  all  branches 
of  the  graphic  arts  are  being  enlisted; 
and  governors  of  States  are  being  asked 
to  cooperate  by  the  issuance  of  execu¬ 
tive  orders  designating  these  dates  as 
“Printing  Industry  Week.” 

The  celebration  is  timed  to  coincide 
with  the  issuance,  on  September  25,  of 
the  special  3-cent  postage  stamp  com¬ 
memorating  the  three-hundredth  anni¬ 
versary  of  the  introduction  of  printing 
into  the  American  colonies.  This  is  the 
first  time  in  history  that  the  American 


BbUI  Ioi  yon-cac  SAWLINEB 


The  composing  room  saw 
designed  for  the  smaller 
plants  and  as  an  auxiliary 
saw  in  the  larger  offices. 

Write  for  Bulletin  S-2 

Milwaukee  Saw  Trimmer  Corp 

610  East  Clyboum  Street 
Milwaukee,  Wisconsin 


Keeping  in  Touch 


COAST  TO  COAST — The  sun  never 
sets  on  our  Vaporin  ink,  although  out 
in  California  the  Sunset  magazine  is 
a  Vaporin  cus¬ 
tomer.  This  is 
the  oldest  mag¬ 
azine  on  the 
Coast,  but  it  is 
produced  by 
the  latest  meth¬ 
ods  at  the  Coast 
Printing  Cor¬ 
poration,  Palo 
Alto.  We  know 
the  250,000 
readers  of  Sun¬ 
set  appreciate  the  clean,  sharp  print¬ 
ing  which  Vaporin  helps  to  make  pos¬ 
sible.  And  printers  appreciate  the  fact 
that  these  finer  printing  results  are 
achieved  at  much  faster  press  speeds. 
The  greatest  testimony  to  the  success 
of  Vaporin  is  its  ever-widening  accept¬ 
ance — ^from  Greenwich,  Conn.,  to  Pdo 
Alto,  Calif.,  more  than  200  magazines 
are  being  Vaporin-printed. 

Pleasant  Thought:  Just  think  of  all  the 
election  literature  you*ll  be  printing  a 
year  from  now. 

CONVEN¬ 
TION  DAZE— 

The  World’s 
Largest  collec¬ 
tion  of  print¬ 
ers  and  print* 
ing  supply  men 
will  be  assem¬ 
bled  in  New 
York  between 
September  24 
and  October  3, 
when  no  less  than  nine  important  or¬ 
ganizations  connected  with  the  Graphic 
Arts  will  convene  in  this  World’s  Fair 
city.  Most  of  the  visitors  will  see  the 
Fifth  National  Graphic  Arts  Exposition 


at  the  Grand  Central  Palace.  When 
you  go  to  this  tremendous  show,  don’t 
fail  to  drop  in  at  the  Ink  Association 
exhibit!  Features  there  include  a 
movie  on  ink  making,  chairs  to  relieve 
the  load  on  tired  feet,  and  hostesses.  No 
one  will  try  to  sell  you  a  pound  of  ink, 
since  the  exhibit  is  a  cooperative  ven¬ 
ture  with  all  ink  manufacturers  contrib¬ 
uting  to  its  support.  Therefore,  no  indi¬ 
vidual  horns  can  be  tooted.  Of  course, 
if  you’d  like  details  on  some  particular 
brand,  just  drop  us  a  line  and  we’d  be 
glad  to  furnish  full 
information. 

The  new  broad¬ 
casting  code  bars 
matrimonial  bu¬ 
reau  advertising 
via  the  radio.  Too 
bad.  With  televi¬ 
sion  coming  in, 
they  could  really 
display  the  prod¬ 
ucts  to  advantage. 

CANADIAN  NEWS — From  one  of  our 
correspondents  in  the  land  of  the  maple 
leaf,  we  have  received  an  excellent  ex¬ 
ample  of  how  gloss  inks  may  be  used 
in  place  of  an  overprint  varnish.  The 
job  is  a  brochure  for  the  De  Laval  Com¬ 
pany,  Limited,  with  a  solid  blue  cover, 
overprinted  with  red.  Both  the  blue 
and  the  red  have  a  brilliant  gloss,  and 
the  effect  is  one  that  should  make 
Dominion  printers  proud  of  their 
craftsmanship.  As  you  may  have  sus¬ 
pected,  IPI  Glo-Ray  gloss  inks  were 
used.  In  the  United  States  or  Canada, 
or  for  that  matter,  in  New  Zealand,  IPI 
Glo-Ray  inks  can  help  you  achieve 
beautiful  gloss  printing  effects.  The 
next  time  you  have  some  labels  or  a 
brochure  which  you  want  to  make  par¬ 
ticularly  attractive,  try 
Glo-Ray  inks ! 


ipi 


INTERNATIONAL  PRINTING  INK 

DIVISION  OF  INTERCHEMICAL  CORPORATION 

dept.  G.A.S.,  75  VARICK  STREET,  NEW  YORK,  N.  Y. 
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ROSBACK 


RotarY  Round  Hole  and  Slot  Hole 
Perforators,  Hi  •  Pro  Paper  Drill, 
Gang  Stitcher,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 


F.  P.  Rosback  Company 

LaroMt  Perforator  Factory  In  the  World 
Benton  Harbor,  Michigan 


Wapakoneta  “Alloy”  Knives 


Give  you  more  cuts  between 
grinds,  but  cost  no  more  than 
ordinary  knives. 


THE  WAPAKONETA  MACHINE  CO. 
Wapakoneta,  Ohio 
In  Business  for  48  Years 


BE  SURE  TO  SAY 


TROJAN 

CDISMED  PAPER 


Troioji 


ITS  PROCESSED' 


Gummed  Pel  wr 


THE  6UMMED  PRODUCTS  COMPANY 
Offleet  TROY,  OHIO  Mills 


continue  to  specify  the  special  com. 
memorative  stamp,  and,  in  this  way, 
conduct  a  sustained  promotional  cm. 
paign  in  behalf  ol  their  industry.  Witb 
the  millions  of  3-cent  stamps  used  an 
nually  in  the  mailings  of  graphic  am 
establishments,  there  is  no  reason  wh 
the  special  commemorative  stamp 
should  not  become  a  permanent  stamp, 
constantly  advertising  the  greatness  oi 
the  printing  industry. 

A  striking  poster  featuring  “Printing 
Industry  Week,  Commemorating  300 
Years  of  Progress  of  the  Printing  In¬ 
dustry  in  the  United  States”  is  on  the 
press;  and  arrangements  have  bea 
made  to  send  a  copy  to  every  printing 
plant  in  the  country.  In  this  mailing 
will  also  be  an  article  dealing  with  th 
Stephen  Daye  Press,  the  first  press  in 
the  American  colonies  to  produce  print 
ing;  and  other  statistical  and  historical 
information  about  the  printing  Indus 
try.  Efforts  are  now  being  made  to  oh 
tain  permission  from  the  Vermont  His¬ 
torical  Society  to  have  the  Stephen 
Daye  press  sent  to  New  York  City  ioi 
the  duration  of  the  Exposition  and 
placed  on  display  before  the  visitors  at 
Grand  Central  Palace. 

The  expenses  of  promoting  “Printing 
Industry  Week”  are  being  assumed  by 
National  Graphic  Arts  Expositions, 
Inc.,  which  has  taken  tiie  leaderships 
the  movement  because  it  is  the  one 
organization  which  is  representative  oi 
the  various  branches  of  the  graphic  arts 
industry. 


M  &  W  INTERLOCKING  STEEL  FURNITURE 


Tat  shows  Style 
No.  2  m-vM 
str^l  with  two  11- 
point  notches). 


Style  No.  I,  24-point  steel,  one  12-point  notch 
Style  No.  2,  36-point  steel,  two  12-point  notches 


Style  No.  36-pomt  steell  one  IS-pomt  notch 
Style  No.  4,  48-point  steel,  three  12-point  notches 

MORGANS  &  WILCOX  MFG.  CO.  •  MIDDLETOWN,  N.  Y. 
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SEE  THE  MODERN  METHODS 

that  the  up-and^going  letterpress  plants  are  using  today. 

The  features  and  advantages  of  the  Blatchford  Honeycomb  Base  will  be  demon¬ 
strated  at  the  National  Graphic  Arts  Exposition  in  New  York  City,  September  25 
to  October  7.  Old  bases  in  your  plant  may  be  costing  you  more  in  extra  time 
for  register  and  makeready  than  it  will  cost  you  to  equip  with  the  new,  im- 

proved  Blatchford  System. 

Make  up  within  one  or  two  leads  of  perfect 
^  register  is  regular  practice  in  the  Blatchford 

shops.  Makeready  time  is  short- 
m  ^  ened  because  of  perfect  Blatchford  support, 

■  absolute  rigidity  of  hooks  assures 

I  I  permanency  of  register. 

^  m  Please  write  for  iniormation 

E.  W.  BLATCHFORD  CO. 

63  PARK  ROW,  NEW  YORK  CITY 
THE  GUARANTEED  BASE  9®®  WEST  18th  STREET,  CHICAGO 
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Saw  Sharpening  and 
New  Saws 

Sharpening  75c  1 0  coupons  $6.00 

(We  pay  return  Postage) 

JFrUm  f»T  priemt  and  trmda-in  plan 
on  naat  aataa 

AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  St.  Indianapolis,  Ind. 

PRINTING  ESTIMATING 

TAUGHT  BY  MAIL 

Course  is  complete  in  3  volumes 

It  will  teach  you  how  to  fiRure  the  cost  of 
any  kind  of  printing. 

The  course  contains  actual  production  rec¬ 
ords  on  composition,  lockup,  make-ready, 
running,  ink  and  bindery  operations.  These 
records  alone  are  worth  the  price  ci  the  course. 
Take  the  first  step  today.  Write  for  complete 
detail  and  easy  method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  O 

105  W.  Monroe  St.,  Chicago 


Learn  the  Linotype 

at  home 

Complete  Lessons  and  Exercises. 

A  PRACTICAL  TOUCH 
SYSTEM 

By  E.  B.  Harding 
$2.27  Post  Paid 

Order  Note 

Graphic  Arts  Publishing  Co. 
608  S.  Dearborn  St.  Chicago,  III. 


Cover  well 
InkLr 


MANUFACTURED  BY 
J^artin  Driscoll  &  Co. 


CHICAGO 


Craftsmen  Convention 

★  The  International  Association  oi 
Printing  House  Craftsmen  will  holdiu 
twentieth  annual  convention  at  the 
Waldorf-Astoria,  New  York  City,  Sep. 
tember  24  to  27,  inclusive.  Registration 
will  begin  on  Sunday,  September  24. 
The  address  of  welcome  will  be  given 
in  the  evening  by  John  J.  Bennett,  Jr, 
Attorney-General  of  New  York  State 
This  will  be  followed  by  a  special  musi 
cal  program  and  a  surprise  novelty. 

The  opening  session  of  the  conven¬ 
tion  will  be  on  Monday  morning  jt 
which  time  Mayor  La  Guardia  of  New 
York  City  will  give  the  welcoming  ad¬ 
dress.  Clinics  to  be  conducted  during 
the  morning  will  be  on  “Typography" 
with  Melvin  H.  Loos  of  Columbia  Um- 
versity  Press  as  chairman  and  on  “The 
Magical  Making  of  Dry  Colors”  with 
Paul  J.  McMullen  of  Sherwin-Williami 
G).,  New  York,  as  chairman. 

The  following  clinics  will  be  held 
on  Tuesday:  “Pressroom”  with  Watson 
B.  Laughton  of  Cuneo  Eastern  Press. 
Philadelphia  as  chairman;  and  “Off 
set”  with  William  J.  Wilkinson,  of 
Zeese-Wilkinson  (Ho.,  Long  Island  City 
as  chairman. 

The  grand  banquet  and  reception 
will  be  held  Tuesday  evening.  Arthur 
“Bugs”  Baer,  well-known  humorist, 
will  be  the  master  of  ceremonies. 

There  will  be  a  convention  session 
on  Wednesday  morning,  after  which  the 
delegates  and  visitors  will  go  to  tht 
World’s  Fair  and  on  sight-seeing  trips. 

To  entertain  the  ladies  during  the 
convention,  there  will  be  a  personally 
conducted  tour  through  the  liner  “Nor¬ 
mandie,”  a  half-hour  flight  over  New 
York,  a  visit  to  the  Hayden  Planet¬ 
arium,  attendance  at  a  national  broad¬ 
cast,  a  luncheon  on  the  Astor  Roof,  a 
luncheon  at  the  Waldorf-Astoria  with 
nationally  known  newspaperwomen 
commentators,  a  banquet  at  the  Wal¬ 
dorf-Astoria  with  some  of  Broadway’s 
celebrities,  and  a  day  at  the  World's 
Fair  with  luncheon. 
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What  m 
^k0ul4  khcuf. . . 

Many  printers  asking  for  bind¬ 
ing  estimates  fail  to  give  us 
enough  information.  Here  are 
a  few  things  we  must  know 
to  answer  queries  intelligently: 


Quantity  on  job?  Number  of  pages?  Trimmed  size?  Side  or  saddle  wire  stitched? 
If  sewed,  Singer  or  Smythe?  Is  it  self-cover,  paper  cover  or  hard  cover?  What 
basic  weight  paper?  Size  of  printed  sheet  furnished?  If  case  bound  books,  spe¬ 
cify  if  end  sheets  are  furnished,  whether  backs  are  rounded  or  flat,  with  or  with¬ 
out  headbands,  whether  covers  should  be  paper,  cloth,  imitation  or  genuine 
leather,  flexible  or  stiff  board;  what  lettering  and  if  to  be  printed  with  ink  or 
stamped  in  gold,  and  how  many  square  inches.  Are  stamping  dies  or  electros 
to  be  supplied  to  us? 


It's  no  trouble  to  furnish  estimates 


THE  FRANKLIN 


DTMnT717'V'  ‘732  West  Van  Buren  Street 

JL  Phone:  Monroe  1100  •  Chicago 

WE  OPERATE  ONE  OF  THE  LARGEST  EXCLUSIVE  TRADE  BINDERIES 


“Direct  Advertising  and  the  Printer” 

by  Albert  Highton 


• 

A  text-book  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
W ritten  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 


CONTENTS 

WHAT  DIRECT  ADVERTISING  IS  — AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY— AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 

Price  $1.00 


Send  Money  with  the  Order 


GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 
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Wells  & 

536  South  Clark 
203  North  lOth  St. 
St.  Louis,  Mo. 

16  West  22nd  St. 
New  York.  N.  Y. 
3*50  N~.  ThI-d  SL 
Milwaukee.  Wit. 

110  Market  Street, 


Save  Half 
the  Cost 
of 

Cross  Rule 
Form 

Composition 

or  phone 

Company 

street,  Ch’cago,  III. 

1279  West  3rd  St. 
Cleveland.  Ohio 
429  Wayne  Street 
Detroit,  Mich. 
133  North  llth  St. 
Philadelphia.  Pa. 
San  Francisco,  Calif. 


EDGE  GUMMING 

We  do  edge  semming  one  eighth  of  an 
inch  to  5  inches  deep  by  machine.  We 
can  sum  sheets  up  to  SO  inches  in  length 
of  gummed  edge.  Paper  for  gemming  mutt 
be  at  I  east  3  inches  wide.  Sheets  can  be  edge 
gummed  on  one,  two,  three  or  four  edges. 
Of  parts  of  edges,  inciuding  comers. 

Prices  on  receipt  of  specifications 

THE  MILLS  ENVELOPE  CO. 
53t  S.  Welb,  Chicago  HARrIson  7S33 
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Are  you  making  your  plans  to  attend 
the  great  Graphic  Arts  Exposition 
to  be  held  in  New  York  City 
September  25  to  October  7,  1939? 


U.  T.  A.  Convention 

★  The  United  Typothetae  of  America 
will  hold  its  fifty-third  annual  conven¬ 
tion  at  the  Hotel  Commodore  in  New 
York  City  on  October  2  to  5,  inclusive. 

Registration  will  begin  at  10:00  A.M. 
on  Monday,  October  2,  after  which  lie 
following  groups  will  hold  their  meet¬ 
ings:  Graphic  Arts  Trade  Association 
Executives,  Young  Executives  of  the 
Graphic  Arts,  U.  T.  A.  Board  of  Direc 
tors.  Advisory  Council  on  Graphic  Arts 
Education.  Zone  meetings  will  also  ^ 
held. 

The  annual  banquet  on  Monday 
night  will  formally  open  the  conven¬ 
tion.  Frank  A.  Young,  chairman  of  the 
New  York  Convention  Committee  will 
be  toastmaster.  The  address  of  welcome 
will  be  given  by  William  F.  Riecker, 
president  of  the  New  York  Employing 
Printers  Association.  This  will  be  fol¬ 
lowed  by  an  address  by  B.  B.  Eisen 
berg,  president  of  the  United  Typothe¬ 
tae  of  America,  and  a  talk  on  the  Na 
tional  Graphic  Arts  Exposition  by  A. 
E.  Giegengack,  president  of  the  Na¬ 
tional  Graphic  Arts  Expositions,  Inc. 
J.  A.  Reilly,  director  of  special  events. 
New  York  World’s  Fair,  will  talk  on 
“U.  T.  A.  World’s  Fair  Day.” 

With  the  theme  of  the  convention. 
“Our  Industry  of  Tomorrow”  in  mind, 
the  general  session  will  begin  on  Tues¬ 
day  morning. 

Speakers  at  this  session  will  be  Wat 
son  M.  Gordon,  Doremus  and  Com¬ 
pany,  Boston,  who  will  talk  on  “Our 
Selling  of  Tomorrow,”  George  A. 
Heintzemann,  Dexter  Folder  Company, 
New  York,  who  will  talk  on  “Our  Pro¬ 
duction  of  Tomorrow,”  and  Alvin  E. 
Dodd,  president,  American  Manage- 


Sampson  &  Ollier  Electrotype  Co. 

TELEPHONES  1 4Q  W  ELECTROTYPERf 

SUPERIOR-3112  141-149  W.  OHIO  ST.  nickELTYPERI 

SUPERIOR-3113  CHICAGO,  ILL.  STEREOTYPERS 
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ment  Association,  New  York,  who  will  | 
talk  on  “Our  Business  Management  of 
Tomorrow.” 

On  Tuesday  afternoon  there  will  be 
two  discussion  groups,  one  under  the 
heading  of  “Our  Production  of  To¬ 
morrow”  and  the  other  under  the  head¬ 
ing  of  “Our  Management  of  Tomor¬ 
row.”  Presiding  over  the  first  men¬ 
tioned  will  be  R.  W.  Bradford,  vice- 
president  of  the  U.  T.  A.  and  president 
of  Bradford-Robinson  Printing  Co., 
Denver;  and  presiding  over  the  other 
will  be  H.  F.  Ambrose,  vice-president 
of  the  U.  T.  A.,  and  president  of  E.  T. 
Lowe  Publishing  Co.,  Nashville. 

Speakers  in  the  production  group 
and  their  subjects  will  be  J.  J.  Bie- 
geleisen,  “Silk  Screen  Printing,” 
Harold  Cadmus,  “The  Use  of  Rubber 
Plates,”  Fred  W.  Hoch,  “Relief  Print¬ 
ing  Process  Developments,”  Wm.  C. 
Huebner,  “Gravure  Printing  Process 
Developments,”  and  Harry  A.  Porter, 
“Offset  Printing  Process  Develop¬ 
ments.” 

Among  the  speakers  in  the  manage¬ 
ment  group  will  be  George  A.  Vogl, 
who  will  speak  on  “Costs  and  Budgets,” 
and  J.  P.  McNamara  who  will  speak  on 
•Taxes.” 

On  Wednesday  morning  there  will  be 
a  discussion  on  Selling.  Wm.  T.  Grieg, 
vice-president  of  the  U.  T.  A.,  and 
president  of  the  Bureau  of  Engraving, 
Inc.,  Minneapolis,  will  preside.  Speak¬ 
ers  and  their  subjects  will  be  Roy  C. 
Cowan,  “The  Dummy  Knows  Showman¬ 
ship,”  Frederick  B.  Heitkamp,  “Get¬ 
ting  Results  in  Sales  Management,” 
and  0.  Fred  Rost,  “The  Basic  Problems 
of  Marketing  in  1940.” 

The  executive  session  will  take  place 
Wednesday  afternoon. 

The  program  has  been  arranged  un¬ 
der  the  direction  of  Edward  J.  Mor- 
daunt,  vice-president  of  the  U.  T.  A. 

Ceremonies  will  be  held  on  Thurs¬ 
day  on  the  World’s  Fair  grounds  inas- 


CONDENSED 
BOLD  COPPERPLATE 

8  Pt.  &  1 2  Pt.  on  1 2  Pt.  Body 

Two  complete  fonts  for  xg 

Cdn  be  used  separately  or  tosether 

in  the  same  line.  We  showed  4 

sizes  of  the  6  point  of  this  same  Postage  H 

series  in  a  recent  ad.  Why  not  Prepaid  H 

sather  in  some  of  these  bargains?  in  H 

You’ll  have  many  uses  for  them.  U.  S.  A.  H 
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MACKENZIE  &  HARRIS  xc 

659  Folsom  St.  San  Francisco 

Enclosed  please  find  $ _ for  which  you  are  to 

send  prepaid _ sets  of  8  and  12  pt.  on  12  pt. 

body  Cond.  Bold  Copperplate.  Also  $ _ _ 

for _ _sets  of  four  sizes  6  pt.  Condensed  Bold 

Copperplate  (at  $1  for  the  four  sizes). 
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«SPEEDUNE» 


flUTomanc  CASTER 

Nickel  OhcMee  oMey  irielcae. 

. . . 
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NOLAN  MACHINERY  CORPORATION 

•  OMi  M|«  TOiK 


I 

Gathering  Cabinet 

The  Low  Gathering  Cabinet  is  a  thor¬ 
oughly  practical  inexpensive  device 
that  greatly  facilitates  gathering  (col¬ 
lating  or  assembling)  sheets  of  paper 
into  sets.  Quickly  adjusted  for  any 
size  sheet  up  to  12"xl8".  Users  are 
gathering  6(300  sheets  per  hour. 

Folder  on  request 

JOHN  M.  LOW  &  COMPANY 

223  W.  Madison  St.  Chicago,  111. 

—  ^'RIEHL-OCK-'  ~ 

No-Sfrring  Tie- lip  System 

ADJUSTABLE  TIE-UP 
GALLEY  END  LOCKS 
GALLEY  SIDE  LOCKS 

SEND  FOR  INFORMATION 

RIEHL  GALLEY  LOCK  CO. 

1312  Ontario  St.  CLEVELAND,  OHIO 


much  as  the  day  will  be  the  “U.  T.  A. 
Day”  at  the  Fair. 

The  New  York  Employing  Printen 
Association  is  arranging  the  entertain- 
ment  for  the  annual  banquet  and  the 
visiting  ladies. 


I.  T.  C.  A.  Convention 

★  The  International  Trade  Composi¬ 
tion  Association  will  hold  its  twentieth 
annual  convention  at  the  Belmont 
Plaza,  New  York  City,  on  Septemhe: 
29  and  30. 

Herbert  F.  Czarnowsky,  president  of 
the  I.  T.  C.  A.,  will  preside  at  the 
opening  session  on  Friday.  Greetings 
to  the  convention  will  be  extended  ^ 
Russell  Forbes,  Commissioner  of  Pur¬ 
chases,  New  York  City;  Don  E.  Tay¬ 
lor,  executive  secretary  of  the  Nen 
York  Employing  Printers  Association; 
Thomas  Devlin,  president.  Machine 
Typographers  Association  of  New 
York;  and  Hon.  A.  E.  Giegengack, Pub¬ 
lic  Printer  of  the  United  States. 

At  this  session  George  Deamley, 
McCann-Erickson  Co.,  will  talk  on 
“Salesmanship  and  Service.” 

During  the  afternoon  session,  James 
E.  Kendrick,  New  York  Employing 
Printers  Assn.,  will  talk  on  “Compos¬ 
ing  Room  Production  Management" 
and  George  A.  Vogl  of  the  N.  Y.  E.  P. 
A.,  will  talk  on  “Cost  Determination." 
A  question  period  and  open  forum  will 
follow  each  talk. 


Bigger  Profits  with  Model  55 

IfWIlfPDIIJT 

GOLD  STAMPING  MACHINE 

•  The  Ideal  Machine  for  Gold  Stamping  of 
Book  Covers.  Cards.  Stationery.  Gifts.  Etc. 
Leather.  Cloth,  Paper,  Wood,  and  Celluloid. 


EASY  TO  OPERATE  •  VERSATILE 
FAST  •  ACCURATE 


•  A  Real  Profit  Builder  for  Your 
Shop  at  a  New  Low  Price  of  Only  ^ 
Send  for  Catalog 


GANE  BROTHERS  AND  LANE,  Inc. 

I335>45  W.  Lake  St.  Dept.  9  Chicago,  III. 


LARGE  STOCKS 
OF  PRINTERS' 
ESSENTIALS 

•  Gummed  Hollands 

•  Stitching  Wire 

•  Press  Tapes 

•  Padding  Compounds 

•  Cutting  Sticks 

•  Label  Cloth 

•  Adhesives.  Etc..  Etc. 

Agents  for 
Chandler  A  Price 
F.  P.  Rosback  Oo. 
Loring-Coes  Knives 

Write  for  further 
information 
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On  Saturday,  there  will  be  an  Ad¬ 
vertising  Review  and  Awards,  and  a 
talk,  “Partnership  and  Corporation  In¬ 
surance”  by  Charles  Weiss. 

On  Friday  evening  there  will  be  a 
dinner  and  entertainment  at  the  World’s 
Fair,  and  on  Saturday  the  ladies  will 
visit  the  Hayden  Planetarium. 

»  « 

Typographers  to  Convene 

★  Cost  ratios,  standardized  national 
type  specimen  book,  creation  of  a  na¬ 
tional  service  book  for  customers,  and 
many  other  topics  of  vital  importance 
lo  the  typographical  industry  are  sched¬ 
uled  for  discussion  at  the  thirteenth  an¬ 
nual  convention  of  the  Advertising 
Typographers  Association  of  America, 
September  25-28,  at  the  Hotel  Belmont 
Plaza,  New  York,  according  to  E.  G. 
Johnson,  president  of  the  association. 

Speakers  who  will  address  the  con¬ 
vention  include  Frederic  R.  Gamble, 
executive  secretary  of  the  AAAA, 
Walter  Huxley  of  Huxley  House,  type 
designers,  and  George  A.  Vogl,  man¬ 
ager  of  the  cost  and  accounting  bureau 
of  the  New  York  Employing  Printers 
Association,  Inc.  Speakers  will  con¬ 
fine  themselves  to  subjects  pertaining 
to  activities  of  these  typographers. 

Members  of  the  Advertising  Typogra¬ 
phers  attending  the  convention  will 
have  an  opportunity  to  attend  the 
Graphic  Arts  Exposition  held  concur¬ 
rently  in  the  Grand  Central  Palace. 

An  elaborate  program  of  entertain¬ 
ment  has  been  arranged,  including 
sightseeing  at  New  York’s  World’s 
Fair.  The  Advertising  Typographers 
Association  of  America  has  members 
in  wme  twenty  principal  cities  of  the 
United  States  and  Canada. 

Convention  Committee  consists  of 
E.  M.  Diamant,  Chairman,  Diamant 
Typographic  Service,  New  York  City; 
C.  Benj.  Stapleton,  C.  Benj.  Stapleton 
Co.,  Detroit,  Mich.;  P.  J.  Frost,  Frost 
Brothers,  New  York  City. 


ADVERTISING 

YOU  CAN  CHECK 


Autopack 

This  handy  memo  sheet  holder, 
imprinted  with  your  name, 
keeps  your  ad  right  where  it 
does  you  the  most  good:  ON 
YOUR  CUSTOMER’S  DESK. 
Follow-up  with  extra  memo 
packs  (inexpensively  cut  from 
scrap  and  printed  with  your 
ad)  .  .  .  and  check  results  by 
including  postcard  “good  for 
free  refill.”  Returns  will  prove 
that  your  prospects  are  using 
Autopacks  .  .  .  constantly  re¬ 
minding  them  of  you  and  your 
services. 

Autopack  is  Bakelite  molded  in 
six  colors.  For  3x5  or  4x6" 
sheets.  Phone  LONgbeach  3200, 
or  write 

AUTOPOINT  COMPANY 

Dept.  GA-9 

1 801  Foster  Avenue  Chicago,  U.SJL 
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FOB  SALE 

TWO-COLOR 
OFFSET  PRESS 

54"  Miehle  (Single  im¬ 
pression  cylinder)  with 
motor  equipment  and 
Dexter  Feeder.  Good  con¬ 
dition.  Can  be  seen  in 
operation. 

Write 

BOX  No.  932 
Graphic  Arts  Monthly 
608  So.  Dearborn  St.  Chicago,  Ill. 


RELIATEX  offers  a  dependable  source  of 
supply  of  bookbinding  fabrics  and  papers 
for  all  requirements,  and  includes: 

ARTIFICIAL  LEATHER  •  COATED  PAPERS  •  BOOK 
CLOTH  •  BOOK  CANVAS  •  RUBBER  CLOTHS  • 
SUEDE  CLOTHS  •  FIBRE  AND  LATEX  PAPERS  AND 
RAYON  AND  COTTON  FABRICS  OF  ALL 
DESCRIPTIONS 

Samples  and  Prices  Gladly  Furnished 

THE  RELIABLE  TEXTILE  COMPANY 

General  Oiiice  and  Warehoute 

216  Wect  Adams  Street,  Chicago,  Ill..  U.S.A. 


Photo-Lithographers 
to  Convene 

The  seventh  annual  convention 
the  National  Association  of  Ph 
Lithographers  will  he  held  Septe 
28,  29  and  30,  at  the  Park  Central 
tel,  New  York. 

Advance  registrations  indicate 
the  convention  will  draw  the  lar 
group  of  photo-lithographers  ever 
ered.  The  program  has  been  shaped 
as  a  three-day  symposium  discussi 
Selling,  Production  and  Manag 
with  leaders  presiding  at  these  all 
clinics  to  accept  and  answer  quesi 
some  of  which  have  already  ^en 
in. 

The  convention  will  open  at  10 
A.M.,  Thursday,  September  28,  ’ 
the  address  of  welcome  by  Paul 
Heideke,  president  of  the  associ 
During  this  morning  session,  Homli 
E.  (Idine,  Copifyer  Lithograph  C!o 
will  speak  on  “Kodachrome  in 
Lithographic  Field  from  the 
Viewpoint,”  and  Captain  L.  B.  Mi 
fort  will  discuss  “The  Outlook  froi 
Washington.” 

In  the  afternoon  session,  W. 
Schaumann,  Copifyer  Lithograph 
will  discuss  the  question,  “Is  the 
Field  More  Desirable  from  the  P 
Standpoint  Than  the  Black  and  W 
on  the  per  Dollar  Volume  Ba 
“Sales  Promotion  Material 
Should  Produce  Results,”  will  be 


“SLOT  LOCK”  RUBBER  PLAT 

Produce  Better  Printing  on  Your  Muitigrap 


"SLOT-LOCK"  moulded  rubber  multigraph  plates  require  no  lugs  or  mar 
bands.  •  INCREASE  MULTIGRAPH  USEFULNESS-Print  headings,  buUe 

®  price  lists,  news-letters,  office  forms,  business  reply  ca 
envelopes,  letterheads  on  a  wide  range  of  paper  stodcs.  Ri 
ber  printing  plates  eliminate  costly  make-ready,  do  not  fr 
ture  paper,  reduce  ink  consumption. 

AMERICAN  PLASTIC  PLATES,  IN 

712  Federal  Street  Chicago,  lllin 


;/n 


Photolithography  and  Offset  Printing 

is  an  invaluable  guide  for  the  offset  worker 


CDAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 
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cussed  by  Lee  Rosenstadt,  of  Ardlee  I 
Service,  Inc.,  J.  R.  Zimmerman  of  Foto-  | 
Lith,  Inc.,  and  A.  G.  McCormick,  Jr  ' 
McCormick'Armstrong  Co.  “Estimitl 
ing  from  Predetermined  Hourly  Costs  ^ 
and  Production  Standards  versus  Esti¬ 
mating  from  Arbitrary  Plate  and  Press 
Standards’*  will  be  discussed  by  W.  A. 
Krueger,  Jr.,  W.  A.  Krueger  Companr. 
**Making  a  Sales  Training  Program  Par 
Dividends,”  will  be  discussed  by  Ber. 
nard  Weitzer,  Trade-Ways,  Inc. 

At  the  Friday  morning  sessiw, 
Alexander  Clair,  Victor  Hurst,  and 
John  McMasters  of  the  Graphic  Aits 
Division  of  the  Eastman  Kodak  Co^ 
will  talk  on  “Color  Reproduction  ^ 
Photo  Lithography.”  John  W.  RoD- 
man.  Intelligencer  Printing  Co.,  will 
tell  about  “The  Value  of  Comparatiw 
Ratios  of  Operating  and  Balance  Sheet 
Statements.”  At  the  afternoon  session, 
Stanley  C.  White  will  talk  on  “Reason¬ 
able  Mark-up  on  Materials  and  Outside 
Work  Purchased,”  E.  H.  Dafter  on  “Air 
Conditioning  and  the  Lithographic  In¬ 
dustry,”  and  Burt  Garnett  on  “News¬ 
papers — a  New  Field  for  the  Lithogra¬ 
pher.” 

Saturday  will  be  devoted  to  sym¬ 
posium  discussions  on  technical  pro¬ 
duction  problems,  with  Major 
Kirby  presiding.  Those  participating 
will  be  Joe  Machell,  Harvey  Glover,  A1 
Rossotti,  Prof.  Robert  W.  Reed,  Prof- 
P.  W.  Dorst,  Robert  J.  Butler,  George 
Cramer,  Summerfield  Eney,  Kenneth 
Martin,  John  McMasters,  and  I.  M. 
Thorner. 

The  annual  banquet  will  be  held  on 
Friday  evening. 


Get  Better  Printing 
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Liquid  Ink  Compound 


Save  money  and  get  better  re¬ 
sults  with  less  ink  by  using  DU- 
MOR;  cleaner  printing;  snap¬ 
pier  half-tones.  “Picking”  elimi¬ 
nated.  DU-MOR  in  all  colors  on 
big  or  small  runs  gives  clearer, 
brighter  results.  Order  through 
your  supply  dealer  or 

Gramco  Manufacturing  Co. 
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D.M.A.A.  Convention 

★  With  “Direct  Mail  as  a  Management 
Tool”  as  its  theme,  the  Direct  Mail 
Advertising  Association  will  hold  its 
22nd  national  convention  in  the  Hotel 
Roosevelt,  New  York,  September  27,  28 
and  29. 

At  a  meeting  of  all  the  delegates, 
meeting  with  New  York  advertising 
and  sales  management  groups,  at  the 
luncheon  meeting  on  September  27,  the 
principal  speaker  will  be  Willard  M. 
Kiplinger,  of  the  Kiplinger  Washington 
Agency.  He  will  speak  on  “What’s 
Ahead  in  Washington.” 

The  “Fifty  Direct  Mail  Leaders  of 
1939”  will  have  their  premiere  showing 
at  the  Convention. 

Following  the  opening  session  of  the 
Convention,  at  which  the  President, 
L.  Rohe  Walter,  will  make  the  keynote 
address  —  morning  and  afternoon  De¬ 
partmental  Sessions  will  be  held  during 
the  three  days. 

»  « 

New  Steel  Engraving 

★  After  several  years  of  research,  the 
Linotone  Corporation  (a  division  of 
Mergenthaler  Linotype  Company), 
1911  Park  Avenue,  New  York,  has  de¬ 
veloped  an  “All  Steel”  rotogravure 
printing  cylinder.  This  steel  engraving 
is  now  being  used  commercially  and 
judging  from  the  results  of  their  use, 
there  are  several  distinct  advantages 
obtained  over  the  conventional  bronze 
and  copper  engravings. 

In  the  first  place  due  to  the  hardness 
of  the  steel  as  resistance  to  permanent 
distortion  of  the  engraved  design 
caused  by  the  constant  pressure  of  the 
doctor  knife,  the  effective  life  of  the 
engraving  is  lengthened  considerably. 

The  clean  etching  of  the  steel  gives 
sharper  type  which  enhances  the  qual¬ 
ity  of  the  printing  far  beyond  expecta¬ 
tions.  This  is  said  to  be  substantiated 
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by  several  of  the  clients  who  use  this  h 
type  of  steel  engraving.  1 1 

The  Linotone  Corporation  is  quite 
enthusiastic  in  this  development  and  t 
indications  are  that  the  steel  engrw  P 
ings  will  be  of  considerable  interest  to  ’ ' 
those  using  high  speed  rotogravuro  I 
presses.  ' 

»  €<  } 

Joins  Western  Adhesives 

★  H.  A.  Sackett  has  joined  the  West  I 

ern  Adhesives  Co.,  Inc.,  Chicago,  and 
is  in  charge  of  the  graphic  arts  dhi-  i 
sion  of  the  company.  ^ 

Mr.  Sackett  is  well  known  as  a  chat  ; 
ter  member  and  a  past  president  of  tho  I 
Philadelphia  Club  of  Printing  Hou«  ^ 
Craftsmen,  and  as  secretary  of  tho  ^ 

Chicago  Craftsmen’s  Club  in  1921. 

»  « 

Joins  Huber  Force 

★  A.  J.  Cooper  has  joined  the  sales 
force  of  J.  M.  Huber,  Inc.,  Chicago.  [ 
and  will  represent  the  firm  in  Minn6 
sota,  Iowa  and  Nebraska.  After  several 
years  of  pressroom  experience  he  rep¬ 
resented  the  Goss  Printing  Press  Com¬ 
pany,  both  in  sales  and  service,  and  m 
later  associated  with  a  printing  roller 
manufacturer. 

Roger  S.  Gallup  has  been  assigned 
to  a  territory  in  the  States  of  Indiana 
and  part  of  Ohio  and  Kentucky. 

The  Economy  Printers  Products  Co, 
609  S.  La  Salle  Street,  Chicago,  has 
taken  on  the  representation  of  the  Hn-  ] 
ber  line  in  Chicago  territory. 
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Football  Calendar 

★  Of  timely  interest  and  profit  to  tlie 
trade  is  the  new  exclusive  16-page  Foot¬ 
ball  Calendar  just  published  by  the 
Goes  Lithographing  Company,  41  West 
61st  Street,  Chicago. 

One  hundred  and  eighty  1939  College 
football  schedules  are  listed  in  this 
4''x9^4"  booklet,  lithographed  through¬ 
out  in  handsome  pigskin  brown  and 
dark  green.  In  conjunction  with  each 
schedule  are  listed  the  1938  record  of 
each  team,  games  won  and  lost,  points 
and  opponents’  points,  college  colors, 
college  nicknames  and  other  pertinent 
information.  Also  tabulated  are  the 
various  conference  standings  in  all  sec¬ 
tions  of  the  country,  the  undefeated 
teams  of  last  season,  the  results  of  the 
various  Bowl  games,  illustrations  and 
explanations  of  referee’s  hand-signals, 
All-American  selections,  1939  Pro  Foot¬ 
ball  schedules,  and  a  wealth  of  addi¬ 
tional  information. 

The  front  cover  is  attractively  illus¬ 
trated  and  shows  an  8-month  calendar 
pad  from  September,  1939,  to  April, 
1940.  There  is  ample  imprint  space 
for  the  advertiser’s  messages  and  local 
high  school  schedules  on  both  front 
and  back  covers. 

»  « 

Issues  Supplement  No.  1 

★  An  uncommonly  clear  picture  of  the 
scope  and  extent  of  printers’  typo¬ 
graphic  needs  for  a  six-month  period 
is  reflected  through  the  publication  of 
Supplement  No.  1  to  the  recent  1200- 
page  Specimen  Book  of  Linotype  Faces. 

That  big  red  volume,  most  recipients 
thought,  would  end  the  problem  of 
keeping  track  of  the  hundreds  of  Lino¬ 
type  faces  for  a  number  of  years  to 
come.  Yet  Linotype  executives  knew 
it  couldn’t  do  that  actually  and  finally, 
for  they  were  keenly  aware  of  the  con¬ 
stant  development  necessary  to  service 
the  industry  in  all  its  typographic  re¬ 
quirements. 


The  Rolls-Royce  of  Saw 
Trimmers  with 
the  Ball-Bearing  Table 
and  All  Angle  Miter 
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BOOTH  No.  244 

ECONOMY  PRINTERS  PRODUCTS  COMPANY 

609  SOUTH  LA  SALLE  STREET  CHICAGO,  ILLINOIS 


In  total.  Linotype’s  new  Supplement 
No.  1  exhibits  twenty-nine  new  faces 
in  sixty-one  different  point  sizes.  Then 
there  are  six  full  pages  showing  addi¬ 
tional  figures  and  fractions;  another 
half  dozen  pages  of  A-P-L  superior  fig¬ 
ures,  which  include  thirty-six  series  in 
195  sizes;  a  considerable  variety  of 
foodstore  and  two-letter  logotypes ; 
short  and  long  descenders;  mathemati¬ 
cal  signs,  special  characters  and  black 
dots;  new  decorative  material;  the 
modern  “Unique”  caps  for  the  Erbar 
series,  and  the  new  rule-form  matrices 
available  for  the  Linotype  and  the  All- 
Purpose  Linotype. 

»  « 

Instruction  Manuals 

★  A  series  of  excellent  instruction 
manuals  for  use  in  the  classes  of  the 
Department  of  Publishing  and  Print¬ 
ing,  Rochester  Athenaeum  and  Me¬ 


chanics  Institute,  Rochester,  N.  Y.,  has 
been  published  recently. 

Although  each  booldet  is  designed 
primarily  as  a  guide  for  the  student,  we 
believe  that  advanced  workers  will  find 
the  series  helpful.  The  manuals  cover 
the  following  subjects:  Platen  Press- 
work  and  Makeready,  The  Operation 
of  the  Ludlow  Typograph,  Operation  of 
the  Miehle  Vertical  Printing  Press,  The 
Craftsman  Automatic  Unit,  Operation 
of  the  Miehle  Horizontal  Printing 
Press,  and  Kelly  No.  1  Cylinder  Press. 

Much  of  the  work  on  these  manuals 
has  been  prepared  by  R.  R.  Karch, 
»  « 

Celebrates  Anniversary 

★  The  Chicago  Printers  Machinery 
Works  celebrates  its  Silver  Anniversary 
of  continuous  growth  and  achievement 
in  the  business  of  meeting  the  equip¬ 
ment  needs  of  the  printing  industry. 


The  "punch"  of  good  typography  is  felt  in 
using  this  new 
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Obvious  good  taste  and  visual  clarity  make  this 
script  stand  out  as  a  natural. 
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Twenty-five  years  ago  this  firm  was 
only  doing  a  small  business  among  Chi¬ 
cago  printers.  Today,  the  business 
commands  national  attention  to  value 

and  service.  ,  „  •  .  .  r  u 

When  interviewed,  President  r.  H. 
Melcher  saii  “Some  of  those  custom- 


F.  H.  MELCHER 


ers  of  25  years  ago  are  still  coming  to 
us  for  their  printing  equipment.  I  like 
to  think  that  this  is  a  compliment  to 
our  policy  of  constantly  striving  for 
perfection  in  rebuilding  equipment.” 

In  the  early  days,  a  medium  sized 
shop  handled  the  local  trade.  Today 
the  company  requires  about  ten  times 
the  original  space.  Its  services  to  the 
printing  industry  include  the  sale  and 
distribution  of  many  lines  of  new  equip¬ 
ment  that  range  from  a  complete  stock 
of  modern  type  faces  to  large  items  of 
pressroom  equipment. 


Read  the  advertising  pages  of  GAM 
for  announcements  of  machinery 
and  equipment  to  be  shown  at 
the  Graphic  Arts  Exposition. 


#  Illustrated  hereisaSignode-packed  ship¬ 
ment  of  83,000  soap  wrappers.  Developed 
by  Signode  Packing  Engineers  for  a  large 
mid -West  printer,  this  compact,  low  cost 
unit  replaces  a  costly  and  cumbersome 
crate,  which  consisted  of  1-inch  boards, 
top  and  bottom,  to  which  were  nailed 
1-inch  wood  cleats  at  both  ends;  then  re¬ 
inforced  by  two  half- inch  metal  straps 
nailed  top  and  bottom  and  into  the  cleats. 
A  second  product-protecting,  money-saving 
application  worth  close  investigation  by 
big  run  printers  is  the  use  of  Signode 
Strapped  Skids  for  inter-plant  handling  of 
posters  and  other  large  printed  sheets,  or 
their  delivery  to  outside  plants  for  various 
finishing  processes.  Full  details  about  these 
and  other  applications  of  the  Signode 
System  to  printers’  packaging  requirements 
are  yours  for  the  asking.  Write  today. 

SIGNOIE 

STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 

380  Furman  Si.,  Brooklyn 
466  Bryant  St.,  San  Francisco 
40  Offices  Throughout  United  States  and  Canada 


122  The  Graphic  Arts  Monthly _ Septembei 


Equips  Modern  Plant 

★  The  United  American  Metals  Corp. 
of  California  announces  that  in  order 
to  conform  with  the  wishes  of  many 
printing  and  newspaper  plants  on  the 
Pacific  Coast,  it  has  equipped  a  modern 
plant  in  San  Francisco  for  the  manu¬ 
facture  of  type  metal.  This  plant, 
modeled  after  the  United  American 
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Save  press-time  and  man-time  with  Ton 
Tough  Tympan — no  warp,  cockle,  or  sag 
— with  guts  to  stand  up  for  long  runs. 
Water  Repellent  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wipe,  Creped 
Book  Back,  Manifold,  Tag  Stock,  Auto 
Press  Bond— send  for  press  size  samples 
with  your  jobber's  name. 

CENTRAL  PAPER  CO.,  Inc. 

MUSKiCOM,  MiemCIIN 


Metals  plants  in  Brooklyn  and  Chicago, 
operates  with  all  of  the  patent  rights 
on  the  equipment  and  process  of  manu¬ 
facturing  which  have  given  United 
American  type  metal  its  high  reputa¬ 
tion  for  quality.  Besides  the  manufac¬ 
ture  of  type  metal,  the  new  plant  has 
put  into  effect,  as  a  part  of  its  gratuit¬ 
ous  service,  a  chemical  laboratory 
whereby  type  metal  users  may  send  in 
samples  of  their  metals  for  analysis  to 
determine  the  extent  of  the  metal’s 
deterioration  through  repeated  re 
meltings.  With  this  service,  the  user 
can  always  know  the  condition  of  his 
metal  and  so  prevent  impending  metal 
trouble.  The  San  Francisco  plant  will 
also  furnish  linotype  metal  for  machine 
feeders  in  the  double-ear  slip-off  ingots 
which  drop  off  the  hook  automatically 
and  save  the  operators  and  machinists 
the  trouble  and  nuisance  of  taking  off 
the  hot  tip  by  hand.  Molds  for  recast¬ 
ing  in  these  slip-off  ingots  when  remelt¬ 
ing  the  metal,  are  furnished  in  either 
air-cooled  or  water-cooled  types.  Be¬ 
sides  the  San  Francisco  plant  located 
at  785  Bryant  St.,  the  United  American 
Metals  Corp’n  has  plants  at  Brooklyn, 
Baltimore  and  Chicago. 


Copies  of  Craig  R.  Spicher’s  **The  Prac¬ 
tice  of  Presswork"  are  available  at  • 
special  price  of  $4.00  each.  Write  GAM. 
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Printing 
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See  our  exhibit  at  Graphic  Arts  Exposition 


HANDY  BOOKS 

For  Reference  and  Study 


□  The  Encyclopedia  of  Ideas _ Price  $20.00 

□  Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglan  C.  McMurtrie 

□  Photolithography  and  Offset  Printing _ Price  $  6.00 

by  J.  S.  Mertle  and  Harry  Keusch 

□  Advertising  and  Publishing  Production 

Year  Book _ Price  $  5.00 

□  The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R.  Spicher 

□  The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

□  Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

□  Printing  Papers  _ Price  $  2.50 

by  William  Bond  Wheelwright 

□  A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

□  Linotype  Keyboard  Operation _ Price  $  2.00 

□  Tips  on  Presswork _ Price  $  1.50 

by  G.  C.  Cooper 

□  Pressman's  Pocket  Manual _ Price  $  1 .00 

by  /.  iV.  Harrison 

n  Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 

□  How  to  Adjust  Work-ups _ Price  $  1.00 

by  William  H.  Lichter  and  George  F,  Smalley 
Please  send  money  with  order 

GRAPHIC  ARTS  PUBLISHING  CO. 

(08  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 
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Twelve  Years 

( Continued  from  page  18) 

profited  by  visiting  the  last  exposition 
twelve  years  ago. 

The  intervening  years  have  once 
more  emphasized  that  the  world  moves, 
and  if  we  wish  to  keep  up  with  the 
procession,  continual  progress  based  on 
the  results  of  careful  yet  courageous 
thinking  is  indispensable.  The  present 
exposition  is  a  new  challenge  to 
complacency. 

»  €€ 

A  National  Program 

( Continued  from  page  42) 

out-of-the-way  collection  seven  pre- 
Revolutionary  public  documents  of  the 
colony  of  North  Carolina,  the  existence 
of  which  had  never  before  been  known. 
Dozens  of  similar  instances  are  cited  by 
Douglas  McMurtrie,  who  is  pardonably 
enthusiastic  about  the  important  con¬ 
tributions  to  American  history  which 
the  project  is  making  almost  daily. 

Already  seven  important  publications 
of  the  Inventory  have  appeared.  These 
take  the  form  of  lists  of  all  the  books, 
pamphlets  and  broadsides  known  to 
have  been  printed  in  a  given  state  dur¬ 
ing  the  early  years  of  its  press.  One 
list,  for  example,  records  Missouri 
printing  for  the  years  1808-1850,  an¬ 
other  Arizona  imprints  for  the  period 
1860-1890,  while  still  another  records 
the  rich  literature  turned  out  by  the 
printers  of  Kentucky  from  1788  to  1810. 
Lists  for  many  other  states  are  in 
course  of  preparation  by  an  extensive 
editorial  staff. 


These  publications,  which  prove  in. 
valuable  to  scholars  in  every  field  art 
highly  prized  by  the  libraries  to  which 

they  are  distributed.  Representatives  of 
the  printing  industry  have  cooperated 
in  the  production  of  these  lists  by  con. 
tributing  the  printing  of  title  pages 
and  covers  and  doing  the  binding. 
More  such  cooperation  by  printers,  who 
should  logically  take  an  interest  in  this 
program,  will  be  appreciated. 

»  €€ 

Wilson- Jones  Catalog 

★  The  new  catalog  containing  656 
pages  recently  issued  by  Wilson-Jones 
Company  is  acclaimed  the  most  com¬ 
prehensive  and  practical  catalog  ever 
published.  Many  dealers,  in  acknowl¬ 
edging  the  catalog,  have  referred  to  it 
as  an  “encyclopoedia.” 

The  following  actual  quotation  is 
typical  of  more  than  fifteen  hundred 
letters  received  by  Wilson-Jones  Com¬ 
pany  :  “It  appears  to  us  that  you  have 
succeeded  in  compiling  and  publishing 
the  most  complete  reference  book  that 
we  have  ever  seen.  We  are  sure  that  it 
is  going  to  prove  of  real  assistance  in 
merchandising  the  W-J  line.” 

To  serve  its  outlets  conveniently  and 
efficiently, Wilson-Jones  Company  main¬ 
tains  two  large,  modernly  equipped 
factories.  The  plant  at  3300  Franklin 
Boulevard,  Chicago,  Illinois,  serves  the 
Middlewest,  Southwest  and  West.  The 
plant  located  at  1000  South  Elmora 
Avenue,  Elizabeth,  New  Jersey,  serves 
the  East,  Southeast  and,  by  steamship, 
the  West  Coast. 


CliSSIFIEPARVEirriSING 

The  rate  for  advertising  under  this  heading  is  $1^5  per  agate  line  per  insertion  on 
1  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
liva  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 

CLOSING  DATE  FOR  COPY  IS  24TH  OF  THE  MONTH  PRECEDING  ISSUE 


advertising 


advertising  mats  of  food,  for 

handbills  and  newspapers  Headings,  dis¬ 
play  boxes,  meats,  vegetables,  specials,  etc. 
Individual  mats,  low  price.  Will  get  and 
hold  accounts.  Write  for  proof  sheets.  AD 
SERVICE  COMPANY,  406  Burke  Bldg., 
Rochester,  N.  Y.  


ADERTISING— HOME  STUDY 


the  advertising  minded 

PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Common  school 
education  sufficient.  Send  for  free  booklet 
outlining  home  study  course  and  require¬ 
ments.  PAGE-DA  VIS  SCHOOL  OF  AD- 
VE^ISING,  3601  Michigan  Ave.,  Dept. 
223C,  Chicago. 


ADVERTISING  LAYOUT 


ADVERTISING.LA  YOUT  —  Completely 
illustrated  professional  home  study  course. 
Covers  all  subjects  such  as  Layout  Struc¬ 
ture,  Design,  Propwtion,  Composition, 
Creative  Planning,  “Rough”  Sketching, 
Idea-Interpretation.  Nationally  approved. 
Geared  to  present  day  advertising  needs. 
Write,  Milwaukee  Advertising  Institute, 
125  East  Wells  St.,  Milwaukee,  Wis. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 
N8  South  Dearborn  St.  Chicago,  Illinois 


STAPLE  SIZES 

without 

mechanical 

change 

y4"-9<d'-H"-V4" 

LEO  LENGTHS 


ACME  No.  1  SADDLEBACK 
HAND  POWER  STAPLER 

Make  all  the  profits  on 
your  bindery  work.  Fast 
— accurate,  12"  reach 
permits  ^1  types  of 
work.  Instant  change 
from  flat  to  saddleback 
work.  Foot  power  mod¬ 
els  also.  You  can  order 
thru  your  dealer. 

In  daily  ute  by  dtotaands  of 
Printert  and  Publishers. 


ACME  STAPLE  CO 


ALUMINUM  BINDING  SCREWS 


Griffin,  Campbell,  Hayes,  Walsh,  Inc. 


50  East  2l8t  8t. 
N.  Y.  City 


538  South  Clark  St. 
CHICAGO 


NOW!  Improved  LIGHTNING  BANDER  — in  3  Models! 


Poi"  banding  folders,  booklets,  etc.,  quickly,  uniformly. 

U.J..1  _  Easy  to  use,  pays  for 

J  '  E  itself.  Every  bindery  Model  f  ''"T  '  fflC 

'  "  PRINTERS’  FINISH-  T[ 

INQ  A  MFO.  CO..  Inc.  W 

J  101  N.  Haven  St. 

Baltimore.  Md.  —  . 
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The  Reliable  3  Disk  Cam  Wickershn 

Over  J  3,000,000  Sold 

Thit  quoin  will  not  loosen  or  slip;  conforms  to  non-parsiiti 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  u 
expansion  Is  reached  and  another  regiet  or  slug  Is  rsqulris. 
It  closes  automatically.  No  lost  time.  No  guessing  si  u 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Cg. 
174  High  St.  (Ft.  Hill  Sq. )  Boston,  Mass.  U.S.A, 


ANNOUNCEMENTS 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Intormals,  Mourning  and  Personal  Station¬ 
ery.  Mourning  Sta.  Hse.,  363  Canal,  N.Y.C. 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . 

Halftones  blocked  2"x3" — 

65  85  screen . - . 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York.  N.  Y. 


QUALITY  PHOTOENGRAVINGS,  $L 

Zinc  Line  Cuts  $1  for  10  sq.  in.  Low 
prices,  zinc,  copper  halftones,  24  hr.  serv. 
Nationwide  clientele.  Free  Rate  Card. 
Riteway,  1465G  Broadway,  New  York  City. 


MM  n^Low  met  mcLuoes 

lOaa  drawing  Ii 

ZINC  CUT 

I  LfTTERlNG  *  lUUSTAATIOM 


LE  DARE 
STUDIO 

AI7  SOUTH 
DEARBORN  ST 
CHICAGO 


ART  WORK  AND  CUTS 


Deal  Direct  with  Engraver 

Copper  Halftones,  3"  min . Iljj 

Zinc  Halftones,  6  sq.  in . KK 

Line  Cuts — Blocked  . i.0(| 

Work  guaranteed  or  money  refunded.  Fast 
Mail  Order  and  Coast  to  (^oast  Service.  2l 
hour  shifts.  Knickerbocker  Photo  Engrav 
ing  Co.,  37  East  12th  St..  New  York,  N.Y. 


NEWSPAPER  HALFTONE 

BO  - BS  &  B5  SCREEN 


I  OOZING  LINE  PLATES 


EXCELSIOR  ENGRAVING  CO. 

I011  CHESTNUTST.  PHILA.,PA. 


BOOKS 


BOOKS  ON  ALL  ENGRAVING  aid 
Printing  Processes,  offset,  art,  photographj, 
silk  screen,  block  cutting,  etc.  Size  a^ 
screen  finders  and  other  helps.  List  frtt 
Commercial  Engraving  Publishing  Co., 
34S  North  Ritter  Ave.,  Indianapolis,  Ind. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Bpi 
Makers  and  special  Binder  Machinery,  Win 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


ALL  KINDS  of  paper  punches  for  ai; 
make  machine,  also  rebuild  perforatoa 
paging  mach.  and  heads.  P.  A.  Juul  Co^ 
Duane  at  Stoddard,  Kankakee,  Illinois. 


NEWSPAPER  HAinOlie 


60-65-85-100  Screen 
6  Sq  Inches  Unmounted 
6  Sq.  Inches  Mounted  $1.00 
Cash  With  Order 


SUPERIOR  SERVICE 

P.  O.  Box  524  Indianapolis,  Ini 


901 
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rebuilt  bronzers 

(All  Sizes) 

Write  for  information 

C.  B.  Henschel  Mfg.  Co. 

Milwaukee,  Wis. 


bundle  tying  machines 


3.4. 160  T  ^ 


COPPER 


UALFTONEX* 

DEEP  ETC44EO  4> 
Ota  CAfH  WTH  ofute/f  pmn 

.  MAKUTHUt  paces  POfftBU 

JouHfOHJrmio 

.  „  ENGSAVERi* 

mht^i>¥jc9  €AU  CLAmC^WI/. 


4-6- 2” 

,  eSLINt  SC^fctN  PKICESj 

f  OTkff  iJifS  *  SCRffMS  j 
IH  t>f>OPORTION 


BUSINESS  OPPORTUNITIES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


OWNER  RETIRING  offers  for  sale  com¬ 
plete  printing  and  publishing  plant,  fully 
equipped,  consisting  of  automatic  jobbers, 
Vertical,  No,  2  Kelly  automatic,  Miehle 
Cylinders  hand  and  automatic,  Hoe  news¬ 
paper  press,  12  page  capacity  with  stereo¬ 
type  equipment.  Monotype  equipment,  (1) 
model  14  and  (2)  model  8  Linotype  ma¬ 
chines,  34"  and  44"  Seybold  automatic 
clamp  cutters,  style  B  Cleveland  automatic 
folding  machine,  stitchers,  punch,  perfora¬ 
tors,  all  in  first-class  condition.  Type,  cabi¬ 
nets,  iron  top  imposing  stones  and  other 
miscellaneous  equipment.  Will  sell  as  a 
whole  or  any  part.  Send  for  detailed  list 
or  call  in  person  and  inspect — Machinery 
can  be  seen  in  operation.  Convenient  terms 
to  responsible  parties.  Owner,  232  Luckie 
St.,  N.W.,  Atlanta,  Georgia,  Phone  Jack- 
son  3428. 

SELL  YOUR  PLANT! 

Have  many  cash  buyers  interested  in  operat¬ 
ing  plants  in  any  locality.  Partnerships  ar¬ 
ranged — Plants  liquidated — Loans  obtained. 
PRI.YTCRAFT  REPRESENTATIVES 
2  I.afayette  St. _ New  York,  N.  Y. 

FOR  SALE — Good  Job  Shop  in  best  town 
in  Idaho.  $4,000  cash  will  handle  deal. 
Write  for  further  information.  P.  O.  Box 
973.  Idaho  Falls,  Idaho. _ 

JOB  Printing  Plant  of  20  years,  in  Mon¬ 
tana’s  most  progressive  city — For  Cash — 
Ill  Health.  Box  935.  Graphic  Arts  Monthly. 


PRINTING  openings  in  California;  sales, 
partnerships,  leases.  Cal.  Graphic  Arts  Assn., 
Federal  Telegraph  Bldg.,  Oakland,  Calif. 

_ CALENDARS _ 

1940  CALENDAR  PADS,  sizes  from  1x1^ 
to  10j4x22,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue ; 
fish  pads,  3-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  lithographing  COMPANY 
41  West  61st  Street,  Chicago 

_ 53B  Park  Place,  New  York _ 

WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 
CALENDARS  FOR  PRINTERS,  size 
9^xl5}4,  $45  per  M,  samples  30c.  Fan 
Samples  50c.  Henry  Tirrill  &  Co.,  1708 
Delmar  Blvd.,  St.  Louis,  Mo.,  Dept.  A. 
LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen- 
dar  Co.,  3696  E.  Forest  Ave..  Detroit.  Mich. 

CALENDARS— ADVERTISING 
BUY  DIRECT  from  manufacturers.  Baum- 
garth  line  is  different.  Send  $1.00  for  Sam¬ 
ple  Line.  Also,  full  line  Calendar  Pads. 
Baumgarth-Scheldrup  Co.,  325  W.  Ohio 
St.,  Chicago. 


usea  oy  uver  ou"/o  unicago  I'riniers 


PATDEC.15.025 


RIEBE  QUOIN  PATAPLD.FORi 


RIEBE  QUOIN  COMPANY 


The  HUMP  Made  Riebe  Speed 
Quoins  WORLD  FAMOUS 

The  “ONLY”  Self-Locking  and  Register  Quoins, 
made  without  springs.  Engaged  on  point  system  that 
will  stay  put.  locked  against  iron.  Will  pay  for  itself 
many  times  over  in  one  year.  Write  for  circular. 

122  Ncth  Lamnn  Avenue  •  Chicago.  Illinois 
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WRITE  FOR 
NEW  LOW  PRICES 
MARK  TWAIN 

ENGRAVING  CO. 

HANNIBAL,  MISSOURI 


60-85-100 

SCREEN 

6  Square 
Inches 

65< 


CALENDARS  (Art,  Commercial)  FANS 


CALENDARS  with  pads,  $1.35  per  100 
up.  Large  assortment.  Samples,  7  port¬ 
folios  $1.00.  Fans  25c;  credited  to  orders. 
Arbee  Calendar  Co.,  4009  3rd  Ave.,  N.Y.C. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.byPULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


viHDAR^PADS 


ART  ILOTTERS,  COMPLETE  LINL 

Write  fer  Prices  f 

Tki  MACO  liM  if  TAOS.  lAOELS. 
•tc..  will  alsi  krill  yii  iiii 
prifitt.  DEALER'S  Catali|ii 
M-3S  Slit  11  raiiist. 


J  IMAY  COMPANY 

TAGS  lABUS  C*L(HGAfiS  PR'^TIO  SPKlAlTKS 


t03  «.  Ittk  ST..  NEW  YORK.  H.  V.  Wktkiit  I  ISST 


CALENDAR  PADS— BLOTTERS 
1940  Calendar  Pad  Catalog  now  ready.  Over 
70  different  sizes  and  styles.  A  pad  for  every 
purpose.  Also  our  new  Art  Advertising 
Blotter  Catalog  illustrated  in  full  color. 
Write  for  catalog  in  which  you  are  inter¬ 
ested 

JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


STILL  BUYS 

ZINC  HALFTONES 
AND  ETCHINGS 

1  COLUMN  3  INCHES 
MAILING  EXTRA 

LEADER  ENGRAVING  COMPANY 

ROCHELLE.  ILLINOIS 


69 


[MlXbQQSg 

65-85-100  LINE 
6  S9UAPkE  INCHES 

////'  Urwprirm.  on  aiti) 

Co. 

WHEATON,^  RLLINOIS. 


CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WORK 
Company,  1058  Gilbert  Ave.,  Cincmnati, 
Ohio.  Calendar  pads  now  ready  for  ihip. 
ment ;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Lot 
prices,  pays  to  investigate.  Write  for  Ftu 
Catalog.  Economy  Advertising  Co.,  loti 
City,  Iowa. 


400  PADS — 69  heights — 80  widths;  Metil 
Edging-Tin  Mounting.  Calendar  Whole^ 
Co.,  2132  N.  Western  Ave.,  Chicago. 


CALENDAR  PLATES 


CALENDAR  &  ALMANAC  PUTES 

A  complete  line  of  ready-to-print  plato. 
Yearly  and  single  months,  three-at'a- 
glance  and  almanacs.  Send  25c  for  cata¬ 
log,  to  be  credited  on  first  order. 
We  have  served  the  trade  over  70 


THE  FRANKLIN  COMPANY 

•22  West  Van  Buran  St.,  Chicags,  IHMi 


CAMS  REMILLED 


Cams  Remilled — C  &  P  Parts — Steel  Chaw 
Manufacturers  of  “Ever  Ready”  Pape 
Cutter — Cutting  Sticks — Feed  Boards. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


Anderson  Trucks 
and  Racks  now 
roll  smoother  on 
large  new  style 
casters 

16-K  hat  16  trays  17x22" 

.  <Maai  aiMa 

mmr  Jggf 

lo-v  HM  16  trays  i9'/t»u 

Bend  for  oomplote 

C.  F.  ANDERSON  & 
3229  Calumet  Ave. 

details 
COMPANY 
Chloago,  IR< 
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Bought,  Sold  and  Exchanged 
Raconditionad  and  Fully  Guarantoad 


nationau  address  plate  CORP. 
900  W.  Van  Buren  St.,  Chicago 


CARBON  PAPER 


CARBON  PAPERS 

ALL  TYPES— "SPECIALS" 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

Make  greater  profits,  do  better  work.  Ask  our 
adrice  on  the  proper  types  of  carbons  for  your 
iobs  Samples  and  prices  without  obligation. 

PEERLESS  KEY- IMPERIAL  MFQ.  CO. 

401-407  Mulberry  St.,  Newark,  N.  J. 
_ 19  So.  Wells  St.,  Chicago.  III. _ 

For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. 

CLEAN  WRITING  durable.  Finest  Qual¬ 
ity  Carbon  Papers.  Prices  unbeatable. 

RECORD  PRODUCTS  COMPANY 
180  W.  Adams  Street  Chicago,  Illinois 


CARDS  (RELIGIOUS) 


religious  CARDS,  colored  or  Black 
and  White.  For  complete  set  of  samples 
and  prices  send  25c.  Memorial  Specialty 
Co.,  2194  Third  Ave.,  New  York  City. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


ATTENTION  MANUFACTURERS! 
Ntm  you  can  haoe  a  CHICAGO  office  in 
tke  center  of  the  Graphic  Arts  district. 

We  render  a  complete  maintained  service — 
mail,  telephone,  etc.  for  only  $5.00  i)er 
month.  Use  our  address  and  telephone 
number. 

Tom  CLIENTS  will  be  received  by  trained 
receptionists.  Mail  and  messages  forwarded 
promptly  and  confidentially.  Display  and 
office  space  available. 

OHIOAQO  SECRETARIAL  SERVICE 
Phone  WABash  1696 

Tfaniportatlon  Bldg.  Chicago,  III. 


CHRISTMAS  CARDS 


•  iiiMriiiheu*  wriLO 

catalog,  trade  prices  and  free  samples. 

NEW  ENGLAND  ART  PUBLISHERS 
Dept.  182  North  Abington,  Mass. 

_ CHRISTMAS  CARDS _ 

FREE  SAMPLE  OFFER 

Two  outstanding  values  in  dollar  selling 
name  imprinted  Xmas  Greetings — all  tour 
told  type — ONE  GAUGE  style  tor  quick 
and  easy  imprinting — packed  solid  or  as¬ 
sorted.  Special  low  prices  bring  splendid 
profits. 

Also  ask  tor  full  particulars  of  Exquisite 
Album  of  Genuine  Engraved  Personal 
Greetings  and  other  re-sale  Box  Assort¬ 
ments.  Write  NOW!  Address  Dep't  GS-9. 

STAUDER  ENGRAVING  CO. 

4130  Belmont  Avenue  Chicago,  III. 


Christmas  Cuds  for  IheTmde 

A  delightful  Water  Color  Line  of  One 
Gauge  Folders — Reproduced  by  the  NEW 
DEEP  ETCH  PROCESS— Can  be  sold  as 
low  as  50  for  $1  including  name — with  big 
profits.  Handsome  Catalog  of  actual  sam¬ 
ples  sent  free,  and  trade  prices.  W’-ite  today. 

FRANKLIN  GREETING  CARD  CO. 
10S6M  E.  47th  St.  Chicago,  Ill. 


CHRISTMAS  CARDS — Large  selection. 
Also  50  for  $1  line,  35c  per  box.  Sample 
offer,  $3  retail  value,  $1.  Write  to  Arbee 
Calendar  Co.,  4009  3rd  Ave.,  N.  Y.  C. 


TRY  US  FIRST  for  outstanding  values  in 
Christmas  Box  Assortments.  Free  Samples. 
Brooklyn  Engraving  Co.,  142  Livingston 
St.,  Brooklyn,  N.  Y. 


GET  READY  FOR  XMAS  PROFITS 
TWO  KNOCK  OUT  VALUES 

A  21  De  Luxe  Beautifully  Engraved  card 
assortment. 

An  Imprint  Etching  box  of  outstanding 
Xmas  Subjects. 

Send  $1.00  for  both  boxes  and  portfolio  of 
50  for  $1.00.  Tour  money  refunded  if  not 
completely  satisfied. 

Standard  Process  A  Engraving  Company 
2510  Durant  Berkeley,  Calif. 
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mW  XMAS 

■  nsiai  book 

BUSINESS  AND  PERSONAL  XMAS 

Cards  are  sold  either  blank  or  com¬ 
plete  with  your  customer’s  name  in 
Raised  Type. 

Also  CLOSE-OUTS  from  70c  per 
100  Xmas  cards  and  envelopes. 
EXCEPTIONAL  VALUES 
Write  today  for  your  samples 

SPENCER  PAPER  COMPANY 
409  Lafayette  St.  New  York,  N.  Y. 


CHRISTMAS  CARDS 

SEE  OUR  LINE  FIRST! 

One  Gauge  Christmas  Cards  featuring  12 
Exdusive  Boxes.  Also  50  for  $1.00  grade, 
50  in  a  box,  32V^c  per  box  in  100  lots. 
Finest  line.  Write  for  Catalog  today. 

A.  B.  Plateless  Company 

243  Canal  Street  New  York,  N.  Y. 


1939  XMAS  IMPRINT  LINE  —  NOW 
READY!  10  BIG  XMAS  IMPRINT 
DEALS.  All  one  gauge  retailing  from  50 
for  $1.00  to  25  for  $1.95,  packed  ready  for 
imprinting.  Price  30c  per  box  and  up.  The 
best  inexpensive  line  at  the  lowest  price. 
Write  for  samples  and  price  list.  Christy 
Cards,  175  -  5th  Ave.,  New  York  City. 


CHRISTMAS  CARDS — Box  assortment — 
twenty  cards  in  four  colors  beautiful 
hand  colored  at  40c  per  box — to  be  sold 
for  $1.00.  Also  catalog  with  nanne  inser¬ 
tions  for  private  and  business  use.  Send 
$1.00  for  both.  American  Business  Card 
Co.,  142  W.  24th  St.,  N.  Y.  C.,  Dept.  7. 


EARN  75c  on  Every  Dollar!  Sell  Christ¬ 
mas  twenty-one  piece  Superfine,  Religious 
or  Magical^  dollar  assortments.  Three  sam¬ 
ple  boxes  $1.00  postpaid.  Wreaths,  Wraps, 
Calendars.  Popular  Sellers !  Catalog  Free! 
E.  Fantus,  440  N.  Wells  St.,  Chicago. 


PHOTOGRAPHIC  Christmas  Cards  from 
customer’s  picture.  Good  discount;  largest 
line  there  is.  $5  up  for  100.  BROWN  ART 
CO..  1435  Rugby  Rd..  Schenectady,  N.  Y. 
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Sacrificing  Photo  Engraving  Pta 

Mutt  be  out  of  premitet  by  Oetebtr  h 

1 — Hacker  No.  7  test  proof  press — 251  »  %• 
— ^two  color,  automatic.  " 

3 — Hacker  No.  4  hand  test  proof  press— m 

3 — 23  X  44"  R.R.R.  etching  machines 
son.  ’ 

1 — Levy  Series  A  24  x  24"  process  camera 

1 — ^Levy  Series  A  20  x  20"  process  cameit 

1 — Levy  Series  B  20  x  20"  process  camea 

1 —  Ostrander-Seymour  style  B  Danidi  ' 

high  planer.  ^ 

2 —  Ostrander-Seymour  style  C  radial  a 
routing  machine. 

Also  all  miscellaneous  equipment  to  be  Mii 
bulk  or  piecemeal 

Wire,  write  or  phone  *  FRAnklln  29S| 

J.  B.  ROTH  Chicago^ 


COMMENCEMENT  INVITATIONS 


1940  LINE  Now  Ready  1  Completed  {om 
or  blank  forms  for  your  own  imprintiig- 
big  values — liberal  discount — Also  Persojjj 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationerj 
Stauder  Engraving  Co.,  Dept  C-9,  4ia 
Belmont  Ave.,  Chicago,  Ill. 


C  O  M  M  E  N  C  E  MENT  INVITATIONS 
Also  other  engraved  stationery, 
furnished  to  printers.  Siegrist  Engravix 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cnh) 
Large  $2  Catalog  FREE  to  executive  ad 
advertisers.  Write  TODAY.  BROtULLEI 
SYNDICATE,  30  E.  Superior.  Duluth. 


ILLUSTRATE  your  ideas  at  low  costvii 
our  quality  cuts.  Hundreds  to  choose  Itmi. 
Write  for  Catalog.  HUX  CUTS,  DeptJ, 
11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cii 
Co.,  Inc.,  20  Vescy  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON,  Inc.  Lar^e  stock 
always^  on  hand.  Sample  cards  with  siie 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


TAPEX 


r 


A  flexible  Chemical  solution,  unaffected  by 
oil.  heat  or  water.  Used  for  MENDING  or 
OVERLAPPING  BELTING  of  any  MA¬ 
TERIAL  without  sewing  or  lacing. 

Ideal  for  mounting  to  Wood  or  Metal. 
Prices:  Quarts,  $3.50;  Pints,  $2.00  Postpaid 

S  S  RUBBER  CEMENT  CO. 

3438  North  Halstad  St.  Chicago,  III. 


PHOTO  ENGRAVING 


TASOPE',  world's  largest  builders  of  Complete  PhilsA 
graving  Plants  since  1931.  We  supply  newspspen,  pA 
cries,  studios,  colleges,  high  schools  and  individstb  fd 
precision-bnilt  Photo-Engraving  equipment,  and  gin  9*- 
Ottgh  training  in  Photo-Engraving  and  Photography,  (hat 
or  residence)— all  at  one  low  cost!  Cash  in  on  popnl^d 
pictures.  Make  money  working  full  or  part  tiM  is 
others,  or  establiA  yonr  own  well-paying  hnsinM  *d 
anuzingly  small  investment.  Cash  or  terms.  Cstslep  Im 
THE  AURORA  SCHOOL  OF  PHOTO-EKORATOM 
Dept.  609  Tssope’  Bldg.  Asiwi,* 
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50"  DEXTER  power  paper  cutter,  automatic  clamp. 

CHANDLER  A  PRICE  preetet.  UNIVERSAL  presses. 

08WEQO  power  cutter,  hand  clamp.  12x18  KLUQE  automatic  press. 

36  K  13 '/a  x20  NIIEHLE  VERTICAL  press. 

17x22"  Style  B  KELLY  Press.  10x14"  HEIDELBERG  Automatic  Press. 

22x34"  MIEHLE  With  Dexter  swing  back  feeder  and  extension  delivery. 

35x50"  MIEHLE  die  cutting  cylinder  press  with  extension  delivery. 

I2'/2xI8'/2"  THOMSCN  heavy  duty,  high  speed  patent  embossing  and  die  cutting  press. 

printers  SUPPLY  CO.,  Inc.  •  100  West  21  $t  Street  •  New  York  City 


CUTS 


Mlltttt# 

Little  Black  &  White  Cuts 

(inexpensive)  helpful,  add  zip  and  verve  to 
text  for  small  ads,  circulars,  blotters,  house 
organs,  booklets,  announcements,  etc.  Send 
TODAY  for  FREE  PROOFS.  HARPER’S 
283-b  E.  Sprins  Street,  Columbus,  O. 


POWERFUL.  STRIKING  HEADLINES 
in  reverse  plates,  80c  to  $1.50.  Hand  let¬ 
tered.  Send  for  free  proof  sheet.  Davis 
Advertising  Agency,  2438  E.  Wash.  St., 
Indianapolis,  Ind. 


CLEVER 
CORNERS 

Four  Pieces 
S-611— $1.00 
Postpeid 

FREE  BIG  CUTALOG 

COBB  SHINN 

721  Union  8t.  Indianapolis,  Ind. 


CUTTING  DIES 


MR.  PRINTER — you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  REPublic  0731. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  OH 

Black— 5  lbs.  for. _ 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago,  III. 


CUTTING  DIES 


FANCY  STEEL  RULE  DIES— 7Sc  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of. 
FINE-ART  STEEL  RULE  DIE  CO., 
INC.,  27  W.  24th  St.,  WA  9-4071.  N.Y.C. 


FANCY  STEEL  RULE  Cutting  Dies, 
High  Dies  for  Labels,  etc.  Printers  Fin¬ 
ishing  &  Mfg.  Co.,  Inc.,  101  N.  Haven  St., 
Baltimore,  Md. 


THE  SOUTH’S  HEADQUARTERS  for 
Cutting  Dies.  Send  for  illustrated  folder 
and  prices.  Bowman  Studio,  Tampa,  Fla. 


STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria',  Ill. 


DIES  (STEEL  RULE),  DIE  CUTTING 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  night  service. 

Steel  Rule  Die 
-SLS;  Mfg.  Co. 

114  West  27th  St.  New  York  City 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St.,  Lyons,  New  York. 


DISPLAY  SIGN  EASELS,  all  sizes., Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnati. 


BARGAINS  FOR  PRINTERS 

One  Major  Sim^ez,  One  Simplex  Press, 
One  2/0  Miehle  Press,  serial  Na  17139  with 
Dexter  Suction  Feeder  No.  9700  and  Exten¬ 
sion  Delivery  attached.  No.  2  Miehle,  Ex¬ 
tension  and  Dexter  Suction  Feeder.  No.  8 
Miehle  and  Dexter  Suction  Feeder. 

50"  Twentieth  Century  Seybold  Cutter,  85" 
Holyoke  Cutter.  30"  CAP  Lever  Cutter. 
One  56"  Seybold  Knife  Grinder. 

B  Cleveland  Folder.  Southworth  Perforator. 
Portland  Power  Punch.  18  dies.  No.  4  and 
No.  3  Boston  Stitchers. 

14  Cases  of  Monotype  Mats,  12  Monotype 
Molds. 

Job  Presses,  all  sizes. 

All  guaranteed  right  in  every  respect. 

A.  F.  BAKER  MACHINE  CO. 

142  Oliver  Street  Boston,  Mass. 
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TOMPKINS 


PRINTING 
EQUIPMENT  CO 


Send  Now  for  Large  New  Catalog  of  Printing  Equipment.  Exhibiting  at  Graphic  Arh 
Exposition,  Booth  258  —  Paper  Conditioner,  Sprayomatic, 

Warnock  Base,  Saws  and  Equipment 

CHICAGO:  705  South  Dearborn  St.  DETROIT:  429WayneSt, 


ENGRAVED  STATIONERY 


NEW  ATTRACTIVE  sample  book  now 
ready — complete  line  Genuine  Engrav^  So¬ 
cial,  Professional  and  Business  Stationery 
— nearly  100  actual  samples — low^  prices — 
liberal  discount — restricted  distribution — 
WRITE  on  your  business  letterhead  for 
information  and  dealer’s  franchise.  Stauder 
Engraving  Co.,  4130  Belmont  Ave.,  Dept. 
SE-9,  Chicago,  Ill. 


ENVELOPE  PRINTING  PRESS(Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Repeat  orders  from  The  Public  Printer. 
Post  Mfg.  Works, 671  Diversey  Pkwy.,Chgo. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY¬ 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE.  Inc. 
30  West  24th  Street,  New  York  City 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


WHIRLERS,  Vacuum  frames.  Make-up 
and  Register  Tables,  Photo-Composers,  our 
prices  can’t  be  beat.  State  size  in  your  in¬ 
quiry.  Waterworth  Eng.  &  Mfg.  Company, 
2329  Troy  St.,  Dayton,  Ohio. 


MIEHLE  HORIZONTAL 

Straight  line  delivery 

INTERTYPE— Model  C 
ABC  Machinery  Works 

566  Randolph  Street  Chicago,  Illinois 


EQUIPMENT  FOR  SALE 


CLAYBOURN  Precision  Power  Prod 
Press;  Hammond  Trimmer  Saw  Moddl-A, 
with  Router  and  jig  saw  attachments;  Sq. 
bold  Power  Round  Corner  Machine;  30* 
Rosback  Rotary  Perforator,  with  6  heads. 
James  H.  Gentry  &  Co.,  1132  Race  St 
Philadelphia,  Pa. 


2  MIEHLE  CYLINDERS.  Nos:!^. 
0 ;  1  44"  20th  Century  Seybold  Cutter;  1 
Monotype  Keyboard,  all  located  in  Nei 
Orleans.  Reasonable  offers  considered. 
Box  939,  Graphic  Arts  Monthly,  608  S 
Dearborn  St.,  Chicago. 


VERY  SPECIAL— 2— 46"  Miehle  Twfr 
color  Units,  cornplete  with  Suction  Pik 
Feeders,  Extension  Deliveries,  Motors- 
speed  2500  impressions  per  hour.  Box  938. 
GAM.  608  S.  Dearborn  St..  Chicago. 


FOR  WEBENDORFER  offset  rebuiltand 
guaranteed  17x22 — 13x19  etc..  Rotaprints. 
Multilith,  Cameras,  Platemaking  “See  Rya 
before  Buyin’.”  E.  G.  Ryan,  729  S.  Dear¬ 
born,  Chicago. 


Newspaper  Plant 

Each  machine  attractively  priced 

4  Model  8  Linotypes 

2  Model  1 4  Linotypes 

3  Model  A  Intertypes 
Goss  Heavy  Duty  Mat  Roller 
Miller  Saw  with  Router 

2  Ludlow  Casters,  water  cooled, 
4  cabinets,  74  fonts  of  Mats 
Kelly  Presses  Style  B  and  No.  2— 
Miehle  Vertical — S7L  Harris  36 x 
48  size — 5/0  Two  Color  Miehle. 
Miehle  Presses  all  sizes.  14  x  22 
Thomson  Laureate. 

Complete  plants  bought 

NORTHERN  MACHINE  WORKS 

FREmont  5100 

Marshall  &  Jefferson  Philadelphia, ' 
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SERVICE 


^  These  latest  model  presses  and 
other  equipment  for  printing  and 
box  plants  are  thoroughly  modern 
and  in  every  respect  will  give  service 
comparable  to  new. 

Select  from  This  Partial  List  of  Offerings 


CYLINDER  PRESSES: 

2 — 6/0  Two-color  Miehles,  51x70"  bed, 
with  Feeders  and  Pile  Deliveries  if  de¬ 
sired. 

1 —  5/0  Two-color  Miehle,  46x65"  bed, 
Dexter  Suction  Pile  Feeder,  Extension 
Delivery. 

2 —  1/0  Two-color  Miehles,  43x56"  bed 
with  Automatic  Feeders  and  Extension 
Deliveries  if  desired. 

1 — Miller  Two-color  Automatic,  25x38" 
bed. 

1 — 6/0  Miehle  51x68"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

1 — 5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1 —  4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2 —  2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2— No.  1  Miehles,  39x53"  bed.  One  of 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1—  No.  3  Miehle,  33x46"  bed. 

2 —  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder  and  ext.  del. 

1—  No.  31/2-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspaper. 

2 —  Pony  Miehles,  26x34"  bed. 


SPECIAL 

-2/0  56"  Miehle  Automatic  Units. 
One  with  new  type  Christensen  suc¬ 
tion  pile  feeder. 


HIGH  SPEED  AUTOMATICS: 

2 — ^Two-color  Millers,  25x38". 

2 — Miller  Simplex  Automatic  Unit,  20x26" 

1—  No.  2  Kelly,  26x35"  bed. 

2—  Style  B  Kellys,  17x22". 

1 — Miehle  Vertical. 

OPEN  JOBBERS: 

1 — 10x15  C&P  New  Series,  fully  equipped. 
1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

A — Model  "B"  Intertypes. 

1 — No.  3  C.S.M.  Intertype. 

1 — Model  25 — 42 -em  Linotype. 


Term  purchase  plan  available  to  acceptable  credit 
Any  further  particulars  furnished  on  request.  Write,  wire  or  phone 

COMPLETE  PLA^TS  BOUGHT  AND  SOLD 

HOOD-FALCO  CORPORATION 


New  York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 


J 
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DESI RABLE  EQU 1 PMENT 

1 —  Miehle  Vertical  9 — 8  x  12 — 10  x  15 — 12  x  2 — 10  x  15.  12  x  18  Klnt. 

3 — Potdevin  gluen  18  C  A  P  Preasee  Unite 

6 — Power  cutters  30"  to  50"  1 — 14^x22  CAP  Unit  5  Model  E — 0 — B  CW 

2 —  Model  8  and  5  Linotypes  1 — 34"  Diamond  Power  land  folders 

1 — Miller  8impl»  Cutter  6 — Foot  A  Power  Petfo. 

1 — Model  B  Kelly  Press  10 — Wire  stitchers  all  sizes  rators 

Large  stock  printers',  bookbinders’  machinery  and  equipment — easy  terms  to  responsible 

ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York.  NLY 

EQUIPMENT  FOR  SALE 

EQUIPMENT  FOR  SALE  ' 

FOR  SALE — Two  high  speed,  late  style, 
Miehle  two-color  presses,  bed  size  29x41", 
Dexter  Suction  Feeders,  extension  deliver¬ 
ies,  direct  current  motors.  Over  18,000  serial 
number.  Excellent  machines.  Two  Potter 
two-color  offset  presses,  41x54",  Dexter 
Suction  Feeders,  extension  deliveries  and 
motors,  first  class  condition.  Can  be  seen 
in  operation  in  New  York.  G.  R.  SWART 
461  Eighth  Ave.,  New  York,  N.  Y.,  Tele¬ 
phone  BRyant  9-2645. 

WESEL  PROCESS  CAMERA  IS* 

— complete  with  Positive  Rack,  Stand 
ready  for  work  (No  Lens),  3  Plate  Hold 
ers;  39x39";  24x24";  14x17".  RedKiJ 
Kits  for  Plate  Holder,  28x34"  and  24x3r 
ALL  IN  GOOD  CONDITION.  aL 
Gravure.  2436  W.  15th  St.,  Tel.  HAY- 
market  2929,  Chicago. 

5  USED  New  Era  Presses;  3  size  IS'il!' 
and  2  size  13"x20".  Printing  from  one  to 
three  colors  on  top  and  also  on  both  sides 
of  the  web ;  with  numerous  attachments; 
all  complete  and  in  A-1  condition;  can  be 
seen  in  operation.  For  further  particulars 
address  Box  937,  Graphic  Arts  Monthlj, 
608  S.  Dearborn  St.,  Chicago. 

CHEAP  to  make  room:  No.  12  Babcock 
with  ext.  dely.  48x66;  Babcock  with  ext. 
dely.  37x52 ;  Hoe  cutter  and  creaser  with  2 
printing  attachments  52x68 ;  Dexter  feeder 
for  5/0  Miehle;  International  Gluer  F.C. ; 
Monitor  special  box  end  flat  stitcher  Model 
32;  Paper  cutter  44";  Paper  cutter  32". 
Machinery  located  in  Philadelphia.  Make 
offer  for  entire  lot  or  each.  Box  941,  GAM, 
608  S.  Dearborn  St.,  Chicago. 

SPECIAL  FOR  CASH  —  No.  2  KeD, 
Press  A.C.  motor ;  No.  4  and  No.  2  4-rolier 
Miehles.  A.C.  motors ;  Used  Kelly  B. 
complete  with  Blatchford  base,  cylinde 
chases  with  cross  bars.  New  Supplies  ^ 
equip.  Write  for  our  specials.  Graphic  Arts 
Equipment  Co.,  608  S.  Dearborn,  Chicago. 

MULTIPRESS.  M-24  PRESS 
and  MULTICOLOR  PRESS 

Air  and  Continuous  Feeders. 

Sales  -  Service 

All  Parts  Stocked. 

B.  VERNER  &  CO.,  298  Broadway 

New  York  City 

USED  DIRECTOPLATE  MLX  PHOTO 
COMPOSING  MACHINE,  Serial  No 
11027,  with  overhead  Solarlight  La^. 
Timer,  and  all  motors  and  accessorie; 
11x14",  14x17"  and  20x24"  negative  holder 
assemblies  complete.  Joseph  A.  Ryan,  21! 
Township  Line,  Upper  Darby,  Penna. 

MULTIGRAPHS,  MIMEOGRAPHS 

Fold.  Machines  and  Attach. — Sold,  Bought, 
Traded-In  and  Rebuilt.  Also  full  line  of 
Ribbons,  Inks,  and  Re-Manufacturing.  Chi¬ 
cago  Ink  Ribbon  Co.,  19  S.  Wells,  Chicago. 

MONOTYPE  DISPLAY  Caster  withn 
ried  assortment  of  53  fonts  of  mats....$1100. 
LINOTYPE  MATS — DeVinne  and  Goftk 

COMPLETE  stereo  outfit.  Practically 
new.  Half  Price,  Clarkson-Rishoff  Co., 
St.  Paul,  Minn. 

Extra  Condensed . $25  and  up. 

Cleveland  Shopping  News,  5309  Hamilton 
Ave.,  Cleveland,  Ohio. 

50"  LATE  Model  Seybold  Cutter,  safety 
devices.  Box  934.  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 

HARRIS  S-1  PRESSES,  two  2-color  re 
built.  Can  be  seen  running.  One  l-cokn 
5th  floor,  333  Hudson  St..  New  York  City 

AMERICAN  $AQ50 
PAPER  DRILLER  *J0- 

1/3  H.P.  Ball  Bearing  with  Lamp 
Motor 

Drills.  Slots,  Round  Corners,  Routi, 
Mortises.  Planes  Type  High,  StalK 

AMERICAN  PAPER  DRILLER  CO.  DU. 
Birmingham,  Ala. 

Over  500  satisfied  users  in  U.S.  A.  and  Europ* 


No.  4  Miehle,  Bed  29x41'' 
22x27"  Washington  Proof  Press 
1  Ox  1 5"  C  Gr  P  Gordon  Press 
1 8x28"  Fields  Casting  Box 
25"  Peerless  Lever  Cutter 
Rosback  Pony  Six  Punch 

J.  O.  HENNIGAN  COMPANY 
551-53  Fulton  St.  Chicago,  III. 
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new  high  powered  electric  neutralizer  bar 

Xm  i  PREVENT  OFFSET 

^  ^  p;^per 

speed  up  your  presses 


Write  for  Circular 
Advise  Make  and  Size  of  Press 


static  eliminator  &  PRINTING  PRESS  HEATER  COMPANY 

239  Centre  Street  New  York,  N.  Y. 


equipment  for  sale 


"must  sell  at  once 

W.  S.  Warnock  Diagonal  Base  and  Hooks ; 
Latham  Base  and  Hooks;  Uprightgrain 
Wood  Base.  Like  new  at  greatly  reduced 
prices.  Address  Box  925,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


HARRIS  SSL  Offset  Press,  28x42,  running 
condition,  accurate  register;  hand  transfer 
equipment  and  paper  seasoning  racks;  lo¬ 
cated  in  Minnesota.  Make  us  an  offer.  Box 
940,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago.  _ 


SEPTEMBER  SAVINGS  on  used  and 
new  equipment — supplies  listed  in  ^  Refer¬ 
ence  Sheet.  Printers,  publishers— write  now 
for  your  copy  to  Dept.  G.,  Classified  Dept., 
Editor  &  Publisher,  Times  Bldg.,  N  Y.  C. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


fkgk  A  FONT!  NEW  Guaranteed 
VMA  Presses!  Catalog,  lists, 

■  VV  stamps.  National  Type  Co., 

hbhb  Jackson,  Mich. 


FOR  SALE — Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  INC. 

145  Nassau  Street,  New  York  City 


NEW  TYPE  FONTS  40c.  Slugs,  leads, 
paper,  env.  cards,  spaces,  ink,  cutters,  mi¬ 
ters,  hand  &  pow.  presses,  cases,  stands  & 
comp. equip.  Bradshaw,32l4-GHuron,Chgo. 


THE  NEW,  AUTOPRESS— High  Speed, 
Air-feed,  helical  gears,  perfect  register  gate 
guides.  The  Autopress,  Kenosha,  Wis. 


OFFSET  PRESSES,  Used  and  Rebuilt 
_  HARRIS  PRESSES  Available 
22x30  -  22x34  -  28x42  -  36x48 
ROBERTSON  Vac.  Frame  30x40 
SWEIGERT  Vac.  Frame  55x72 


120  N.  May  St. 


Chicago,  III. 


EQUIPMENT  FOR  SALE 


2  ““  MIEHLE  5/0  two-color  Automatic 
Presses,  High  Serials,  ^4500  each.  Can  be 
shown  running,  hairline  register,  color 
work.  Type  &  Press  of  Illinois,  220  S. 
Jefferson  St.,  Chicago. 


FOLDING  MACHINES 


Elficfri'lf  easily 

ciecrric  roiaer  tuiU  by  anyone. 

cost  $19  for  materials  and  motor.  Folds 
2"  X  4"  to  20"  X  29"  sheets,  2300  per  hour. 
For  complete  blueprints  send  $2.00.  Meyer 
Engineering,  G-Box  8,  Hempstead,  N.  Y. 


CLEVELAND  Model  00  —  Late  Model; 
Boston  Stitchers;  complete  assortment  of 
Cleveland  and  Dexter  folder  parts.  Box 
891,  Graphic  Arts  Monthly,  Chicago. 


FOLDING  MACHINES,  all  makes  re¬ 
built.  guaranteed,  low  prices.  J.  L.  Paul. 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGE  TYPE 


isaw  Dsni?  Sn’S 

JUDSON  TYPE,  119  W.  23  St.,  New  York 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  1335  East  96th 
St.,  Brooklyn,  N.  Y. 


E*6850 

Chip  Disposal,  Automatic  Clamp 
20x24  Table  —  Finger  Tip  Side  Guide 
Send  for  Deaeriptive  Circular 
KINO  PRINTING  MACHINERY  OO. 
623  N.  Fulton  Fresno,  Calif. 

Manufacturing  Paper  Drills  since  1933 
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HEGILL’S  GAUGE  PINS 

Th«  Standard  of  Comparison 
Bast  on  the  Market 

^riog  Tongue  Gunge  Pins 

Res.  U.  S.  Pat.  Office 


Vise  Grip — $1.75  set  of  3 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc. 

CompletB  Circular  on  Roqustt 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GLUES,  GUMS,  PASTES 


MFRS.,  Chemists  and  Specialists  in  all 
Glue  Problems.  Send  your  problem  to  us’. 
“Glues  for  every  need.”  Western  Adhesives 
Co..  5409  W.  Lake  St.,  Chicago. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co..  20  West  22nd  St.,  New  York  City. 


With  the  New,  Patented  ^ 

''All- Purpose''  Gripper 

You  Con  ... 

I.  PERFORATE  2.  SCORE  3.  DIE  CUT 
4.  PUNCH  .5.  ROUND  CORNER 

At  the  same  time  as  you  print  1  S&tm 
Rollers.  Saves  Time.  A  PROFIT 

Write  for  Circular 
Dealers  and  Agents  Wanted 
HOFFMAN  MFQ.  CO.,  Inc. 

403  Loeb  Arcade _ Minneapolis,  Minn. 


GRIPPER  PINS 


PRINTER!  Job  Gripper  Pins  on  Job 
Presses  save  you  money.  Write  for  circular 
or  send  $1.50  for  a  set.  Money  back  guar, 
antee.  Job  Gripper  Pin  Co.,  Thorp,  Wb 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  aE 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  0. 


GUMMED  TAPE 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


HELP  WANTED 


PRINTER  WANTED;  Gentile.  Experi 
enced  in  celluloid  printing  and  press  polish¬ 
ing.  State  age,  experience  and  salary.  L  L 
Hyde,  1375  W.  Jefferson  Blvd.,  Los  An¬ 
geles,  Calif. 


HOUSE  ORGAN  COPY 


HOUSE  ORGAN  COPY  that  wins  reader 
interest,  influences  sales.  $2.50  per  montii 
and  up.  Write  for  particulars.  Mert  Smith, 
Box  474,  Grand  Haven,  Mich. 


HOUSE-ORGAN  COPY,  art  work,  by 
experienced  editor-artist.  Rates  reasonable 
Roscoe  Poland,  Clinton,  Illinois. 


GRINDING  SERVICE 

INSTRUCTION 

PAPER  KNIVES  ground,  saws  filed.  City 
delivery  service.  Special  atten.  to  out-of- 
town  trade.  Return  charges  allowed.^  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn,  Chicago. 

LEARN  LINOTYPE  —  Operating  and 
Maintenance.  Write  for  free  Booklet  G- 
N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 

EXPERT  ia.2cK' 

Miller  Saws  Sharpened  60c  each 


GROVE'S  Improved  "NO-SLIP" 

Register  Gauge  Pins  with 
Spring  Tongues 


UNIVERSAL 


GRINDING  &  CUTLERY  CO. 

Established  1937 

219  W.  Jackson  Blvd.  Har.  1265  Chicago 
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REDUCING 


The  WORLD’S  LARGEST  STOCK 

of  used  and  rebuilt 

Linotype  and  Intertype  Machines 

r  O  MODELS  Inter.  A-B-C-E-W-X 
0  Z  Lino.  3-5-8-9-14-16-17-18-19-25-26-E 


All  models  standard  equipment 

Priced  $500.00  and  up 


SPECIAL 

SPEaAL 

3 — ^Model  16 _ 

.$600.00 

1— Model  E— 42  em  ((7780)  9 

3 — Model  17 _ 

650.00 

extra  side  mag.  with  fonts 

Complete  —  exceptionally 

of  mats.  Had  6  months 

good 

use  _  _ $2500.00 

3  Ludlows  -  6  Cabinets  -  86  Fonts  of  Mats 

Miscellaneous  —  8  ft.  Newspaper  Table  —  2 — 30"  Hand  Cutters 
24  Newspaper  Trucks  —  Potter  Proof  Press  —  Wesel  Caster 


JULY  LINO.  -  INTER.  INSTALLATIONS 


Blanchard  Press,  N.  Y.  (1) 

A.  I.  Gamiz,  Mexico,  D.  F.  (1) 

Lemko  Assn,  of  U.  S.  and  Canada,  Yonkers,  N.  Y.  (1) 
Fair  Lawn  Press,  Fair  Lawn,  N.  J.  (2) 

De  Vega  &  GaUndo,  N.  Y.  (1) 

Tex  Typo  Service,  N.  Y.  (2) 


LINOTYPE  SUPPLY  COMPANY 

335  Canal  Street  Established  1914  New  York,  N.  Y. 

Leading  Dealers  in  Rebuilt  Linotype  and  Intertype  Machines 
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“22  Years  Practical  Experience' 


FOR  SALE  .  DOUBLE  PURPOSE 

Linotypes  -  Intertypes 

( 1 )  Money  Saved  Is  Money  Made 

( 2 )  Rebuilt,  Guaranteed  Like  New 

You  Haven't  Seen  the  Best  in 
Rebuilts  Until  You  Inspect  Ours 

PLANTS  BOUGHT  AND  SOLD 


Linotype  Maintenance  Co. 

Canal  6-0241 

237  Lafayette  St.  New  York 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Designs  free.  45 
years  of  experience 

FRASER  LABEL  COMPANY 
732  S.  Federal  St.,  Chicago 


Serving  the  Trade  for  Over  50  Years 
PRINTED  I  A  D  C  I  €  engraved 
EMBOSSED  LAdLLO  METAL 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LINOTYPE  BAND  SAWS 


LINOTYPE  BAND  SAWS  for  Rouse 
machines  $1.50  each.  Finest  blue  steel. 
Guaranteed  for  accuracy.  Wondersaw,  192 
7th  Ave.,  New  York,  N.  Y. _ 

LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
Calif..  Wash.,  Florida,  eTerywhere,  attend. 
Free  catalos-  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


The  Millsap  List  Press 

Prints  yoormiil. 

Send  for  circular 
CHAUNCEY  WING'S  SONS 
Greenfield,  Mass. 


MATRIX  ENGRAVERS 


MATRICES  specially  engraved  for  use  on 
all  makes  of  typesetting  and  type  maHn, 
machines,  including  type  faces,  omam^ 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebkini 
Engraving  Co.,  1133  Newport  Ave.,  Chp 


MENU  COVERS 


Attention:  Printen  t 

Cash  in  on 

Henn  Cover  Piofib 

Send  for  descriptive  folder 
and  price  list.  Act  todayl 
Stock  *nd  mmdt  to  order 

SANITARY  MENU  COVER 
COMPANY 

910  W.  Van  Burtn  St.,  Ohlote 


METAL  RULE 


“TAYLOR  -  MADE”  handhnished  Ruk 
and  borders.  Send  for  latest  catalog. 

W.  E.  Taylor  Company 
209  W.  38th  St..  New  York,  N.  Y. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinerj 
Co.,  Printers  Machinists.  Rebuilt  Presses, 
Cutter,  Miller  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City, 


PRINTERS  ^ 

MMt  or  Beat  Competition 
with  Our  Line  of 

inn  duplicate  $  n 
1  U  U  8ALE8BOOK8 
Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  8ervlce.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  OOLUMBU8.  OHIO 


esSTgip 
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PAPER  BARGAINS  FOR  PRINTERS 


PADDING  CEMENT 


PERFORATING  EQUIPMENT 


MOTOR  DRIVEN  rotary  bench  dash  Per¬ 
forators,  24"  width — 2  perforating  heads. 
Moderately  priced.  Lester  &  Wasley  Co., 
Franklin  Ave.,  Norwich,  Conn. 


PICTURE  POST  CARDS 


WORLD'S  LARGEST  Producer  of  Mono¬ 
tone  Picture  Post  Cards  offers  Printers  best 
trade  prices.  25c  brings  prices  and  samples. 
Dexter  Press.  18  Main  St., Pear  1  River. N.Y. 


1,000  Litho  Blotters,  3x6" . $2.50 

1,000  Blank  Blotters,  4x9" .  1.50 

1,000  Envelopes,  65^x954",  Grey .  1.75 

1,200  Envelopes,  Jute,  SyixlO^ _  3.00 

10,000  Round  Corner  Cards,  size  63....  6.00 

10,000  Litho  Coupons,  154x3" .  1.00 


10,000  Round  one  inch  Green  Seals _  1.15 

Jumbo  Calendars,  30x40"  at  a  sacrifice. 

Christmas  Card  Catalog  Now  Ready  1 
Save  40%  or  more  on  many  paper  needs ! 
Large  Bulletin  Free !  Liberal  Samples,  25c. 
Fantus.  440  No.  Wells  Street,  Chicago,  Ill. 


m  100.000  SQ.  m.  Pto  i;.u. 


MICf  LIST 

* - - la 

IS 

•AUON  ^...$3.7S 

9UAIT . las 

TMMMU 

•AUON  ....$2.75 

9UAIT .  1.00 

CAN  a  MUSH  .75 


MONEY  BACK 
— within  30  days  if  not  sett* 
isiied  SEALPAD  ktho  bMt 
padding  comont  you  ovor 
used.  E^nomkal— not  af¬ 
fected  by  heat  moishiFo — 
applied  cold  quickly, 
easily  —  exceptionally 
strong  —  vermin-proof  — 
no  cheese  doth— ndries  in 
five  minutes  —  leaves  no 
odor.  Order  direct  or  send 
jobber's  name. 

JOBBERS— 

Write  teUey  fer  fsH  leferm- 
floe— leverel  feed  terrlteHer 
$tUI  eyes. 


JOHN  BRIDGE  SONS 
too  PENNELISTREET . CHESTER,  PA, 


AMERICAN  NUMBERING  MACHINE  CO. 


ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN,  N.  Y. 

BRANCH  — 105  WEST  MADISON  STREET,  CHICAGO.  ILL, 


MISCELLANEOUS 
See  page  143 

MULTIGRAPH  TYPE 

MULTIGRAPH  TYPE  FACES 
from  hard  foundry  metal.  Send  for  specimen 
(rook  showing  complete  stock. 

Multigraphers  Composing  Co.,  Inc. 

422  S.  Dearborn  St.  Chicago 


NUMBERING  MACHINES 

PRESS  NUMBERING  MACHINES 

Rented — Repaired — Bought — Sold 

Printers  Numbering  Machines  Ce. 

100  W.  21st  Street  New  York.  N.  Y. 


[ 


umbering  Cleaned  •  Repaired  •  Traded 

MochinCS  Numbering  Machine  Service  Co 
618  S  Dearborn  Sfreef  .  Cbicaqo 
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AMERICAN 
BIG  BOY 
MODEL  131 
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NATIONAL 

A  NUMBERING  MACHINE 
OF  GUARANTEED  QUALITY 
With  slide  plunger — specify  forward  ot 
backward.  Model  16 — Low  Plunger 

®  *6  Wheel.  $13 

/  NUMBERING  MACHINE  SERVICE  CO. 
1  618  S.  Dearborn  St.,  Chicago 

<  AMERICAN  WOOD  TYPE  MFG.  CO 
CaIiI  Itlf ■  I  Lafayette  St.,  N.  Y.  C. 

aUlU  UJml  w.  B.  KING.  SeatUe,  Washington 


PLATE  MAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 
Detroit,  Michigan. 


ARE  YOU  GOING  into  Offset?  Write  for 
circular  and  price  list  on  Cameras,  Printing 
Frames.  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Cork,  rubber,  synthetic  or  com¬ 
bination,  all  gauges;  job,  book 
or  news  printing;  all  sizes  for 
all  presses;  guaranteed  service. 

ACME  PRESS  BLANKET  CO. 

160  North  Wells  St.  Chicago,  III. 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.^  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


SELL  SALES  BOOKS 

Manifold  Books  &  CafeXhecks 

It’s  easy  and  profitable  with  our 
■  SDH  fine  quality,  fast  service,  low 
aipkH  prices  and  liberal  discounts.  Write 
Mlify  for  dealer  agency  today. 

ADAMS  BROS.  SALESBOOK  CO. 
^  Topeka,  Kansas 


PRINTERS’  SPECIALTIES 


PANELED  CARDS,  menus,  invitatiom. 
Bordered  stationery  in  fancy  boxes  and  cd* 
lophane  packages.  Mourning  stationery 
Beveled  price  tickets,  calendar  backs.  For 
samples  send  25c  in  stamps. 

R.  Marchetti  &  Bro.  Co.,  44  Bond  St.N.Y. 


RESTAURANT  AND  CAFE  CHECKS 


lOOM  3x6"  Restaurant  Checks _ $18.75 

lOOM  Punch  Tickets .  15,00 

Lowest  Prices  on  Roll  Tickets 
American  Ticket  Co.,  Brooklyn,  N.  Y. 


ROLLERS 


ROLLERS  tough  and  chipless 

ALL  NEW  COMPOSITION 
Sets  (3)  8x12  .....$2.50 

3—10x15 . $4.50  3—12x18 _ $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
1 03  Palmetto  St.  Montgomery,  Ala. 


PRINTING  PRESS 


MOTORS 


jjon't  Duy  eiectncu  equip¬ 
ment  until  you  get  onr  priea 
on  motors,  generators,  tnns- 

_  _  formers.  Save  30  to  70%.  AD 

equipment  completely  om- 
hauled,  tested  and  Guaranteed.  Here  are  t  (ei 
bargains  from  our  stock  of  more  than  4,000  nnitt 

HP  Make  Speed  Range  i  HP  Make  SpeedRanp 


%  B-Line  500/2500 
%  N.West.  600/1800 
%  B-Line  500/2500 


%  B-Line  500/2500  1 
H  B-Line  500/2500  1 
%  B-Line  500/2500  3 
%  Gen.  El.  720/1800  3 


Gen.  EL  600/lM 
B-Line  500/1591 
Kimble  500/2091 


500/2500  1%  Kimble  500/2099 
500/2500  3  Gen.El.  720/1899 


%  Gen.  El.  720/1800  I  3  Kimble  500/2999 

THE  MOTOR  REPAIR  A  MFQ.  CO, 
1546  Hamilton  Avenue  Clevelandi  Obis 
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NO-WORK-UP 

LIQUID 

STOPS  WORK-UPS  IMMEDIATELY 

Corrections  in  type  can  be  made  any 
time  AFTER  NO-WORK-UP  Liquid  has  been 
applied.  Will  not  injure  type,  wood,  or 
pressbed  ....  MONEY  RACK  GUARANTEE. 
Pay  poitman  $2  plus  postage,  for  trial  quart 

CORLAM  CO.,  8817  S.  Michigan  Ave.,  Chicago 


rubber  plate  equipment 
ii.H.H.  electro-hydraulic  Vul- 

canizers  and  our  proven  methods  insure  pre¬ 
cision  rubber  printing  plates.  H.  H.  Hein- 
rich,  Inc..  200  Varick  St.,  New  York. 

RUBBER  STAMPS 
rubber  stamps,  20c  a  line  up  to 

inches.  Mail  orders  shipped  promptly  pre¬ 
paid.  Atlas  Rubber  Stamp  Co.,  James  P. 
Cleary,  prop.,  170  Third  Ave.,  New  York. 

SALES  LETTERS 

friendly  SALES  LETTERS  will  in¬ 
crease  your  business — let  me  write  ’em  for 
you.  Write  for  free  approval  offer,  and  send 
samples  of  letters  and  advertising  you  are 
now  using.  Your  confidence  respected.  Mert 
Smith.  Box  474,  Grand  Haven.  Mich. 

SAWS 

COMPOSING  ROOM  Saws  to  fit  all  ma¬ 
chines  from  $3.50.  Saws  sharpened  and  re¬ 
turned  in  free  mailing  case.  Dealers  write 
Wondersaw,  192  7th  Ave.,  New  York  City. 

SAW  TRIMMERS 

WALLINIZED  Miller  Saw  Trimmers  at 
least  50%  better  than  when  new.  $250.00. 
Full  description  on  request.  Wallin  Mfg. 
Co..  1122  Harney  St..  Omaha,  Nebr. _ 


i  “COWAN” 

I  for  JOB  PRESSES 

I  A  New  and  Practical  Principle 

j  Print  and  Perforate  at  same 

I  time.  No  plungers  to  deposit 

I  ink  on  tympan.  Will  not 

j  sever  draw  sheet.  Will  not 

I  cut  rollers.  No  additional 

•  make-ready.  Grooved  Impres- 

,  sion  Bar  is  locked  in  form. 

I  Perfect  register.  No  dust  to 

•  fill  draw  sheet.  No  stopping 

,  to  change  packing,  ^pe- 

I  cially  adapted  for  long  runs 

j  on  automatically  equipped 

I  C&P  and  Kluge  presses. 

I  Only  1 2  Point  Space  Required 


PARK  W.  COWAN 

Morgan  Expansion  Roller  Truck  Co. 
P.  O.  Box  216  Hollywood,  Calif. 


M  M  M  • 

STAPLES 

STANDARD  Best  Qual.  Frozen.  10 
bxs.,  50M,  $2.85 ;  25  bxs.,  $6.45 ;  cash  pre¬ 
paid.  Stur-D-Staples  for  Boston  3 

bxs.,  $1.75;  5  bxs.,  $2.75;  10c  bx. 

extra.  Compl.  line  Acme  and  Spec.  Stapl^. 
Economy  Supply,  505 1-G  Drexel,  Detroit, 


STANDARD  guaran.  to  work  perfect 
in  standard  machines  10  boxes  (50M) 
$2.85  ;  25  boxes  $6.45  ;  Cash  prepaid.  Com¬ 
plete  line  of  staples  and  machines.  Guth- 
mann,  600  W.  Jackson  Blvd.,  Chicago. 


SOAP 


PUMICE  SOAP.  Medium  —  coarse,  and 
very  fine.  Guaranteed  quality  and  price. 
Write  for  samples.  Anchor  Core  Economy 
Soap  Co.,  53  W.  Jackson  Blvd.,  Chicago. 


PADDING  BOX 

Greatest  Printers’  accessory  to  appear  in  ten 
yem  No  8h(9  complete  without  one.  Makes 
perfwt  pads  up  to  18"  in  width.  Capacity 
IMM  letterhead  size  sheets  per  day.  Lasts 
hfetime.  Price  $20.  Terms  if  desired.  10 
day  free  trial.  Pamphlet  on  request. 

BEAVER  PADDING  BOX  CO. 

534  N.E.  18th  Ave.  Portland,  Oregon 


STANDARD  — Guaranteed  A-1  frozen 
to  fit  all  machines.  (50,000)  10  boxes, 
$2.45  ;  25  boxes,  $5.95  cash  prepaid.  DiBari, 
304  East  149th  Street,  New  York  City. 
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—  GUARANTEED  — 
More  Mileage  from  Type 

We  will  promptly  send  your  money  back  if 
you  do  not  get  at  least  three  times  the 
wear  of  foundry  type  in  using  our  new 
DUROPLATED  type  after  ordinary  make- 
ready.  It  has  greater  affinity  to  ink. 

Oup  new  wall  chart  showing  complete 
list  of  type  specimens  and  prices  will 
be  sent  on  request. 

RAYCO  TYPE  FOUNDERS 

604-606  W.  Lake  8L  Chicago,  III. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty^  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STOCK  CUTS  AND  TYPE 


STOCK  CUTS,  $3  per  doz.  (use  old  cat.) 
Our  $1  fonts  of  type  have  no  equal.  10%  to 
33%  quan.  disc.  Moving  to  larger  quarters. 
F.  W.  Riess,  501  Arch  St.,  Philadelphia. 


THERMOMETERS 


STEP  UP  your  specialties^  wth  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted,  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


^  ICKKTS  AND  SALKSHOOKS 
US  yulir  irujiiiries  fot  KoH-Foldfd- 
k (  scr  vtd-Ti adc  Boostiti^  Tickets  Coupon 
H  ■  ks  and  Salesliooks.  Handsome  Profits. 
KLLIOTT  TICKKT  COMPANY 
^09  Lafayette  Stie.ct.  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  ToMo,  Ohio. 


A  SINGLE  LINE,  or  a  fnll  case,  in  most 
modom  typo  faces,  including  American 
Type  Founders  Kaulmann  Light,  Bold, 
Park  Avenue,  Lydian,  Ljrdian  Bold  ana 
Italics,  Huxley  Vertical,  Empire,  etc. 
Ask  for  our  Type  Qtart,  showing  over 
120  type  faces  in  our  sorf  service 

JUDSOMTYPElKSi*,'*:; 


Two  new  stylos  avaiUhk 
by  the  word,  lin^  baby  ioahikk 
or  weight  fonts.  FLASH  in  sis^ 
to  72  pt.  ONYX  in  sixes  24to  M 


SIXTY  SERIES  OF  TYPEmaH 
Front  ATour  Hard  FoundryJSstal 

CATALOGUES  and  PRICES  ON  REQUEST. 

Printers’  Machinery  &  Supply  Ci 

529  W.  Conqreit  St.  DETROIT,  MICH 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-8-4  tts 
4  FTS.  12  PT.  COPP.  PLATE  GOTH  Sx 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50t.  Ills 
8  PT..  COMPLETE  FONT.  25A-50a  tlA 
10  PT..  COMPLETE  FONT.  25A-508  tJA 
12  PT..  COMPLETE  FONT.  25A-50»  SS 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO 


iff 

PARAGRAPH  OPENERS 
S-621  Postpaid  $1.50 
CUTALOG  FREE 

COBB  SHINN,  Indianapolis,  Ind. 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  bookl«t 
with  price  list.  Also  showing  of  special 
$  1 .00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,PA 


TYPE  MOLDS 


MOLDS  for  typ^aking  machines,  all 
kinds,  made  or  repaired.  Phil  NuernbeiYO, 
Type  Founders  Engineers,  655  S.  Wells 
St.,  Chicago,  Ill. 


GMPHICIlRTmPDSinOI 

EXHIBITOR 
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type  service 

r.KNUINE  A.T.F.  type  faces  by  the  word 
or  line.  SAVE  MONEY  print  directly 
from  type.  Send  for  catalog.  General  Type¬ 
setting  Co.,  517  S.  Wells  St.,  Chicago,  Ill. 


WANTED 


printers  to  make  a  good  profit  selling 
Bingo  Supplies,  Printed  Bingo  Sets,  Cards, 
etc.  Write  for  particulars.  Morris  Mandell, 
1107  Broadway,  New  York  City. 


new  era  or  Kidder  Press,  tag  press. 
Also  Ji"  and  54"  Numbering  Machines. 
Spot  Cash.  Give  Details.  Box  942,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


THOMPSON  caster,  state  full  equip¬ 
ment,  price,  serial  number,  etc.  Box  936, 
GAM,  608  S.  Dearborn  St.,  Chicago. 


MAGAZINES  for  Model  15  Linotype.  We 
will  pay  cash.  W.  A  Lawson,  4014  Parker 
Ave.,  Chicago,  Illinois. 


PRINTERS  in  each  city  to  sell  “Big  Num¬ 
ber”  Parking  Tags.  Big  Number  Tag  Co., 
Box  4514,  Houston,  Texas. 


WANTED — Latham  Stitchers,  Model  102 
only.  Box  933,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Loading  Doalon  Evorywhoro 

Ask  for  Your 
Stitching  Wiro 
Calculstor 


FURNITURE  CABINET  $14 

Complete  with  280  pieces  in  leng^s 
10  to  60  picas ;  widths  2  to  10  picas. 
Accurately  cut,  oil  soaked,  sizes 
marked.  Thompson  make.  Contents 


WOOD  6  pt.  .  . 

REGLET  12  pt.  .  . 

All  widths 

.  .  $2.75  per  100  yds.  I 
.  .  3.00  per  1 00  yds.  I 

to  24  picas  in  stock.  | 

1  American  Wood  Type  Mfg.  Co.  I 

618  S.  Dearborn  St. 

270  Lafayette  St. 

Chicago 

N.  Y.  C. 

BOOKBINDERS  Stitching  wire.  Price 
list  on  request.  Bookbinders  and  printing 
machinery.  Henry  A.  Muller,  137  West 
19th  St.,  New  York.  Watkins  9-7142. 


WIRE  for  stitching  —  Uniform  gauge  — 
proper  temper  —  Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per- 
lormance.  A  complete  stock  of  parts  for 
Utham  Monitor  Stitchers.  W.R.PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WIRE  STITCHING  MACHINES 


Manufacturers  of 

WIRE  STITCHING  AND  GLUING 
MACHINES— PERFORATOR  PINS 
to  fit  all  machines  Standard  or  Special.  Pins 
for  Stimpson  Machines  our  specialty. 
MINCO  PRODUCTS  CORPORATION 
167  Wooster  St.  Gr-7-4260  New  York  City 


WOOD  ENGRAVINGS 


WOOD  CUTS 

SAVE  MONEY-MADE  FROMCOPY  OH 
OBJECT -REKS  ENG. CO.  538S.CLARKST.CHI 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfgr.  Send  10c 
postage  for  large  catalog.  BIG  DIS¬ 
COUNTS.  Globe  Wood  Type  Co.,  2704  N. 
Front  St.,  Philadelphia,  Pa. 


BIG  TWO-COLOR  Wood  Type  Catalog 
FREE  ! ! !  Send  only  10c  postage.  ACME 
WOOD  TYPE  &  MFG.  CO.,  61  Beckman 
St.,  New  York  City. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepaid  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  5120R. 
Oakland  St.,  Philadelphia,  Pa.  Advertising 
Course  also  $1. 


THE  FLINKER  LEAK-PROOF  INK 
FOUNTAIN  DIVIDER.  2905  Minot 
Ave.,  Cincinnati,  Ohio. 


PRICING  JOB  PRINTING  with  con¬ 
trolled  costs.  Send  for  samples.  Box  360, 
New  Haven,  Conn. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  5120R. 
Oakland  St.,  Philadelphia,  Pa. 
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INDEX  TO  DISPLAY  ADVERTISEBS 


American  Evatype  Corporation . 118 

American  Finishing  Co .  31 

American  Numbering  Machine  Co . 139 

American  Plastic  Plates,  Inc . 114 

American  Roller  Co — .  55 

American  Steel  Chase  Co . 103 

American  Type  Founders . 45,  51,  67,  100 

American  Wood  Type  Mfg,  Co . 52,  140 

Automatic  Saw  Sharpening  Co . 108 

Autopoint  Company . 113 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  53 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  69 

Blatchford,  E.  W.,  Co . 107 

Bolton,  John  W.,  &  Sons  Co .  94 

Brackett  Stripping  Machine  Co .  97 

Brock  &  Rankin .  77 

Central  Paper  Co.,  Inc . 122 

Challenge  Machinery  Co.,  The .  25 

Chalmers  Chemical  Co .  23 

Champion  Paper  and  Fibre  Co.,  The .  39 

Chandler  &  Price  Co.,  The . 2,  3 

Chicago  Printers  Machinery  Works .  87 

Coes,  Loring,  Company .  92 

Compo  Rule  Co . - .  84 

Craftsman  Line-Up  Table  Corp .  65 

Cromwell  Paper  Co . Inside  Back  Cover 

Devere  Company  . 118 

Dexter  Folder  Company .  77 

Driscoll,  Martin,  &  Co . 108 

Economy  Printers  Products  Co . 120 

Embossograph,  The,  Process  Co.,  Inc...ll8 

Equitable  Paper  Bag  Co.,  Inc.../. .  6 

Ever  Ready  Label  Corp’n .  92 

Franklin  Bindery,  The . 109 

Gane  Brothers  and  Lane,  Inc . 112 

Goes  Lithographing  Co .  43 

Gramco  Manufacturing  Co . 116 

Gummed,  The,  Products  Company . 106 

Hamilton  Manufacturing  Co .  61 

Hammermill  Paper  Co . . . 29,  95 

Hammond  Machinery  Builders .  75 

Harris-Seybold-Potter  Company....72,  73,  91 

Heidelberg  Printing  Machinery  Corp .  33 

Hood-Falco  Corporation  . 133 

Huber,  JT.  M.,  Inc..... .  19 

International  Intaglio  Corp .  96 

International  Printing  Ink . 105 

Justrite  Manufacturing  Co . 100 

Kansas  City  Smelting  Co .  86 

Kelly,  E.  J.,  Co .  17 

Kidder  Press  Company,  Inc .  97 

Kimble  Electric  Company .  71 

King,  W.  B . 140 

Lanston  Monotype  Machine  Company....  81 

Lassco  Products,  Inc .  56 

Linotone  Corporation .  90 

Linotype  Supply  Company . 137 


Low,  John  M.,  &  Co .  i,, 

Ludlow  Typogrraph  Co . . . r , 

M  &  L  Type  Foundry . " 

Mackenzie  &  Harris,  Inc . . ii. 

Matrix  Contrast  Corporation . ~  80 

Mergenthaler  Linotype  Co.  . . 

,  . . . Inside  Front  Co»r 

Mid-States  Gummed  Paper  Co .  75 

Miehle  Printing  Press  &  Mfg.  Co"  "  45 

Miller  Printing  Machinery  Co . .  1 

Mills  Envelope  Co . ".-7110 

Milwaukee  Saw  Trimmer  Corp . "ini 

Mohr  Lino-Saw  Co .  j2 

Montgomery  &  Bacon . 75 

Morgan  Expansion  Roller  Truck  Co.  Ml 

Morgans  &  Wilcox  Mfg.  Co . '™104 

National  Graphic  Arts  Expositions,  Inc!  59 

National  Type  Founders .  117 

Nelson,  C.  B.,  &  Co . !" _ 7g 

New  Era  Manufacturing  Co.,  Inc....!__  88 

New  Richmond  Hotel . """"  94 

Nolan  Machinery  Corporation . .!jl2 

Northwestern  Photo  Engraving  Co......!_  93 

Numbering  Machine  Service  Co . 140 

Nygren-Dahly  Co . ^  4 

Parker- Young  Company,  The . 1 83 

Power  Gauges . IM 

Precision  Printers  Equipment  Co . 119 

Printing,  The,  Machinery  Co . 89 

Redington,  F.  B,,  Company . 54 

Reliable  Textile  Company . 114 

Riegel  Paper  Corp . 102 

Riehl  Galley  Lock  Co . 112 

Roberts,  The,  Numbering  Machine  Co.  13 

Rosback,  F.  P.,  Company . 106 

Rouse,  H,  B.,  &  Co . 35 

Sampson  &  Ollier  Electrotype  Co . 110 

Seybold  Division  . 72.73 

Signode  Steel  Strapping  Co . 121 

Simonds  Saw  and  Steel  Co . _..116 

Simonds- Worden- White  Company . 56 

Stereotype  Equipment  Co . 85 

Swigart  Knife  Grinder . 52 

Tarrant.  Jack.  School  of  Estimating . 108 

Taylor  Machine  Company . 83 

Thompson  Cabinet  Co . 98,99 

Type  &  Press  of  Illinois . 27 

United  American  Metals  Corp’n . 126 

Vandercook  &  Sons,  Inc . 11 

Verner,  B.,  &  Company . 122 

Wapakoneta,  The,  Machine  Co . 106 

Wellington  Arms  . -  06 

Wells  &  Company . —110 

Western  States  Envelope  Company . -107 

Wetter  Numbering  Machine  Co _ _ -  80 

Wiggrins,  John  B.,  Co . 84 

Wilson-Jones  Company . 8,9 


e  new  4Jy2  ton  I  ransatlantic  Clippers  span 
the  ocean  with  50  passengers  and  a  crew  of 
ten  on  a  24-houT  time  table  schedule.  In  the 
control  room,  six  officers  with  over  100  in^ 
struments,  indicators  and  controls  guide  the 
huge  ships  with  unerring  accuracy  on  their 
course  from  Baltimore  to  Marseilles. 


When  precision  counts. .  .you  can  counton 


CROMWELL  TV  H  PAM 


PRECISION  presswork  is  the  key  tures  save  you  time  and  money  on 
^  to  increased  business  and  profits.  makeready.  That’s  why  thousands  of 
Cromwell  Special  Prepared  Tympan  leading  printers  the  world  over  specify 


provides  you  with  the  per¬ 
fect  makeready  protection 
so  essential  to  the  produc¬ 
tion  of  clean,  good  looking 
work.  Uniform  caliper,  high 
tensile  strength,  absolute 
resistance  to  oil  and  mois¬ 
ture — these  unconditionally 
guaranteed  Cromwell  fea- 


MAKE  THE 
TYMPAN  TEST 

Write  today  for  a  tree 
sample  sheet,  giving 
size  and  make  of 
yonr  press.  Let  ac¬ 
tual  results  convince 
you  of  the  value  of 
Cromwell  Tympan. 


Cromwell  Tympan.  Try  it  on 
your  next  tough  job.  You’ll 
be  convinced!  Cromwell 
Tympan  comes  in  rolls  or 
in  sheets,  accurately  cut  to 
fit  any  high  speed  press. 
Order  today  from  your  local 
Cromwell  distributor. 


CROMWELL 

SPECIAl  PREPARED 

Tympan  p  a  p  e  r 


THE  CROMWELL  PAPER  COMPANY 


4801~29  South  Whipple  Street 
Chicago,  Illinois 


Cpfiie  tp  the 

GRAPHIC  ARTS  SHOTi 

SEE — The  "Printers"  World  of  Tomorrow.  | 

SEE — The  Latest  Baum  Automatics  .  .  .  Profit  | 
Producers  of  Tomorrow.  | 

SEE — The  Baum  Folding,  Pasting,  Trimming  1 
and  Again  Folding  for  Mailing  ...  all  i 
in  one  operation. 

SEE — The  Baum  Deckling,  Scoring,  Perforat-  | 
ing  and  Cutting  ...  all  in  one  operation.  | 

I 

OVER  12,000  BAUM  FOLDERS  AND  FEEd| 

.  .  .  Saying  Money  Daily  I 

Our  records  show  that  parts  bills  average  much  less  than  $1,001 
per  machine  per  year  .  .  .  proving  the  BAUM  is  the  best  invest^ 
ment.  We  do  not  know  how  long  they  will  last  because  the 
first  ones  built  almost  twenty  years  ago  are  still  running.  | 

Lowest  first  cost;  lowest  depreciation;  lowest  interest;  lowest) 
upkeep  but  the  H IGHEST  QUALITY  of  FOLDI NG  for  a  lifetim€.| 

RUSSELL  ERNEST  BAUM 

615  CHESTNUT  STREET 

PHILADELPHIA  i 

. J 

Sales  and  Service  in  16  Principal  Citiei 

THE  WORLD'S  GREATEST  FOLDER  VALUE  | 
FASTEST  SELLING  FOLDERS  IN  AMERICA  I 


